= 


MWh I 


PUBLISHED 
WEEKLY at 100 
E. OHIO ST. 
DEL. 1337 


CHICAGO@Irs® 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Entered as second-class matter Jan. 9, 1932 at the postoffice at Chicago, Ill., under the act of March 3, 1879. 


as 


330 WEST 
FORTY- 
SECOND ST. 
BR. 9-6432 - 


Vol. 9, No. 12 


March 21, 1938 


5 Cents a Copy, $1 a Year 


Rough Proofs 


Herr Hitler’s shot-gun wedding 
was a big success but the neighbors 
are still talking. 


7, | 


The only really smart way to break 
a leg these days is while doing a 
double somersault on skis. 


7 v7 


Under the new law the Federal 
Trade Commission will have full 
power to regulate advertising. In 
other words it will now have the 
authority to do what it has been do- 
ing without it. 


a ee 

“Join the millions who yearly 
smoke billions of Philip Morris 
cigarettes.” That’s a pretty fair bat- 


ting average in any league. 
vvwy 


United States Steel tells how it 
brings milk to your table fresh and 
pure. But the cows deserve at least 
a part of the credit. 
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. Wrigley is featuring a double duty 

dr.ss pattern by Schiaparelli, In 
the screwy times a designer never 
knows where his next order is com- 
ing from. 
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That double-everything idea for 
Double Mint chewing gum is doubly 
good when you remember that Wrig- 
ley starts with double U. 
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“Every change of light is a chal- 
lenge to a woman’s complexion,” 
challenges Luxor. So that’s why she 
is so strong for romance in the dark. 
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Ipana says Unhappy Sally spends 
her evenings alone, reading maga- 
zines. Doesn’t she even stop long 
enough to tune in Fred Allen? 


>, F F 
With all of the magazine and 
movie publicity they’re getting, 


heads of successful model bureaus 
now rank as impresarios just a little 
more important than Earl Carroll 
and George White used to be. 
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In the spring of 1938 Bill Terry is 
talking and Dizzy Dean isn’t. Be- 
lieve it or not. 
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George Bijur 


recommends house- 
to-house c 


; anvassing as a preparation 
‘T copy writing. Does he belong to 


the Fuller Brush or Real Silk school 
of thought? 
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ical combination: A stream 
"ain and electric razor addict. 
Copy Cus. 


FAIR TRADE WAR 
FLAMES ANEW ON 
EASTERN FRONT 


Druggists, Macy, Use New 
Strategy in Old Feud 


New York, March 18.— Both sup- 
porters and opponents of fair trade 
laws occupied the merchandising 
limelight here this week, the former 
by a campaign to enlist consumer 
backing for their position, the latter 
by developing a new selling scheme 
that loomed as a threat to price 
maintenance. As if this were not 
enough, Hearn’s department store 
called a mass meeting for March 21 
as a prelude to announcement of 
new low prices. 

Diving into the fray with their 
close personal contact with custom- 
ers aS a weapon, members of the 
New York State Pharmaceutical As- 
sociation began enrolling consumers 
at the rate of more than 1,000 a day 
in a newly-formed Consumer-Dis- 
tributor Fair Trade League. There 
were no dues or other obligations 
for members; simply a statement of 

(Continued on Page 35) 


Premiums for . 
Volume, Offer 
of RCA Victor 


New York, March 16.—Employing 
the book-of-the-month club idea in a 
new merchandising policy for phono- 
graph records, Radio Corporation of 
America today announced creation 
of the Victor Record Society 
through which consumers will earn 
premiums as the result of mass pur- 
chases. 

Members of the Society will pay 
annual dues of $6 and also purchase 
$9 worth of recordings in order to 
become eligible for premiums. Mem- 
bership benefits take the form of a 
reproducing machine for radio at- 
tachment, valued at $15; monthly 
bulletins and a book entitled “The 
Music America Loves Best.” To all 
members who purchase $60 worth 
of records per year will be given a 
dividend of $1.50 worth of records 
for every $15 outlay. 

Promotion of the plan will start 
with the Magic Key broadcast over 
NBC-Blue network March 20. RCA’s 
five-page insert, ‘‘Listen,’’ which ap- 
pears regularly in Life, will carry 
the story April 4. A musical pro- 
gram has also been transcribed and 
will be used on eight NBC-owned 
stations. Further media plans will 
be completed April 1. Lord & Thom- 
as is the agency. 
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Marketing Leaders Hope for 
Reasonable Interpreta- 
tion by FTC 


New York, March 17.— Expansion 
of advertisers’ self-censorship activi- 
ties will probably follow immediate- 
in the wake of passage of the 
Wheeler-Lea bill, in the opinion of 
advertising leaders here. The pro- 
visions of the measure are generally 
fair in principle to both consumer 
and advertiser, they said, and the 
practicality of the law, as far as busi- 
ness is concerned, will depend en- 
tirely on the justness with which the 
FTC administers its newly-delegated 
powers. 

The adwisability of setting up a 
“clearing house” for handling infor- 
mation pertinent to the administra- 
tion of the bill is being discussed 
in advertising circles, although the 
proposal has not yet passed beyond 
the preliminary stage. The sugges- 
tion has been advanced that such a 
project be made a joint activity of 
the American Association of Adver- 
tising Agencies, Association of Na- 
tional Advertisers, National Better 
Business Buyeau, and the advertising 
censorshin grnits of the. Proprtetary 
Association and the Toilet Goods As- 
sociation. 


Advance Scrutiny Needed 


H. Gregory Thomas, director of 
the toilet group’s bureau of stand- 
ards, termed the new regulations 
beneficial to the industry, provided 
“the administrative agency  ap- 
proaches its task fairly.” The as- 
sociation’s self-censorship plan, he 
said, has heretofore represented an 
effective “safety valve,” and no copy 
approved by the bureau has ever run 
into difficulties with the FTC. The 
success of the bureau’s censorship 
plan, he added, will undoubtedly now 
draw more members into the fold 
with a view toward ferreting out ob- 
jectionable copy angles before they 
engage the scrutiny of the FTC. 

John Benson, president of the Four 
A’s, also asserted the bill would 
prove of value to consumers and in- 
dustry, if properly administered by 
the FTC. The measure can be help- 
ful to advertising as a whole, he 

(Continued on Page 37) 


Advertising Control Here 
As Senate Passes Lea Bill 


APPEALS TO CHILDREN 
LOOK FELLERS ! save run_Learn 


ABOUT FLYING_GET THIS SWELL AMAZING 7 STAR 
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ORDER AS MANY 
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Lifebuoy moves to enlist a juvenile army 
under its colors with this copy offering 
model airplanes. 


Barton Calls 
New FTC Act 
a Good Move 


| a 

Washington, March 16.— Repre- 
sentative Bruce Barton, chairman of 
the board of Batten, Barton, Dur- 
stine & Osborn, told ADVERTISING AGE 
today in an exclusive interview that 
the enactment of S. 1077, the Fed- 
eral Trade Amendments Act, will 
have a wholesome and beneficial ef- 
fect on American advertising. 

Amplifying his statement of Jan. 
12, on the floor of the House, when 
the bill was in the midst of debate, 
that “the bill is going to help ad- 
vertising rid itself of those people 
whose activities have been a menace 
to it and to all business,” Representa- 
tive Barton pointed out that “95 per 
cent of business” is glad that the pro- 
visions will be law as soon as the 
President has signed the bill. The 
bill is now on the President’s desk 
and may be signed before the end of 
the week. 

Rep. Barton pointed to a former 
statement which he made in support 
of the bill on the floor that “‘there is 
nothing in the bill that any honest 

(Continued on Page 37) 


Last Minute News Flashes 


and “monopolistic practices.” 


New 


ing Company to make a rural study. 


New 


Line. 


FCC Votes Probe of Radio “Monopoly” 
Washington, D. C., March 18.—The Federal Communications Commis- 
sion late today adopted by a 6 to 1 vote a resolution fostered by Chairman 
MeNinch calling for a full Commission investigation of chain broadcasting 
No hearing date was set. 
resolution replaces one introduced by Commissioner Craven. (See Page 8.) 


The MeNinch 


Standards of Radio Coverage Promised by June 1 
York, March 18.—Establishment of a standardized 
measuring radio coverage will be completed June 1, the Joint Committee 
on Radio Research announced today. 
its data available to Charles M. Wilson, retained by National Broadcast- 


method of 


The committee is making much of 


Add Inter-City Facilities to Those of WLW Line 
New York, March 18.—With appointment of Station WMCA as official 

York outlet for the WLW Line from Cincinnati, 
Inter-City Network were added today to those heretofore available on the 
Station WIP is the Philadelphia outlet. 


facilities of the 


New York State Milk Campaign Renewed for Fifth Year 
Albany, N. Y., March 18.— The state legislature today voted to con- 
tinue the state milk campaign for the fifth year. 


The 1938 appropriation 


will be $310,000, financed by a tax on producers and dealers. 


Presidential Approval of 
Amendment to FTG Act 
Is Held Certain 


Washington, D. C., March 17. 
—After years of debate which 
lulled advertisers into a sense of 
false security, advertising regula- 
tion with teeth in it suddenly be- 
came real as the United States 
Senate passed a companion meas- 
ure to the Lea bill Monday and 
sent its work to President Roose- 
velt for his signature. Since the 
chief executive himself demanded 
regulation of advertising, there ap- 
pears to be no doubt whatever that 
he will sign the measure. The ad- 
vertising provisions of S. 1077 are 
printed in full on Page 4 of this 
issue. 


All of the provisions of the new 
amendment to the Federal Trade 
Commission Act 
become effective 
upon signature 
joee'the Pret: 
dent, with the 
exception of the 
heavy penalty 
which may be 
imposed when 
health of any 
consumer is in- 
jured by a prod- 
uct used under 
the conditions 
laid down by 
the advertising. 
This clause, assessing a maximum 
penalty of $5,000 or imprisonment 
of six months, or both, takes effect 
60 days after enactment. The pen- 
alty may be doubled in the case of 
second offenders. 


Rep. Lea 


Easy to Understand 


Unlike many other federal laws 
of recent years affecting marketing, 
the Wheeler-Lea bill is couched in 
language so simple that almost any 
one who can read can understand 
it. The first section flatly prohibits 
false advertising of food, drugs, de- 
vices or cosmetics. The second au- 
thorizes the Federal Trade Commis- 
sion to initiate injunction proceed- 
ings to enforce this law. The third 
prescribes penalties when a com- 
modity injures health because of use 
under the conditions advertised. A 
clause in this section relieves media 
and agencies from liability when 
they provide information about the 
identity of the advertiser on demand 
by the Commission. 

The remainder of the new law con- 
sists of definitions, “false advertise- 
ment” being defined as one in which 
important facts are omitted, as well 
as one which contains misstate- 
ments. 

Soap is specifically excluded from 
the definition of cosmetics, but the 
new law is far more comprehensive 
than generally supposed. The defi- 
nitions make it clear that the act 
applies not only to food or drugs in- 
tended for human consumption or 
use, but also to those manufactured 
for the benefit of “other animals.” 
Thus advertising of horse medicines 
and dog biscuit must cling as closely 
to the facts as copy written for the 


PUBLIC LIBRARY 


dvertising Age 
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wide range of products intended for 
improvement of the human animal’s 
lot. 

Attorneys are impressed with a 
shift in the responsibility made 
under the new law. In the past, 
many advertisers have merely noted 
cease and desist orders, made the 
appropriate changes and let it go at 
that. This innocuous desuetude will 
be inadvisable in the future, accord- 
ing to lawyers, one reason being a 
new penalty for violation of an FTC 
order. This section provides that 
any person, partnership or corpora- 
tion who violates a Commission 
mandate after it has become final 
shall forfeit and pay to the United 
States a civil penalty of not more 
than $5,000 for each violation. This 
sum, to accrue to the United States, 
may be exacted in civil actions. 


Broaden Basic Law 


The basic law outlining the func- 
tions of the FTC has also been 
broadened, the new language in the 
following sentence being indicated 
by italics: 

“Sec. 5(a). Unfair methods of 
competition in commerce and unfair 
or deceptive acts or practices in 
commerce, are hereby declared un- 
lawful.” 

The Senate approved the Wheeler- 
Lea bill Monday by a voice vote after 


B. E. Young, public relations staff of 

Association of American Railroads (left), 

gets the CB&Q slant on railway copy 

from R. W. Jennings, the Burlington's 
advertising agent. 


an hour of perfunctory debate be- 
tween Senator Copeland, of New 
York, who wished advertising con- 
trol vested in the Food and Drug 
Administration, and Chairman 
Wheeler, of the Interstate Com- 
merce Committee, who sponsored 
S. 1077. There was no record vote 
and only one or two nays were 
heard when the question was put. 


CO-OP RAILWAY 
PROGRAM FACES 
BUDGET SLASH 


(Picture on Page 39) 

Chicago, March 17.— Public rela- 
tions and advertising executives of 
the Association of American Rail- 
roads today ended a two-day session 
here during which it was disclosed 
that lack of an adequate increase in 
freight rates for major roads may 
seriously impair the association’s 
1938 cooperative advertising drive. 

The current drive, which will end 
in May, was based on a budget of 
$1,220,000, of which it was estimated 
that $800,000 was spent in publica- 
tion copy. 

Col. Robert Henry, assistant to the 
president of the association, empha- 
sized to ADVERTISING AGE that this 
session had been called strictly for 
discussion purposes and that there 
had been no attempt made to formu- 
late plans for a new campaign. 

“Reduced freight revenues and 
lack of an adequate increase in 
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Since 1934, General Advertisers Have 


DOUBLED 


in Popular Mechanics — 


In this advertisement we shall say nothing about the stil] un- 


rivaled reputation of Popular Mechanics as a producer of 


direct sales both in its Display and its Classified Sections. 


This advertisement is for those who sell goods through retail 


outlets. 


General advertisers using Popular Mechanics to increase 


sales through dealers have doubled in number in three 


years’ time. In fact, in 1937 the number is more than double 
what it was either in 1929 or in 1934. 


1934 General Advertisers using Popular Mechanics 


1935 - 
1936 P 
1937 ” 


-_». 
118 
140 
168 


MA 


“The Man Market” will explain it all to you! 


For all interested in selling products that men buy or have a 


hand in buying, we have prepared a brief, handy data sheet. 


It tells about the readers of Popular Mechanics Magazine— 


their ages, occupations, sports, buying responsiveness, pref- 


erences for known brands, purchasing power—just the 


things you want to know when making up your schedule. 


You may want this data tomorrow, so write for ‘The Man 
Market"’ today. 


porous fies 


200 East Ontario Street, Chicago, Illinois = 


New York 


HANICS 


* Columbus =# Detroit 


~~. 


Not one, but two railroads offer prob- 
lems to W. S. Jackson (left), advertising 
manager of the Chesapeake & Ohio 
Railway and the Pere Marquette Rail- 
way, and H. P. Henshaw, assistant to the 
vice-president of the same lines. 


rates,” Col. Henry said, “are almost 
certain to affect the association’s 
budget for the coming year. 

“Definite plans on the new cam- 
paign have not and will not be made 
until May,” he added. 

Col. Henry said that the question 
of what the roads would do with the 
recent increase granted by the Inter- 
state Commerce Commission was 
easily answered by a glance at the 
rising costs faced by the roads. 

“This increase, estimated at $175.,- 
000,000 annually, falls far short of 
the amount asked for by the rail- 
roads. Also, the estimate is based 
on 1936 traffic and volume has de- 
clined considerably since then.” 

A report on the increased costs 
faced by the railroads was given Ap- 
VERTISING AGE Nov. 1 by Samuel O. 
Dunn, editor of Railway Age. At 
that time, Mr. Dunn enumerated 
these as $135,000,000 annually in 
higher prices for materials and 
equipment; $150,000,000 in taxes, and 
$135,000,000 in wages. 

Advertising plans of individual 
roads may also be adversely affected 
by the unfavorable rate situation, ac- 
cording to officials present at the as- 
sociation meeting. 


Discuss Wages 


Although directed chiefly at  in- 
creasing passenger revenue, _ indi- 
vidual railroad advertising also ex- 
erts a potent influence on freight 
business, one spokesman pointed out. 
With increasing competition from 
air and bus lines and truck trans- 
portation, railroads can scarcely af- 
ford to reduce their efforts in main- 
taining business, he added. 

Another meeting of association ex- 
ecutives was scheduled here March 
18 during which the question of 
wage reductions was to be discussed. 
Such reductions would affect the 
buying power of more than 1,000,000 
employes, it was pointed out. 


Appointed by “Forbes” 

Cogill & Weaver, Atlanta, Ga., has 
been appointed Southern representa- 
tive for Forbes magazine. 


Tucker Starts Hunt 
for 1913 Quarters 


Dallas, March 17.—Interstate 
Cotton Oil Refining Company 
is celebrating its 25th anni- 
versary by offering four 
pounds of Mrs. Tucker’s short- 
ening for 25-cent pieces coined | 
in the year of its founding— | 
1913. 

In its program over Station 
WFAA, the company is also | 
making an anniversary offer | 


of a silver spoon for a box 
top and a dime, with no limit 
on number. 


NEW TRADE- MARK 
BILL REVERSES 
PRESENT SYSTEM 


Washington, March 17.—A bill re- 
quiring registration of all trade- 
marks before their use in commerce 
received Congressional attention to- 


day. Trade-marks at present are 
registered only after usage has 
begun. 


Hearings were held all week on 
the bill, H. R. 9041, before a sub- 
committee of the House Committee 
on Patents under the chairmanship 
of Representative Fritz G. Lanham, 
Texas Democrat, and author of the 
bill. 

Sponsored by and championed at 
the opening hearing by representa- 
tives of the American Bar Associa- 
tion, the International Chamber of 
Commerce, and the _ International 
Association for the Protection of 
Industrial Property, the bill seems 
to have bright prospects for a fa- 
vorable sub-committee report to the 
ful! Patents Committee. Beginning 
at once, the bill will be studied sec- 
tion by section, in open hearing by 
all interested, a departure trom 
usual procedure. 


Lawyers Support Bill 


Edward S. Rogers, Chicago lawyer 
and head of the committee of the 
American Bar Association commis- 
sioned to draft suggestions for a 
federal trade-mark statute designed 
to clear up the conflicts now occa- 
sioned by the multiplicity of state 
laws, testified that a federal law 
such as the one now proposed in 
H. R. 9041 is urgently needed. Re- 
viewing the history of a new trade- 
mark law, twice passed by the 
House and progressing as far as a 
favorable report from a Senate com- 
mittee, Mr. Rogers pointed out that 
under the commerce clause of the 
Constitution Congress has more 
power over the regulation of trade- 
mark practices than it has hereto- 
fore exercised. He said that a pro- 
cedural statute will not be enough 
and that Congress should lay down 
a positive policy under which trade- 
mark practices may be systemati- 
cally carried on. 
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al 


Is there, perchance, a tendency to bow down 

before a big circulation figure just because 
at it is big? 

Is there something blinding about a mere digit 

and a string of cyphers in an A.B.C. statement? 


We sincerely hope not. For The American 
| Home now has 1.250.000 circulation net paid 
\ fuaranteed. 


We want our million and a quarter approached 
With a hearty skepticism. What does the figure 
mean’ A million and a quarter pickaninnies? 
A million and a quarter Esquimaux? A million 
and quarter beachcombers? 4 million and a 
qarter of what? We give you the answer gladly.* 


It means a million and a quarter people who 
will buy a magazine that prints nothing except 
articles about home. Home planning, home 
building, home living, furnishing, improving 


(hy salaam, brothers 


why salaam? 


...and last, but far from least, home eating. 


It means a million and a quarter people who 
will voluntarily pay money for a magazine that 
has never carried a line of fiction, a single 
fashion or beauty hint, a single morsel of 
Hollywood gossip. 

It means, in short, a million and a quarter men 
and women who are primarily and vitally in- 
terested in that mainspring of American spend- 


er a ee ee ry Me ee oe 


_ There’s no place like 


e 


to sell 1,250,000 HOME-MAKERS without waste 
ORO SE GREE EAD MB co SET CE EE A ARO ee ee eS oe CR 


ing, that bulwark of American business—THE 
HOME. 


* * * 


Now praise Allah, if you want to, for our 
million and a quarter circulation. 


* Have you seen the complete factual analysis of The American 
Home's readership, based on a Daniel Starch survey? Agencies 


and advertisers call it “an eye-opener”. If you haven't seen it, 
don’t hesitate to say so. 
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March 21, 


1938 


Full Text of Advertising 


Washington, D. C., March 17.—The | 
text of the advertising provisions 
of the amended Federal Trade Com- 
mission Act follows in full: 

Section 12. (False Advertisement 


of Food, Drugs, Devices or Cos- 
metics.) 
Sec. 12a. It shall be unlawful for 


any person, partnership, or corpora- 
tion to disseminate, or cause to be 
disseminated, any false advertise- 
ment— 

(1) By United States mails, or in 
commerce by any means, for the pur- 
pose of inducing or which is likely 
to induce, directly or indirectly, the 
purchase of food, drugs, devices or 
cosmetics; or 

(2) By any means, for the pur- 
pose of inducing, or which is likely 
to induce, directly or indirectly, the 
purchase in commerce of food, drugs, 
devices, or cosmetics. 

(b) The dissemination or the 
causing to be disseminated of any 
false advertisement within the pro- 
visions of subsection (a) of this sec- 
tion shall be an unfair or deceptive 
act or practice in commerce within 
the meaning of Section 5. 

Section 13. (Injunction Against 
Disseminating of Faise Advertise- 
ment.) 

Section 13 (a) Whenever the Com- 


mission has reason to believe— 

(1) That any person, partnership, 
or corporation is engaged in, or is 
about to engage in, the dissemination 
or the causing of the dissemination 
of any advertisement in violation of 
Section 12, and 

(2) That the enjoining thereof 
pending the issuance of a complaint 
by the Commission under Section 5, 
and until such complaint is dis- 
missed by the Commission or set 
aside by the court on review, or the 
order of the Commission to cease 
and desist made thereon has_ be- 
come final within the meaning of 
Section 5, would be to the interest 
of the public, the Commission by 
any of its attorneys designated by it 
for such purpose may bring suit in 
a district court of the United States 
or in the United States court of any 
Territory, to enjoin the dissemina- 
tion or the causing of the dissemina- 
tion of such advertisement. Upon 
proper showing a temporary injunc- 
tion or restraining order shall be 
granted without bond. Any such 
suit shall be brought in the district 
in which such person, partnership, 
or corporation resides or transacts 
business. 

(b) Whenever it appears to the 
satisfaction of the court in the case 


ADVERTISING AGE 


of a newspaper, magazine, periodical, |tisement thereof, or under such con- 


or other publication, 
regular intervals— 
(1) 


nation of a false advertisement in 
any particular issue of such publica- 
tion would delay the delivery of such 
issue after the regular time therefor, 
and 

(2) That such delay would be due 
to the method by which the manu- 
facture and distribution of such pub- 
lication is customarily conducted by 
the publisher in accordance with 
sound business practice, and not to 
any method or device adopted for 
the evasion of this section or to pre- 
vent or delay the issuance of an in- 
junction or restraining order with 
respect to such false advertisement 
or any other advertisement, the 
court shall exclude such issue from 
the operation of the _ restraining 
order or injunction. 

Section 14. (Penalty if Commodity 
Is Injurious to Health—Effective 60 
days after date of enactment.) 

Sec. 14. (a) Any person, partner- 
ship, or corporation who violates any 
provision of Section 12 (a) shall, if 
the use of the commodity advertised 
may be injurious to health because 
of results from such use under the 
conditions prescribed in the adver- 


I 


are 


THere is no getting away from the fact that the Mid-South is the nation’s favored 
spot financially. The Sixth Federal Reserve District report shows that farm income 
of Tennessee and the Southeast is the largest since 1929. 


Farm income is 4.3 per cent larger than in 1936, 19.2 per cent more than in 1935, and 


“more than twice the total 


The 290,600 radio homes 


day-time audience have plenty of money to spend. 
Now is the time to tell ’em and sell ’em! 


for 1932.” 
that constitute WMC’s 


5,000 WATTS—DAY NBC 1,000 WATTS—NIGHT 
RED 
NATIONAL REPRESENTATIVE: THE BRANHAM COMPANY 


RESULTS PROVE WMC SELLS 


MEMPHIS 


Owned and Operaled By 


THE COMMERCIAL APPEAL 


THE MID-SOUTH 


published at) ditions as are customary or usual, or 


if such violation is with intent to 


That restraining the dissemi-|defraud or mislead, be guilty of a 


misdemeanor, and upon conviction 
shall be punished by a fine of not 
more than $5,000 or by imprisonment 
for not more than six months, or by 
both such fine and imprisonment; 
except that if the conviction is for 
a violation committed after a first 
conviction of such person, partner- 
ship, or corporation, for any viola- 
tion of such section, punishment 
shall be by a fine of not more than 
$10,000 or by imprisonment for not 
more than one year, or by both such 
fine and imprisonment: Provided, 
that for the purposes of this section, 
meats and meat food products duly 
inspected, marked and labeled in ac- 
cordance with rules and regulations 
issued under the Meat Inspection Act 
approved March 4, 1907, as amended, 
shall be conclusively presumed not 
injurious to health at the time the 
same leave official “establishments.” 


Liability of Advertising Medium 

(b) No publisher, radio-broadcast 
licensee or agency or medium for the 
dissemination of advertising, except 


the manufacturer, packer, distributor 
or seller of the commodity to which 


—|the false advertisement relates, shall 


be liable under this section by rea- 
son of the dissemination by him of 
any false advertisement, unless he 
has refused, on the request of the 
Commission, to furnish the Commis- 
sion the name and post-office address 
of the manufacturer, packer, distribu- 
tor, seller or advertising agency, re- 
siding in the United States, who 
caused him to disseminate such ad- 
vertisement. No advertising agency 
shall be liable under this section by 
reason of the causing by it of the 
dissemination of any false advertise- 
ment, unless it has refused, on the 
request of the Commission, to furnish 
the Commission the name and post- 
office address of the manufacturer, 
packer, distributor or seller, residing 
in the United States, who caused it 
to cause the dissemination of such 
advertisement. 

Section 15. (Definitions.) 

Section 15. For the purposes of 
Sections 12, 13 and 14— 


(a) The term “false advertise- 
ment” means an advertisement, 
other than labeling, which is mis- 


leading in a material respect; and in 
determining whether any advertise- 
ment is misleading, there shall be 
taken into account (among other 
things) not only _ representations 
made or suggested by statement, 
word, design, device, sound, or any 
combination thereof, but also the ex- 
tent to which the advertisement fails 
to reveal facts material in the light 
of such representations or material 
with respect to consequences which 
may result from the use of the com- 
modity to which the advertisement 
relates under the conditions pre- 
scribed in said advertisement, or 
under such conditions as are cus- 
tomary or usual. No advertisement 
of a drug shall be deemed to be false 
if it is disseminated only to members 
of the medical profession, contains 
no false representation of a material 
fact, and includes, or is accompanied 
in each instance by truthful dis- 
closure of the formula showing quan- 
titatively each ingredient of such 
drug. 

(b) “food” 


The term means (1) 


Provisions of S. 1077 


articles used for food or drink for 
man or other animals, (2) chewing 
gum, and (3) articles used for com- 
ponents of any such article. 

(c) The term “drug” means (1) 
United States Pharmacopeia, official 
Homeopathic Pharmacopeia of the 
United States, or official National 
Formulary, or any supplement to any 
of them; and (2) articles intended 
for use in the diagnosis, cure, mitiga- 
tion, treatment, or prevention of dis- 
ease in man or other animals; and 
(3) articles (other than food) in- 
tended to affect the structure or any 
function of the body of man or other 
animals; and (4) articles intended 
for use as a component of any article 
specified in clause 1, 2 or 3; but does 
not include devices or their compo- 
nents, parts or accessories. 

(d) The term “device” (except 
when used in subsection (a) of this 
section) means instruments, ap- 
paratus, and contrivances, including 
their parts and accessories, intended 
(1) for use in the diagnosis, cure, 
mitigation, treatment or prevention 
of disease in man or other animals; 
or (2) to affect the structure or any 
function of the body of man or other 
animals. 

(e) The term “cosmetic” means (1) 
articles to be rubbed, poured, 
sprinkled, or sprayed on, introduced 
into, or otherwise applied to the 
human body or any part thereof in- 
tended for cleansing, beautifying, 
promoting attractiveness, or altering 
the appearance, and (2) articles in- 
tended for use as a component of 
any such article; except that such 
term shall not include soap. 


Mac Wilkins & Cole 


Expands Space, Staff 


Mac Wilkins & Cole, Inc., Seattle, 
has moved into new and larger quar- 
ters in the Republic bldg. 

New staff members are Keith Mce- 
Cormic, formerly with Botsford, Con- 
stantine & Gardner, appointed ac- 
count executive; and W. H. Sandi- 
ford, transferred from the Portland 
office, in charge of radio. 


Three Joins CBS Staff 


Clifford P. Hougland, Oscar Katz, 
and Fred Mahlstedt have joined the 
Columbia Broadcasting System as 
members of the research department. 
Mr. Hougland was formerly associ- 
ated with the American Mutual Lia- 
bility Insurance Company; Mr. Katz 
was with National Markets Analysis, 
Inc., and Mr. Mahlstedt was with 
Arthur Kudner, Inc., New York. 


New Perfume Drive 


Peggy Hoyt Cosmetics, Inc., New 
York, has been organized by Peggy 
Hoyt, well known _ society dress- 
maker, to promote a new perfume on 
a one-store-in-a-city plan. Morehead, 
Frey & Whitman, Inc., New York, 
has been appointed to handle promo- 
tion and advertising. 


New C nb y Magazine 


Associated Candies, Ine., Cleve- 
land, has launched publication of the 
Candy Counter & Merchandiser, a 
monthly letter size magazine, with a 
circulation of about 5,000 candy job- 
bers and retailers in Ohio. Clay 
Herrick is editor. 


Davis Transferred 
A. R. Davis, manager of the Cin- 
cinnati branch of National Biscuit 
Company, has been transferred to 


the Harrisburg branch. 


Pen. 
Te 


OUTDOOR 


TELEPHONE LINCOLN 


1770—1345-55 FULLERTON AVE., 


x> Identification Signs 
Erected Nationally 


Consult us when planning to erect 
point-of-purchase identification 
signs or Highway units. Flat rate, 
no crating, shipping or warehouse 
charges. 

Maintenance and erection service 
only. We do not manufacture- 


Write, wire or phone for details. 


ADV. C0. 
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De vou know that 


—the March 20th issue of THIS WEEK Magazine 
carries the largest volume of advertising in its 
history: 5.9% more linage; 12.9% more revenue, 


i than the previous “high”? 


—for the first quarter of 1938, THIS WEEK will 


show a linage gain of 5.6%* over 1937, a revenue 


gain of 23.4%? 


oe a eae ol 


: and Ni vou know why 


_— —hecause more and more advertisers are proving, 


‘ by actual results, that — 


«| A: 
-| THIS WEEK se/s B OTH sides of the counter 


iS N EWSPAPER 


a *Eastern edition figures 
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Used Car Sale 
Starts Flow of | 
New Auto Copy 


Detroit, March 17.—With final re-| 
ports indicating 180,000 used cars 
sold as a result of the $1,250,000 Na- 
tional Used Car Exchange Week, | 
large space copy in behalf of new) 
cars appeared this week, much of it| 
being tailored to tie up with the out- | 
come of the “jalopie jamboree.” 

Typical copy of this nature ap-| 
prised the public that “used car | 
stocks are at a low ebb as a result of 
Exchange Week. Drive your used 
car in for an estimate of the trade- 
in allowance.” 

Success of National Used Car Ex-| 
change Week is hailed here as a vin-| 
dication of and a testimonial to the | 
power of advertising. It doubled nor- | 
mal sales expectancy for the week. | 


cash without added grief in the form 
of other old cars. Authorities here 
estimate that national used car 
stocks have been reduced to the nor- 
mal figure of 700,000. 

Chevrolet and Chrysler were active 
this week in copy hooked on to the 
tail of the exchange week, while the | 
Plymouth division of Chrysler Cor- | 


poration returned to newspapers | 
after a long absence. | 


oe 


New Reader Service __ 


sa , - P | 
Pacific Northwest Farm Trio, Spo- | 


kane, comprising the Oregon Farmer, 
Washington Farmer and Idaho Far- | 
mer, has offered a new merchandis- | 
ing service to its readers. This con- | 
sists of emblems which will enable | 
readers to locate more easily the | 
dealers who carry merchandise ad- | 
vertised in the farm papers. 


Noonan Promoted 


J. J. Noonan, sales manager of the | 
soda fountain department of the | 
Liquid Carbonic Corporation in its 


AGENCY ENTRY 
IS WINNER IN 
DISPLAY CONTEST 


New York, March 17.—A counter 
display for American Polaroid 
glasses, created by Livermore & 
Knight Company, Providence 
agency, won first prize in Class 1, 
illuminated or motion type window 
and counter displays, in the fourth 
annual national store and window 
display exhibition sponsored by Bab- 
son __ Institute. Royal Typewriter 
Company’s portable typewriter dis- 


play by Ejinson-Freeman, Long 
Island City, took second place. 
Brooklyn Varnish Company's dis- 


Other awards were made as fol- 
lows: 

Class 2 (unilluminated and immo- 
bile window display): First award to 
Houbigant, Inc. for “Eau Florale” 
perfume display by Einson-Freeman, 
Long Island City. Second: Lucas 
Paint Company’s trade-mark display 
by Ketterlinus Lithographic Mfg. 
Company. Third: Johnson & John- 
son’s Red Cross bandage display by 
Einson-Freeman. 

Class 3 (unilluminated and immo- 
bile counter displays): First award 
to H. J. Heinz Company’s cider vine- 
gar display by National Process Com- 
pany, Inec., New York. Second: 
Walter Baker division by Bratt Lith- 
ographing Company, Long _ Island 
City. Third: Parker Pen Company’s 
“Parkette” counter display by W. J. 
Rankin, Inc., Chicago. 


Curtis Gets Prize 


Class 4 (floor stands): First award 
to Curtis Publishing Company’s 
miniature man easel Saturday Even- 


PRIZE WINNER 


This poster by Virginia Kamps, of the 

Cleveland School of Art, was named 

winner in the fourth annual Cleveland 
Students Poster Art Exhibit. 


A gratifying feature was the number | New York branch, has been promoted | play by Gregory Motors, New York,|ing Post display by Forbes Litho- 
of “clean deals” which brought in| to the manager’s post in this branch. | Was given third prize. 


ASS courtship! Every day hundreds of sales messages 

are vying for her favor and at the same time competing 
for attention with her routine duties. It’s a problem to gain 
her interest long enough to tell your story. 

To woo her heart or money, talk to her when she isn’t 
surrounded. Make ‘‘a date’ with her at the movies—intro- 
duce your advertising to her from the motion picture screen 
—at the one time she is devoting full attention to what she 
sees and hears. Nothing else present to compete for her inter- 
est—she’ll see and hear your story from START to FINISH! 

We can book your Minute Movies into any part or all of 
our 7400 theatres—at a cost of less than a third of a cent per 
reader and hearer. Tap as much or as little desired of an 
average weekly audience of more than 25,000,000 people! 
Write for complete data today! 


MACY & KLANER, INC. 


Wrigley Building Chicago, Illinois 


JAM HANDY THEATRE SERVICE, INC. 


230 Park Avenue General Motors Bldg. 
New York City Detroit, Mich. 


GENERAL SCREEN ADVERTISING, INC. 
Member A. F. A. 
WRIGLEY BUILDING CHICAGO, ILLINOIS 


Nestle Chocolate Company’s “Ever- 
ready Cocoa” demonstration table 
by Oberly & Newell Lithograph Cor- 
poration, New York. Third: Cannon 
sheet floor stand by Oberly & 
Newell. 

Class 5 (Wall hangers and post- 
ers): First honorary to Kroger Gro- 
cery and Baking Company’s fresh 
caught fish display created by Kro- 
ger’s art director, William Sanning 
and lithographed by Hennegan 
Company, Cincinnati. Second: 
Cluett, Peabody’s Arrow dress shirt 
card by U. S. Printing and Litho- 
graphing Company, Brooklyn, N. Y. 
Third: Florsheim Shoe’s man and 
dog poster by John Igelstroem Com- 
pany, Massillon, O. 

Class 6 (metal and wood dis: 
plays): First award to Hickok Mfg. 
Company’s belt buckle display by 
Regent Specialties, Rochester, N. Y. 
Second: Schenefel Brothers’ La 
Cross Manicure implement display 
by Regent Specialties. 

In judging the 150 displays in the 
exhibit, the jury based its decision 
on eight standards: attention value, 
originality, artistic value, unity or 
single purpose, construction appeal, 
tie-up with other advertising media, 
and shape. 


Complete Glass Merger 


Anchor Hocking Glass Corpora- 
tion, Lancaster, O., has become the 
new corporate name of a group com- 
prising nine manufacturing plants 
and two national sales organizations. 
Principal and subsidiary companies 
include Hocking Glass Company, 
General Glass Corporation, Standard 
Glass Company, Anchor Cap & Clos- 
ure Corporation, Capstan Glass Com- 
pany and Salem Glass Works. I. J. 
Collins is president of the new cor- 
poration. 


Four A’s to Be Host 


American Association of Advertis- 
ing Agencies has announced that the 
third and fourth days of its conven- 
tion at White Sulphur Springs, W. 
Va., April 22-23, will be open to in- 
vited guests among publishers and 
advertisers. The latter will also par- 
ticipate in the sports program and 
the annual dinner. 


ee 
RECIPE BOO 


THAT 


Beautifully designed - Ex- 
pertly printed - Realistically 
illustrated - Efficiently indexed 
- BUT its distribution was ill 
directed - and so it flopped - 
Recipe book success depends 
upon two elements - namely, 
quality of content and well- 
guided distribution - MANZ 
has majored in both depart- 
ments. Your name will bring 
you some interesting examples. 


MANZ CORPORATION 
4043 Ravenswood Ave. + Chicag? 
ANY SIZE JOB IS A MANZ SIZE JOB 
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Here are the facts about 


-— YOUR BIG BUSINESS 


in New York .. . 


as the man behind the counter knows it | | 


od 


YEAR AGO The New York Times de- HOW YOU CAN GET THEM 
cided it could render a genuine and much-needed 
service to advertising—by getting facts about how All you have to do to get complete information 
branded products sell in this market. It organized is to check the products (or types of products) that 
a market research department as a fact-finding— most interest you... tear out the page and send it 
not a merchandising—service. 7 to us with your name and address. You’ll find the 
To get facts accurately and impartially, we want 


effort one of the best i t ts : 
to the best possible source—the men who sell what investments you ever made 


you advertise. We made calls on retailers—big ones, 
little ones, chain managers, independent owners— 
and got the facts you want to know. 


WHAT THESE FACTS SHOW 


From the very first, it was apparent that a single, 
fundamental principle governed successful selling in 
this market—mass, volume or tonnage. Every study 
since—covering a wide variety of products in a wide 
4 range of prices-—has reiterated that basic truth: 


Advertised products, regardless of price, 
sell most quickly to families of above- 
average means—and there are enough such 
families in New York to make them the ad- 
vertiser’s most profitable tonnage market. 


Many advertisers are already using The Times 
market findings to profitable advantage . . . revamp- 
ing schedules to send more advertising-dollars into 
the most sales-fertile fields . . . boosting sales and 
profits without increasing advertising costs. 


Che New Hork Times 
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toward mo- 
The FCC 
resolution within 


“monopoly and trends 
nopoly” in broadcasting. 
will vote on the 
|}the next week. 
Another station is leased by Co- 
lumbia, but the other 105 stations in 
the chain have voluntarily associ- 
|ated themselves with the network, 
| Mr. Paley asserted, thus receiving 


Paley Ready 
to Aid Radio 


Investigation 


New York, March 17.—Only eight 

of the 114 stations comprising Co: | 
lumbia Broadcasting System are | national and international programs 
owned by that network, William S.|not available locally. Contracts be- 
Columbia and affiliated sta- 


Paley, president of CBS, said today | tween 
in commenting on a resolution intro- | tions have been on file with the 
duced by T. A. M. Craven, member | Commission since 1934. 

of the Federal Communications| “If the Commission decides on the 
Commission in Washington yester-| proposed investigation, Columbia 
day, calling for an investigation of | will cooperate fully in making avail- 


with emphasis 
on the PLURAL 


In a word—diversification! That's the 
strength of America’s most unusual city 
the Salt Lake Market Area—strength 
made doubly strong by the size of each 
wealth-producing industry. 


could scarcely 
market sense) i 
together within 


Business is good—particularly good for 
those advertisers who see this area as a 
city—a_ big city—and who consider its 
many unusual characteristics. 


Unusual in that 


newspaper 


. vans Telegram, with 
Unusual in that nearly one million peo- = 


ple. although spread over a vast terri- 
tory. think and plan and spend money 


under the same general impulses! They schedule set-up 


ONE 
UNIFIED 
“BIG CITY 


The Salt Lake Tribune 


MORNING AND SUNDAY 


National Representatives: 


REYNOLDS-FITZGERALD, INC. 


Color Representatives: 
Member, 


able any pertinent information which 
the Commission may not have and 
which wouid be helpful in its ad- 
ministration of the FCC Act,” com- 
mented Mr. Paley. 

Indications that an investigation 
of the broadcasting industry was in 
store were given Jan. 20, 1938, when 
the FCC issued an acidulous report 
on social and economic aspects of 
radio, asserting that “monopoly ex- 
ists or may exist.” At that time, 
however, the members of the Com- 
mission evidently felt that the time 
was not propitious for such a proj- 
ect, the resolution being defeated by 
a 4 to 3 vote. 


be more unified (in a 
f they were all crowded 
conventional city limits. 


so large an area is sub- 


stantially served by one metropolitan 
The 


Salt Lake Tribune- 
one of the lowest mil- 


line rates in the publishing field. 


A natural. logical and profitable “A” 
! 


Salt Lake Telegram 


EVENING ONLY 


wr 
ASSOCIATED WEEKLY 


IN COLGATE POST 


NEW FOOD BILL 
REPORTED, BUT 
ROAD IS ROUGH 


Washington, D. C., March 17.—The 
House Committee on Interstate and 
Foreign Commerce Tuesday for- 
mally reported to the House of Rep- 
resentatives a new food and drug 
bill, with the recommendation that 
it pass. 

A revised version of the bill 
passed the Senate at the first ses- 
sion of the 75th Congress as S. 5, 
sponsored by Senator Royal S. 
Copeland of New York. The bill 
provides for regulation of foods, 
drugs, cosmetics and therapeutic de- 
vices in interstate commerce. 

The bill as reported is intended 
to strengthen the pure food and 
drug law of 1906, retaining substan- 
tial portions of the old law while 
adding new provisions. It requires 
that new drugs be certified by the 
Secretary of Agriculture before they 
are put on the market. 

The distribution of drugs which 
are dangerous when taken in accord- 
ance with a manufacturer’s label di- 
rections would be prohibited. The 
bill requires that drug labels bear 
adequate directions for use and 
warnings against misuse and possi- 
ble habit-formation. The definition 
of “drug” is extended to include 
articles intended to affect the struc- 
ture or function of the body, such 
as fat-reducing compounds. Thera- 
peutic devices for which curative 
effects are claimed are stringently 


J. A. Reilly is the newly appointed sales 
manager of the soap department, Col- 
gate-Palmolive-Peet Company, Jersey 
City, N. J., after two years of service as 
assistant sales manager. 


cally different that it will be difficult 
to secure conference agreement. 


Reilly, Haase Join 


Townsend & Townsend 


Dr. William J. Reilly and Albert 
E. Haase have joined Townsend and 
Townsend, Inc., Advertising Evalua- 
tion, New York. 

Dr. Reilly was formerly in the 
market research department of Proc- 
ter & Gamble Company, while Mr. 
Haase was previously managing di- 
rector of the Association of National 
Advertisers. 


Start Lubricant “War” 


regulated. 
J Sterling Oil division of Quaker 
Provides New Standards State Refining Corporation, has re- 


leased initial newspaper copy in Penn- 
sylvania and New York in a drive 
which is featured as a ‘“‘War on Win- 
ter Worn Lubricants.” Thompson Ad- 
vertising Agency, Youngstown, O., is 
the agency in charge. Eight inser- 


Existing law is amended to pro- 
vide for establishment of definitions 
and standards of identity for foods. 
Informative labeling on food prod- 
ucts and special safeguards for diet- 


ary food and that used for infant| tions will appear, one a week until 
and invalid feeding would be re- May 5. 
quired. 


The bill now goes on the House 
ealendar. As soon as a rule can 
be granted by the Rules Committee, 


New Copy Service 
Richard A. Leavell, formerly asso- 
ciated with Maxon, Inc., has organ- 


Chairman Clarence Lea of the In-| ized Associated Counsellors, Penob- 
terstate and Foreign Commerce scot bldg., Detroit, as a service for 
agencies, sales promotion organiza- 


Committee will call it up for pass- 
age. Its passage by the House is 
almost a certainty. 

Its future in the Senate is not so 
rosy. Senator Copeland, whose 
Commerce Committee originated the 
mild draft of S. 5 as passed by the 
Senate, is expected to fight the 
measure tooth and nail in the in- 
evitable conference. The House ver- 
sion of the original S. 5 is so radi- 


tions and printers in production of 
technical copy. 


Aids Millinery Sales 


The recent concentration of mil- 
linery in window displays of New 
York stores brought a 39 per cent 
increase in sales during the first 
three days of the promotion week, 
according to Walter Hoving, presi- 
dent of Lord & Taylor. 


THANK YOU, NIAA! 


Started 
May, 1933 


Member 
CCA 


Cr 
rant oreear 
+ Yous mar on 


IEN appreciates the added opportunity for showing its circulation leader- 
ship which the National Industrial Advertisers Association has provided 
with the new NIAA Publishers Statement Form. 


IEN's NIAA statement, rushed to completion, was released four weeks 
ago and is available to all who want evidence of maximum coverage of 
active plant operating men in industry at a minimum of cost. 


“IEN outstandingly leads the field in coverage of plant operating men 
iwith 51,440, in cost of standard advertising representation at $79 and 
as a result in the number of advertisers using it to advertise to industry 
with 350 advertisers in its current issue. 


| PROOF? Write for the NIAA circulation statement and "The IEN Plan. 


ws 


THOMAS PUBLISHING CO., 461 8th Ave., New York 
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That he who runs 


advertising campaigns 


may read 
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DIVISION OF THE. 


MBL 


S@ING S¥STE 


NEW facts from Radio Sales make profitable read- 


ing for sales-minded executives. For example: 


i A TALE OF 737 CITIES. The valuable story of the 
markets represented by Radio Sales, with Dealer Zones of 


Influence maps for each of the Radio Sales stations (see #3). 


* . 

2 LISTENING AREA MAPS, Accurate CBS counts of 
where people listen daytime or evening to Radio Sales’ 
stations in ten major markets. These maps have been made 


by the most conservative technique now used in radio. 


* 

3 DEALER ZONES OF INFLUENCE. Accurate CBS 
maps of where dealers listen to each station—daytime or 
evening. (This is a new tool for radio advertisers in plan- 


ning waste-free merchandising of radio campaigns. ) 


4 pEALeRs’ CHOICE.” A study of radio listening 


and radio station preference of retail food merchants in the 


Chicago area. From WBBM, Chicago. 


| all 
e) “IT’S THE PANTS ON A LAMB CHOP.” A story of 
station-showmanship; of local radio showmanship which 


has won the attention of the nation. From WBT, Charlotte.’ 


* 
6 «scumatz—1s THE WORD FOR IT.” The story 
of a WKRC advertiser who is now selling cases of his 
product where once he sold cans. It’s a story of economical 


selling in a major market. From WKRC, Cincinnati. 


Are you on Radio Sales’ mailing list? Would you like copies of 
any of these studies? Write or telephone to the office nearest you. 


OFFICES: NEW YORK * CHICAGO 


* DETROIT ¢ BIRMINGHAM * LOS ANGELES ¢ SAN FRANCISCO 
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Find Preferred 
Position Gives 
Excess Values 


New York, March 16.— Preferred 
positions in magazine advertising 
have a real plus value over run of 
paper locations, although this excess 
worth is largely determined by the 
reader-interest of editorial matter 
adjacent to the copy. This is the 
conclusion reached by Dr. D. B. 
Lucas of New York University fol- 
lowing a survey on “The Impression 
Values of Fixed Advertising Loca- 
tions in The Saturday Evening Post,” 
results of which appeared in a recent 
issue of the Journal of Applied Psy- 
chology. 


Women Like Color Copy 


Dr. Lucas’ study also revealed that 
scores for run of paper locations 
were higher than he had been led to 
expect, and that scores for two-page 
advertisements indicated that the 
absence of editorial matter might re- 
sult in a sacrifice of impression. 

Quarter-page, half-page and full- 
page advertisements scored almost in 
direct proportion to their cost, Dr. 
Lucas said. Although there was 
little difference between the re- 


ATTACKS TINKERING PLUMBER 


THIS. NEW 


TO YOUR 
HOUSE 


@ No more tinkering plumbors. The plumber of the 
cartoon “funnies” Aas gone. Progressive methods 
have forced him out. Replaced by today’s “Doctor 
To Your House’—the "SEZAUER SYSTEM MAN”. 


PLUMBERS 


@ The old-time tinkering plumber with his greasy 

tools, returs trips, excessive bills, ison hiswayou 
He is being replaced by the modern Sore TY 

PLUMBER—the “SEXAUER SYSTEM MAN. 


The Sexauer System of Standardized Repair Service has renamed the plumber 


a “doctor to your house.” 


Copy stresses the absence of the old time greasy 


tools, return trips of the plumber and excessive bills. 


sponses of men and women to black 
and white copy, women exhibited a 
markedly greater response to color 
copy, the report disclosed. Bleed 
borders were also found to have an 
advantage which might or might not 
equal the extra cost, while right and 
left hand locations were shown to 


be equal in effect except on smaller 
areas which gave the right hand loca- 
tion preference. 

In compiling the report a prelimi- 
nary investigation was conducted 
during three weeks of April and May, 
1935, with the final survey carried 
on during four weeks of October, 


1935, and four weeks of March, 1937. 

Dr. Lucas emphasized that, while 
this study might be considered 
authoritative on general compari- 
sons, scores of high reliability for 
each individual fixed location would 
require from three to four times as 
much data as was used. 

These preferred positions were in- 
cluded in the study: inside front 
cover, pages 1, 2, 3 and 4, first page 
after the main body of editorial mat- 
ter, center spread, page opposite Lulu 
cartoon, page opposite index of ad- 
vertisers, inside back cover and out- 
side back cover. 


Schoenberger Named 


Alvin A. Schoenberger, advertising 
and sales promotion manager of In- 
dustrial Rayon Corporation, Cleve- 
land, has also been named sales man- 
ager of the knitted cloth division, 
succeeding Charles R. White, re- 
signed. Bernard Lewy, formerly 
Cleveland representative of Leo F. 
Hart Company, Rochester, N. Y., has 
joined Industrial Rayon as assistant 
to Mr. Schoenberger. 


Account to Ohio 


Chins Chow Mein, Cleveland, man- 
ufacturer of packaged Chinese food 
in Cleveland and Buffalo districts, 
has appointed Ohio Advertising 
Agency, Cleveland, to direct a news- 
paper campaign. 


ing majority. 


That's reasonable. Country women 
not in cities or 


small towns. And make no mistake about 


live in the country... 


it, any woman’s magazine 


the bell in the country has to have plenty 
of the kind of practical help country 


women need. 


Thus, in The Farmer's WIFE maga- 
zine, you'll find nothing about ‘‘cock- 
. a lot about poultry feed- 


tail hours”. . 


little lunches . . 


that rings 


ing. There’s not much about “‘duckey”’ 
. a lot about planning 
three big meals a day. There’s no news 
about “coming out parties’. . . plenty 
of news about young people and their 
doings, in the Youth Section. 

There are scores of fine magazines.. 
But unless you use The Farmer's WIFE 
magazine .. . the one national publica- 
tion for country women exclusively .. . 
you're sitting outside 1,150,000 inner 
circles in country homes, where the 
largest part of the income is planned for 
and spent. If you're going to get your 
share, you'd better investigate which 
woman's magazine has the loudest voice 


A CITY WOMAN’S MAGAZINE SIMPLY WON'T DO 
When You Want to Reach Country Women 


HE most interesting magazine in the 
world is The Farmer's WIFE maga- 
zine. Probably you've never seen a copy. 
But in survey after survey its readers 
name it their favorite by an overwhelm- 


where it counts. By the same token, 
thumbing through the latest issue of 
The Farmer's WIFE magazine will con- 
vince you that your sales will benefit at 
once from contact with this rich woman's 
market in which you are now probably 
doing an inadequate advertising job. ° 


F. anne) 7 fe e 


The National Magazine 
For the Country Woman 
NEW YORK CHICAGO ST.PAUL SAN FRANCISCO 


BY Yar THE FAVORITE MAGAZINE OF AMERICA’S COUNTRY WOMEN 


Photographic 
Field Unites 
in N. Y. Show 


New York, March 18.—The first in. 
ternational photographic exposition, 
to be held at the Grand Centra] 
Palace here April 18-24, will mark 
the “phenomenal advances” made by 
the camera industry in recent years 
and will constitute the first success. 
ful effort of the industry to promote 
“one big show” a year, it was indi- 
cated here today by the show man- 
agement. 

The exposition is expected ty 
stimulate interest on the part of hun- 
dreds of thousands of amateurs, 
whose cameras at present reside 
most of the time in drawers and on 
shelves, to start “shooting” again, 
and to encourage amateurs to pur- 
chase more and better equipment. 
Opportunities will be presented to 
candid camera fans to try their skill 
at the show, it was announced, with 
prizes offered for the best shots. It 
was indicated that about 40 per cent 
of the whole amateur market is con- 
tained within the metropolitan New 
York district. 


All Fields 


Approximately 90 photo equipment 
manufacturers, suppliers and dealers 
will participate, while the work of 
prominent photographers of news, 
commercial, and industrial subjects 
will be on display. In addition to 
these “invitational” exhibits, “salons” 
for amateurs’ pieces de resistance 
will be held. 

Sponsored by many clubs, associa- 
tions, and individuals, the exposition 
was given its original organizational 
impetus by the Guild of Photographic 
Dealers of New York, Inc., and by 
Willard D. Morgan, director of Ex- 
hibits, Life, and H. O. Bodine, presi- 
dent of Photographic Expositions, Inc. 
Other sponsors include the Amateur 
Cinema League, Inc., Oval Table So- 
ciety, Inc., Metropolitan Camera Club 
Council, Inc.; Metropolitan Motion 
Picture Club, New York Microscop- 
ical Society, Photographic Society of 
America, Photo Finishing Institute, 
Ltd., Master Photo Finishers of 
Greater New York, Greater New 
York Photo Finishers Association, 
Inc., and the National Photographic 
Dealers Association, Inc. 

Exhibitors include General Elec- 
tric Company, Burroughs Wellcome 
& Co., Inc., Weston Electrical Instru- 
ment Corporation, Newark; Eastman 
Kodak Stores; Carl Zeiss, Inc.; Bell 
& Howell Company, Chicago; Dufay- 
color, Inc., and Westinghouse Elec- 
tric & Mfg. Company. 


Defieux Elected 
Charles M. Defieux of the Vancou- 
ver Sun has heen elected president 
of the Vancouver branch of British 
Columbia Institute of Journalists. 
Other officers are C. A. Sutherland, 
Daily Province, vice-president; Wil- 
liam Dawson, the Sun, secretary; 
and George S. Perry, treasurer. 


Represented 


within 


Hold Everything! . 


to ou? 


Your problem of inexpensive photog 
illustrations is solved when you refer {0 | 
big new catalog of almost 1,000 stoc* oe 
tographs. Write for your copy now °F ?* 
business letterhead. 


PHOTOGRAPHIC 
ILLUSTRATIONS, INC. , 


143 N. Wabash Avenue Chicago 
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oo New Business, More Profit. 
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@ = The Dallas area stays ''in the white" consistently, month after month, 
on the nation's business activity map. Retail sales, bank debits and other 
indexes place Texas' Major Market in a highly strategic position. Basically, 
income from the world's greatest oil fields and from a well-diversified 
agricultural production, plus other diversified industries, yield a total 
buying power which no advertiser can afford to overlook. 


@ = The Dallas Morning News, with greatest coverage in this area of 
any single newspaper . . . The News and Evening Journal, with effective 


It's ““ Aviation’ Time morning-evening coverage . . . provide the timeliest and most thorough 
in Texas — Rise coverage of this market at lowest cost. 

and Shine, through SELL THE READERS OF THE NEWS AND THE JOURNAL AND 
The News and YOU HAVE SOLD THE DALLAS MARKET. 

Journal ! 


The Dallas Morning News 
The Dallas (Evening) Journal SES 


“Texas Major Market Newspapers” Repressataliee 
NC. Associates: The Semi-Weekly Farm News, The Texas Almanac, Radio Station. WFAA (50,000 Watts) 
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It’s Up to the Chains 


Although chain store’ interests 
have got together on occasion to 
defend their position against polit- 
ical attacks, and although the In- 
stitute of Distribution was organ- 
ized for the primary purpose of dis- 


seminating information regarding 
the economic function of chain 
stores, the heads of chains have 


thus far not shown a great deal of 
ability in organizing for effective 
cooperation. 

Independent retail merchants are 
strongly organized, and are making 
their sentiments familiar to local, 
state and national legislators. The 
latter can’t help realizing that the 
independents are strong enough to 
influence the course of events, es- 
pecially if they are unchallenged, 
and consequently they are going 
along with them as far as possible. 
The enactment of the Robinson- 
Patman law and the Tydings-Miller 
bill was largely a result of pres- 
sure exerted by organized groups of 
retail merchants, as are also laws 
enacted in several states assessing 
punitive taxes against chain stores. 


Just what are the chains doing 
about it? They made a_ winning 
fight in California, and they are 


showing signs of justified agitation 
as the anti-chain movement grows 
in importance. But if they are pre- 
pared to present their case to the 
publie—which undoubtedly — will 


make the final decision—they have 
managed to keep the information 
rather quiet. Nothing less than a 
broad-gauged campaign which will 
present, fully and frankly and hon- 
estly, the facts about chain stores 
and what they are trying to accom- 
plish will develop sufficiently active 
public opinion to meet the situation. 

With chain store volume running 
into billions of dollars a year, and 
with all chains, big and little, faced 
with the problem of staying in busi- 
ness, it would seem that the law of 
self-preservaton would start to op- 
erate, with the result that money, 
energy and brains would be_ sup- 
plied for the primary task of selling 
the chain store, as an institution, 
to the public. If there was ever an 
industry with a _ public relations 
problem crying for attention, it is 
the chain stores. 

ADVERTISING AGE is neither pro- 
chain nor anti-chain. It recognizes 
chain stores as a highly important 
part of the machinery of distribu- 
tion, however, and _ prefers. that 
their operation and development be 
determined by economic rather 
than political considerations. Thus 
far politics instead of economics 
has been the deciding factor in 
making chain stores the victims of 
class legislation which may easily 
penalize manufacturers and_ the 
public as well. 


Pictures as Symbols 


C. D. Jackson, general manager 
of Life, gave the members of the 
Chicago Federated Advertising Club 
a new idea of pictorial journalism 
in his address March 10, in which 
he talked about significant pictures 
as compared with typical or topical 
news pictures. His comment that 
pictures may present stories which 
would require thousands of words to 
write is a familiar modern variation 
of the classical Chinese proverb. 

The suggestion to advertisers 
contained in Mr. Jackson's analysis 
lies in the ability of pictures 
build backgrounds which are as 
broad as the experience, education 
and imagination of readers permit; 
and in the fact that these limita- 
tions may not be too great if pic- 
tures which are universal in char- 
acter and appeal are employed as 
advertising symbols. 

A picture which carries its own 
connotation says things which it 
might otherwise require a good 
many paragraphs to define’ in 
words. And because it saves the 


to 


reader time as well as effort, it is 
better advertising. Thus the search 
for a_ pictorial presentation which 
will give the advertiser a short cut 
to the reader’s mind goes on, with 
designers carefully explaining that 
the right picture, coupled with the 
right headline and layout, will make 
text purely supplementary and ex- 
planatory, rather than essential to 
the presentation of a basic advertis- 
ing idea. 

There are social and psycholog- 
ical problems involved in the choice 
of pictures which are intended to 
serve a symbolic purpose in adver- 
tising design. Such a familiar and 
inbred idea as patriotism, for ex- 
ample, may be much more difficult 


to present pictorially today than 
formerly. Hence the advertiser 


must be careful, in his development 
of a picture language which will 
say the same thing to all observers, 
to avoid implications which for 
some will suggest a background far 
from helpful to acceptance of the 
advertiser's sales message. 
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"What do you mean I'm fired? 


I'm a customer!" 


Just in Time? 

Searcely has ADVERTISING AGE re- 
vealed that Iron Fireman Mfg. Com- 
pany, long a bulwark of the auto- 
matic coal stoker field, has decided 
to add another arrow to its bow with 
the introduction of a line of oil burn- 
ers, than a scout in St. Paul presents 


us with the all-revealing advertise- 
ment which is shown here, and 


TO OUR PATRONS 


We wish to apologize for any incon- 
venience caused our patrons jast Thursday 
evening by the failure of our oil burner 
and the resultant fire. 


For your safety and protection as well 
as comfort we have now equipped our 
theater with an 


IRON FIREMAN 
AUTOMATIC COAL BURNER 
from tne 7 


NORTHWESTERN FUEL 
COMPANY 


THE 


DELUXE THEATRE 


287 MARIA AVE. 


which ran in the St. Paul Dispatch 
March 15. 

This completely frank copy seems 
to us to be putting the Iron Fireman 
move into reverse gear somehow, but 
to our scout the major consideration 
seems to be what oil burner manu- 
facturers who do not also make coal 
stokers will think of the copy. 


Folding Diapers 

“Can you fold a diaper correctly 
to fit a baby of a given size?” That's 
the rather embarrassing question 
Larry Davis, advertising manager of 
Kendall Mills division of the Kendall 
Company, is asking friends in the 
advertising field. And lest you think 
Larry is just asking questions for the 
fun of it, we hasten to advise you 
that proper diaper folding technique 
is apparently rather rare, and there- 
fore Kendall has come to the aid of 
harassed diaper-folders with an inno- 


vation known as “Foldline” in its 
Curity Layettecloth diapers. 
“Foldline’” consists of two lines 


formed in the diaper by special weav- 
ing, “which serve as a permanent 
guide for all folds.” And a couple 
of pretty elaborate folders go into all 
the details of how to get fancy folds, 
for any baby from one-half pound to 
25 pounds, with a minimum of 
manual labor and mental agony. 
And should any of you, misled by 
songs about’ three-cornered pants, 
think that today’s infants are being 
togged out in such bandana-like 


affairs, Curity will assure you that 
,all diapers now are square, or at 
| least oblong, and none but a long- 


Ad-libbing 


out-of-practice grandmother would 
think of using the triangular pat- 
tern. 


Advertising War! 


From our country correspondent: 

“Lovington, N. M.—The_ theater 
manager here has taken the editor of 
the Leader, the weekly newspaper, to 
task for accepting advertising from 
the theater in nearby Hobbs, an oil 
town. The oil town theater man in- 
vites people of Lovington to his show 
house through columns of the 
Leader, and they are turning out in 
such numbers as to cause alarm on 
the part of the Lovington showman. 
His protest alleges that it is mighty 
poor tactics for Editor Roberts of the 
Leader to take advertising from 
Hobbs, when there is a good picture 
show at Lovington. The editor’s 
answer was that it showed his adver- 
tising brought results. The Loving- 
ton theater man does not advertise.” 


Jottings 


Having just wandered through the 
trade practice rules for the whole- 
sale jewelry industry which have 
just been promulgated by the FTC, 
we ponder sadly over the manner in 
which the glamorous things of life 
are reduced to dust and ashes in our 
mouths when legal verbiage enters. 
We are thinking particularly of the 
definitions of pearls, diamonds, emer- 
alds and other costly and romantic 
gems, as set forth in the code. For 
instance, take emeralds, over which 
kingdoms have been lost. To the 
FTC they are merely ‘a deep green 
to light grass green transparent to 
translucent variety of the mineral 
beryl which crystallized in the hex- 


agonal system. Its color is due to 
the presence of chromium.” But 
enough — who would spend good 


money, not to say blood, to acquire 
a variety of the mineral beryl which 
has some chromium in it? ... 

And in Milwaukee, further assist- 
ance for the down-trodden housewife 
is being extended by Crown Chemical 
Company, which is advertising a bi- 
weekly dustcloth exchange service at 
a cost of 10 cents every two weeks... 

M-J-B coffee is telling Western 
housewives to try its coffee, and 
then if they don’t think it’s the best 
they've ever tasted, to return the 
can to their grocer and get their 
money back. And Nash Coffee Com- 
pany is telling ladies in the North 
and Middle West to use a full pound 
of its brew, and then, if not satisfied, 
to write a letter enclosing the sales 
slip for the coffee, as well as the 
name of a competing brand which is 
better liked, whereupon the company 
will send two pounds of the rival 
coffee to the dissatisfied housewife 
without charge ... 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter. 
head. 


No. 1316. 1938 Route Book of Port. 
land Drug Stores. 


The Journal, Portland, Ore., has is- 
sued this new pocket size directory of 
the drug trade in Portland. Stores 
are listed by districts and a scien- 
tifically arranged automobile route is 
suggested for each. Listings cover 
drug stores, drug jobbers, chain store 
organizations and buying associations, 


No. 1317. Conti-Glo Luminescent 
Products. 
In this folder, Continental Litho- 


graph Corporation announces its new 
Conti-Glo Luminescent products — 
paints that glow in brilliant colors 
when exposed in darkness to black 
light (harmless filtered ultra-violet), 
The folder includes color charts, with 
a full description of the medium and 
its many uses. 


No. 1309. Influence—to Affect the 


Actions of Men. 


Time has issued this cleverly con- 
trived brochure, which grows larger 
as the pages proceed, indicating the 
dealer influence constantly accumu- 
lating from the seven important 
sources which are enumerated. 


No. 1310. It’s a Crime. 


In this brochure, Ladies’ Home 
Journal tells about its program of 
personal investigations among women 
in all parts of the country in order 
to learn their opinions and convic- 
tions on the subjects that most con- 
cern them. The Journal's editorial 
scope and reader interest in the va- 
ried human .problems outside the 
household are discussed. 


No. 1312. Copy Testing Plan. 


Grit has issued this folder, which 


contains full details of the publica- 
tion’s copy testing plan, showing how 
advertisers interested in the small 
town market may gauge the pulling 
power of copy before it is scheduled 
for a general campaign. 


No. 1292. Oklahoma . . . Brightest 
Sales Spot in the Land. 

Expressions of opinion from au- 
thoritative sources, on 1938 prospects 
for the Southwest, highlight this 
brochure issued by The Daily Okla- 
homan, Oklahoma City Times, The 
Farmer Stockman and Radio Station 
WKY. Facts about these media and 
their coverage of the market are 
given. 


No. 1302. Coverage of the Mutual 
« Broadcasting System. 


This brochure, issued by Mutual 
Broadcasting System, offers a covel- 
age breakdown with three sets of 
maps in which have been condensed 
the coverage of all Mutual stations 
with WLW, coverage of all Mutual 
stations with WSAI, and coverage of 
Mutual’s basic stations with WLW. 
Also included are maps_ showilé 
vadio homes, retail sales and pop 
lation density of the United States. 


No. 1306. The Foul Weather Friend. 
True Story Magazine has issued 
this booklet containing an article bY 
H. H. Kynett, on the value to the 
advertiser of voluntary (newsstand) 
circulation. 
No. 1314. Applying the Vapor' 
Process in Web-Press Printing. 
The Selas Company, Philadelphi® 
has issued this new 12-page bookie! 
which describes the Vaporin proce® 
of quick-drying printing in terms ° 
the engineering and equipment 4 
quirements of this method. The 0 
let outlines the background ig 
which preceded the development 0 
the present Vaporin-printing equi’ 
ment and shows how the process | ‘ 
been applied to publication eager 
bag and container production ® 
general commercial printing. 
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March 21, 1938 


LEGIBILITY OF 
TYPE FACES IS 
MOOT QUESTION 


Chicago, March 17.—Tradition and 
opinion, rather than known facts, are 
the guiding stars of magazine pub- 
lishers in laying out formats, The 
Inland Printer reported in its cur- 
rent issue this week, disclosing an 
analysis of type faces used by lead- 
ing magazines and comment from the 
publishers as to why they were 
selected. 

The printing trade paper admits 
that thus far facts about the legibil- 
ity of type faces are hard to get, but 
finds that some progress is being 
made. The wide range of type faces 
used by leading magazines indicates 
that even the experts seldom agree 
about the value of any given face, it 
commented. 


Faces Used in Heads 


Type used in headings runs the 
entire range of those available, with 
two magazines seldom using the 
same face. The Inland Printer gives 
this list of faces used in main cap- 
tions: 

The American Home, Piranesi; 
American Legion Magazine, Hand 
Lettered; American Mercury, Mono- 
type Garamond 248; Better Homes 
and Gardens, Stellar Light and Bold; 
Boy’s Life, Hand Lettered, Modified 
Ultra Bodoni; Business Week, Bodoni 
Light; Child Life, Stymie Medium; 
College Humor, Hand Lettered; 
Country Gentleman, Bernhard Gothic 


Medium? Current History, Vogue 
Bold; 
Farmer’s Wife, Hand _ Lettered, 


sometimes Kabel Bold; Forbes, Gothic 
Condensed; Forum and Century, 
Ultra Bodoni; Good Housekeeping, 
Kabel Light Roman; Harper’s Ba 
zaar, Corvinus, Light and Medium; 
Ladies’ Home Journal, Journal Head- 
letter; The lLeatherneck, Devinne 
Tempo; Life, Gothic Condensed; Love 
and Romance, Hand Lettered and 
Futura; McCall's, Futura; Maclean’s, 
Kabel Extra Bold; Mademoiselle, 
Onyx; Nation’s Business, Futura 
Demibold; The Nation, Granjon 
Italic; Nature, Garamond; 

Outdoor Life, Futura; Physical 
Culture, Futura; Pictorial Review, 
Hand Lettered; Popular Mechanics, 
Goudy; Review of Reviews, Bodoni; 
Saturday Evening Post, Post Head- 
letter; Scholastic, Bodoni’ Bold; 
Scribner’s, Bulmer; Town and Coun- 
try, News Gothic, Bernard Gothic, 
Kabel, Bodoni and others; Vogue, 
Hand Lettered; Woman’s Home Com- 
panion, Companion. 


Starts Lotion Drive 


An advertising and merchandising 
campaign on Dri Shave Set, a lotion 
for use before shaving with an elec- 
tric razor, has been launched by 
Abbey Products Corporation, New 
York. Mackay-Spaulding Company, 
New York, is in charge. 


YOU ARE GOING 


to find our library of stock photo- 
graphs the answer to your illus- 
tration problems. 


SUBMISSIONS MADE ON APPROVAL 
FOR SPECIFIC IDEAS 


FREE CATALOG FOR YOUR FILES 


HAROLD M.LAMBERT 


7240 Ogontz Ave. Phila., Pa. 


“Business Screen” 


Is New Monthly 


Business Screen will be launched 
as a new monthly April 1 by Busi- 
ness Screen Magazines, Inc., 612 N. 
Michigan avenue, Chicago. The pub- 
lication will discuss all phases of 
use of commercial and educational 


Car Salesmen 
Ballyhoo Their 
Wares Over Air 


motion pictures. 

O. H. Coelln, 
general manager. 
art director. 


occupy a factory 
Detroit, Mich. 


facturing. 


Forms Shellac Division 
Valentine & Co., 
started a shellac division which will 


Morton Noble will 
head the new division, and Otto C. 
Griem will be in charge of manu- 


Joplin, Mo., March 17.—With used 
Jr., is editor and/car salesmen allotted time on the 
William Kosloff is| ;adio, R & S Motor Sales Company, 
Chevrolet dealer, staged a contest 
during National Used Car Exchange 
Week. Nine salesmen competed for 
prizes of a suit, a hat and a pair of 
shoes, with actual sales the index of 
their ability. 

Station WMBH was used for the 
tie-up which took 30 minutes daily 
for six days. Each salesman was al- 


New York, has 


and bleachery in 


Autopoint Company has added this 
handsomely designed memo pad box to 
its line of office accessories. 


lowed two and one-half minutes to 
describe one or more of the six used 


cars with whose sale he was charged, 
Most of the men concentrated on one 
car each day. 


Sells 10 Cars a Day 


Each salesman was also provided 
with a booth on the used car lot go 
that any prospect impressed with his 
radio talk could identify him easily 
and learn more about the automobile 
he had described in such glowing 
terms. 

AS many as ten cars were sold in 
one day during the contest. Though 
the radio program was loaded down 
with commercials, the competitive 
element apparently eliminated objec- 
tionable features, with fan mail, as 
well as results, praising the methods 
employed. 


HE Sales Manager was discussing their new 

advertising campaign with the account ex- 
ecutive of the agency. Theirs was a food product 
with good distribution in chain and independent 
grocery outlets. Sales in New York hadn’t kept 
pace with those in other markets. It was the Ad- 
vertising Manager who dug into it and presented 
a helpful suggestion. The retailers of New York 
were advertising heavily in the Mirror with fur- 
niture, radio, and electric refrigerator copy. They 
were getting excellent sales results—best evidence 
in the world that Mirror readers were “home 
folks.” A leading department store advertised a 
$1.00 house dress with a page in four colors in the 


Sunday Mirror Magazine—result, $50,000 in sales. These 
factors, hooked up with the extremely low milline rates 
and growing circulation, were enough for the Advertising 
Manager. The Sales Manager and the agency agreed, so 
another food product was headed for an improved New 


York sales situation. 
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ADVERTISING AGE 


15 


Murphy Halts 
Beer Embargo 
on T'wo States 


Detroit, March 15.—Settlement of 
the proposed Michigan ban on beer 
imports from 10 states appeared pos- 
sible today following Gov. Frank 
Murphy’s announcement that the em- 
bargo, which was to have been effec- 
tive yesterday, had been rescinded on 
peer from Indiana, the most vitally 
affected state. At the same time, the 
Michigan liquor control commission 
said that a similarly proposed ban on 
Pennsylvania beer had also been re- 
seinded. The Michigan action against 


SUNDAY 
1,428,487 


the 10 states was based on its conten- 
tion that its own beer was unfairly 
taxed in these territories. Indiana’s 
beer exports to Michigan were esti- 
mated at $2,000,000 annually. 


Missouri Takes Same Course 


Other states hit by Michigan’s ac- 
tion as reported in ADVERTISING AGE 
Dec. 27, are Maine, Maryland, Neva- 
da, Washington, New Hampshire, 
North Carolina, Tennessee and Ver- 
mont. Indiana beer was also made 
the object of similar action in Mis- 
souri as reported in ADVERTISING AGE 


March 7, with this action covering 
liquor as well. 
Gov. Murphy of Michigan said 


that the new agreement with Indiana 
was the outcome of conferences be- 
tween officials of the two states. Ex- 


Sept. 30 
1936 


Sept. 30 
- 1935 


DAILY 
703,986 


SUNDAY 
1,319,919 


DAILY 
605,691. 


- SUNDAY 
1,183,349 


mys 


DAILY 
554,939 


act terms of this new agreement will 
be disclosed later. 

The threatened embargo attracted 
much attention because of the possi- 
bility that the practice might be fol- 
lowed on other products by other 
states. Constitutionality of the pro- 
cedure, however, has not been deter- 
mined, save on its application to beer 
and liquor. 


Fish Company Resumes 


After a lapse of several months, 
New England Fish Company, Seat- 
tle, has resumed advertising, with a 
Lenten season campaign on Pink 
Beauty salmon, with a second con- 
centrated drive to be launched in 
the fall. Izzard Company, Seattle, 
handles the account. 


“McCall’s Magazine” 
Offers Buying Service 


The April issue of McCall's Maga- 
zine features a new service to read- 
ers, “McCall’s How-to-Buy Service,” 
giving information on how to buy 
meat, eggs, vacuum cleaners, wash- 
able fabrics, homes and shoes. 

“To provide the consumer with a 
clear and concise statement of buying 
values,” succeeding issues will con- 
tain information on other products. 


Laundry Starts Drive 


Brunswick Laundry, Jersey City, 
N. J., has launched a newspaper cam- 


paign in Jersey dailies. The first 
series is of a testimonial nature, with 
|campaigns on fur storage and rug 
| cleaning to follow. Fulton, de Garmo 
|& Ellis, New York, is the agency. 


The Daily Mirror—brief, complete, picture-packed, 
newsy. Second-largest circulation in the city. A 
milline rate of only $1.28. 
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Tying in promotion of Old Drum with 

the craze for swing music, Calvert Dis- 

tillers will feature drummers of well 

known dance bands in color pages in 

Collier's and Liberty and in 75 news- 
papers. 


Mi (th TOU 


February Gain 
of Rotogravure < 
Is 9.9 Per Cent | 


Chicago, March 17.—Reversing the 
trend which has been apparent in all 
other media, rotogravure advertising 
for February continued the gains 
which have been registered for many 
months, Kimberly-Clark Corporation 
reported today. 

While national rotogravure barely 
succeeded in maintaining its record 
of successive increases, local roto 
gained no less than 24.2 per cent, ac- 
cording to this tabulation. Local 
rotogravure linage in February ag- 
gregated 332,900, compared with 267,- 
948 in February, 1937, the increase 
being 64,952. 

The national rotogravure figure for 
February, 1928, was 463,564 lines, 
compared with 456,772 in February, 
1937, the gain being 6,792, or 1.5 per 
cent. 

The February total was 796,464, 
71,744 lines, or 9.9 per cent, over the 
724,720 published in February, 1937. 
Of the current total, 682,232 lines 
were monotone and 114,232 in color. 


National Publicity i 
Group Names Directors y 

National Association of Accredited 
Publicity Directors has named the 
following as directors: Earle Ferris, 
Radio Features Service, Harry A. 
Bruno, H. A. Bruno Associates; Ray- 
mond Mayer, industrial publicity; 
George W. Sutton, Jr., Sutton News 
Service; Fred Baer, Fred Baer & As- 
sociates; Elmore Leffingwell; 

Stephen D. Bryce, Automobile 
Manufacturers Association; Samuel 
Wingfield, Kenyon & Eckhardt; 
Hamilton Wright, and William H. 
Baldwin, W. H. Baldwin-Brewster & 
Beach. 


Pepsodent ANA Member 


Pepsodent Company, Chicago, has 
been admitted to membership in the 
Association of National Advertisers. 


CIVIC CONSCIOUSNESS 
- » » More than one- 
third of WFBR’s 
time is devoted to 
civic, cultural and 
educational features 


rr es 


Local flavor 
means local favor! 
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ON THE NBC RED NETWORK 
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ADVERTISING AGE 


March 21, 1938 


Buisch Appointed 

L. H. Buisch, formerly with the 
Merchants Service Bureau of the Na- 
tional Cash Register Company, has 
been appointed director of organiza- 
tion for the National Association of 
Retail Grocers, Chicago. 


Mailey with Redmond 


Richard H. Mailey, formerly with 
Wm. Filene’s Sons Company, Boston, 
has joined the research department 
of The Redmond Company, Boston 
agency. 


City Sets Budget 
Atlantic City will appropriate 
$98,000 this year for advertising, com- 
pared with $96,000 in 1937, according 
to the municipal budget scheduled for 
adoption March 24. 


American 


Louis, processor 


its advertising. 
will be used. 


Wilson 


copywriter of J. Walter 


transferred to 


Office. 


Effective with the June 
name of Modern 
York, will be changed to 
| [llustrated. 


| Account to Anfenger | 
Packing Company, St. | 

of Sunrise 
meats, has appointed Anfenger Ad-| 
vertising Agency, St. Louis, to direct 
Radio and outdoor | 


the agency's Seattle 


Mechaniz, 


Brand 


| 


| JWT Shifts Two | 


B. Cosby, formerly senior 


| 
Thompson 


| Company, San Francisco, and Edward | 
Kneass, of the press bureau, 


have been | 


“Mechanix’ , C hanges Name 


issue, the 
New 
Mechanix 


Election Officials 
Advised by Radio 

Chicago, Mareh 17.—Chi- 
cago’s election officials are to 
be informed by radio through 
Station WBBM of their duties 
for the forthcoming primary 
April 12, in contrast to the 
previous plan of regional mass 
meetings, the Board of Elec- 
tion Commissioners announced 
this week. 

Local newspaper copy will be 
used to inform officials as to 
the time of the broadcasts. Co- 
lumbia Broadcasting System is 
donating the radio time. 


Go into your factories . . . into your warehouses .. . 
your garages .. . into those departments where men 
do brawn work. Look at the hands of the workers. 


THEY'VE GOT COVERAGE .. . good 


working 


coverage .. . the kind of coverage that helps them do 
their jobs in the best and most efficient fashion. 


Now, check on your sales force . . . your representa- 
tives in Chicago. the nation’s second largest market. 
Do they have good working coverage . . . good selling 
coverage of the 800,000 English-reading families in 
this market? Are they getting the sales help they 


should have . . . the sales 


TWO GREAT 


CHICA 


NATIONAL REPRESENTATIVES: 


help they need? 


NEWSPAP 


GO HE 


eR 


HEARST 


INTERNATIONAL 


| Kennedy to “Journal” 

Joseph P. Kennedy has been a 
|pointed Michigan and Ohio repre- 
| sentative of The Wall Street Journal. 


| He was formerly on the advertising | 
staff of the New York Herald Trib- 


| une and the Newark Sunday Call. 
or P 
One for Metropolitar. 
Domestic Finance Corporation, 
Chicago, has appointed Metropolitan 


direct its institutional advertising. 
Harry D. Adair is account executive. 


| 
| Advertising Company, New York, to 


KTMS Names Biddick 


| Walter Biddick Company has been 
| appointed Pacific Coast sales repre- 

sentative for KTMS, Santa Barbara, 
|Cal. The station is affiliated with the 
| NBC Blue network. 


No one newspaper will give adequate coverage of the 


families in this market. It takes a pair. A combina- 


tion. And—for efficient, economical, satisfactory, 


result-producing coverage, that pair —that combina- 


tion-—should be Chicago’s 
The Herald and Examiner 


combination. 


NATURAL 
in the 


only 


morning and the American in the evening . . . two 
newspapers that deliver more than 700,000 circula- 
tion to the market’s most responsive audience .. . 
two sales helps that are read whenever and wherever 
Chicagoans are thinking of buying. Two good news- 
papers that provide good working coverage. 


FOR 


Rodney E. Boone, General Manager 


ADVERTISING 


SELLING COVERAGE 


D EXAMINER 


SERVICE 


_ Tab-ex to he 


Strong Bid in 
Cosmetic Field 


Chicago, March 16.—Tab-ex Corpo 


| ration, a newcomer to the cosmetic 
| field, today disclosed plans for na- 
| tional distribution and advertising on 
|its two recently developed products, 


| cleansing cream and nail polish re. 
_ mover, both of which are to be sold 
in tab form rather than by the jar. 

| While other such products have 
|made sporadic appearances in past 
years, Tab-ex is set forth as much im- 
| proved over these and also as the 
‘first to gain the backing of what 
promises to be a substantial drive. 
The cleansing cream tabs are of- 
fered as the answer to the feminine 
problem of keeping the complexion 
dirt free while on the move. Cream 
in jars, it was pointed out, can scarce- 
ly be carried by the woman on her 
daily travels. Several of these tabs, 
however, can easily be slipped into a 
purse and used at any time before 
applying new make-up. 


Peoria Picked for Test 


Initial Tab-ex copy appeared last 
week in Peoria, Ill., newspapers, ac- 
companied by spot radio. This test 
campaign will continue for a 30-day 
period and will then be broadened to 
include several other cities. 

Achievement of national distribu- 
tion is expected by June, at which 
time the first magazine copy will be 
scheduled. Plans for this schedule 
are still in the formative stage. News- 
paper copy, however, will soon be 
brightened with the photograph of 
Miss Carol Brady, reported to be one 
of the most photogenic of all models 
in Chicago and New York. 

Current copy, made somewhat un- 
usual by the absence of vitamin 
claims, emphasizes the medical re- 
search in back of the product and its 
aid to the skin as well as the con- 
venience aspect. The facial cleanser 
is offered in a jar containing 100 tabs 
plus a compact for daily use holding 
15. Together they retail for $1. 

MacDonald-Potter, Ine. is 
agency in charge. 


Todd Names Izzard 


Harry K. Todd, Tacoma inventor, 
has appointed the Izzard Company, 
Seattle, to make a survey for Hush- 
Tone, designed to control radio vol- 
ume at a considerable distance from 
the radio. By pressing a button at 
the end of a 16-foot electric cord, 
radio volume may be reduced 95 per 
cent. Commercial production has al- 
ready begun. 


the 


Raynor Appointed 
F. L. Raynor, formerly sales and 
advertising manager of Manning, 
Bowman & Co., Meriden, Conn., has 
been appointed advertising represent- 
ative in Connecticut for Building 
Products, New York. 


“Aero Review” Appoints 


Aero Equipment Review, Minneap- 
olis, has appointed William Silver, 
New York, as Eastern advertising 
representative. 
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STOCK PHOTOS 
Thousands of ready - to- use 
illustrations, on all subjects, 


are available for your inspec- 
tion. Write, wire or phone, 


KAUFMANN & FABRY co. 
425 S. Wabash Avenue @ Chicad? 
Telephone Harrison 3135 


106 West 43rd St.. NEW YORK. 
Phone Bryant 9-6682 
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... Women consider $44 a week a minimum in- 


come for a family of four. 


... Women approve of birth control primarily be- 
cause of money, because most family incomes can’t 
stand the strain of too many children too quickly. 


. . . 88% of women believe they should have in- 
dependent housekeeping allowances. 


.. . 06% of women with incomes of over $1500 
say they save systematically. 


Findings such as these—taken from the 
Ladies’ Home Journal’s nation-wide surveys 
on “What the Women of America Think,” 
appearing monthly in the Journal—are 


Ladies’ 
Home 


arousing discussion in millions of homes 
throughout the country. 


Money is a subject every human being is 
interested in. Especially so three million 
women who buy the Journal and the many 
times that number who read it each month. 
In the Journal pages, they not only read 
about money, but they read about food, fur- 
nishings and hundreds of other products 
they spend their money on. 


How much of their money they will spend 
on your product will depend to a large extent 
on how much you tell them about it in the 
pages of the Ladies’ Home Journal. 


JOURNAL 


3 million women buy it, many times that number read it 


The Curtis Publishing Company, Philadelphia, Pa. 
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its advertisers a “point-of-sale” con- 
tact that provides the “missing link” 
between reader interest and the ac. 
tual purchase. Display racks similar 
to these shown in the attached photo- 


1 Effective Merchandising 
Aid Given Advertisers 


V O 1 ce o f th e A d ve rti ser To the Editor: Occasionally there 


Rae have appeared in the “Voice of the 
= Re Advertiser” remarks about unusual 


's raph are located in 24 of the better 
This department is a reader’s forum. Letters are welcome. promotional aii nls the mast at te a ae oe ae 
Philatelist Hot on |is now assistant publisher of the) that one of you agency heads or | dividual newspapers. With this in displays are the property of the 
. | World-Herald —the fact that assist-| advertising managers may discover Portsmouth Times and are changed 
Trail of New Chapter ant publisher Harding’s former ice|some excellent talent you may not i << if weekly by its merchandising depart. 

To the Editor: To date, approxi-| cream company capitalized first on| have discovered otherwise. i Sy o's pre 
mately 165 advertising men, oa Again I give three cheers for the <IMEs 7 i“ ea a vy die tiie 0 o ae 
have stamp collecting as their hobby, T OF THE Chicago Federated Advertising Club. ; 4 < ee, ie eee Wa simile ie be 
have answered my letter suggesting | NITE SPO; May the others follow in your foot- cin eet Sa | 
the formation of an advertising | T. steps. ture in the cen - om , is 
men’s stamp club which appeared in | C. Ray FrirzeMeyer. illuminated by a flasher. Then, for 


the Feb. 
I have tried to give a 
answer to all these letters and your 


7 issue of ADVERTISING AGE. | 
personal | 


patience will be appreciated as I. 
have to write these letters after office | 
hours and spare moments during the | 


business day. 
written me will receive a personal 
reply in time. 


Many of my correspondents are | 


members of the American Philatelic 


the Times’ advertising manager, and 
Society, which is the oldest and larg- | = folder your bias tapes. Please was begun in Portsmouth Oct. 1, 
est national philatelic organization | =~ let me know what your prices are 1937. Advertising contracts repre- 
in the United States, and several of | @ HARDING'S ¥ today as I would like to put these senting some 40,000 lines of space 
these correspondents have suggested | ICE CREAM items in stock.” mind, it has occurred to me that you 


that we form an ADVERTISING AGE 
Chapter of the A. P. S., so that we 
might have the advantage of regular 


/ i 2 xo , Bias i ’ é advertisers zeneral cli ica- f Yompany, Chi- 
space each month in The American tisement, is newsworthy, we think. Economy Bias Binding Company, advertisers in the general classifica John W. Cullen Company 1 
Philatelist, official monthly publica- T. W. SUMMERS New York. |tion. The Portsmouth Times offers to cago. 
tion = the ie ze _ that ro sad = Promotion Manager, Omaha eo —- — 
members of the Society. Through!  worid-Herald, Omaha, Neb. 


these monthly notices we could keep 
in closer touch with each other. 

In order to form such a Chapter, it 
is necessary that we have a reason- 
able amount of our ADVERTISING AGE 
Stamp Club members also members 
of the A. P. S., and to encourage the 
early formation of the chapter I took 
the liberty of sending application 
blanks to all men who wrote me. 

Although I have taken the time to 
answer your letters, gentlemen, I re- 
gret to report that very few of you 
have taken the time to answer mine 
—and unless you are agreeable to 
doing your part we cannot carry out 
successfully the suggestions made in 
the fine letters you wrote me. 

Therefore, please let me hear from 
you at once as to whether or not 
you will support the formation of the 
ADVERTISING AGE Stamp Club Chapter 
of the American Philatelic Society— 
as there will be no dues except the 
dues of $3 per year we pay the A. P. 
S. as A. P. S. members. 

We have the basis for an excellent 
club as many of the leading adver- 
tising men in America have answered 
my initial letter, and I dislike to 
have to drop the plans for our club 
just when the prospects for its sue- 


Every man who has} 


| 


| 


Ges HARDING'S 


ICE CREAM 


SoS 2 noe eo eran « Gage we 


the World-Herald’s idea, as is clearly 
demonstrated in the enclosed adver- 


ss FF 
Says Sex Note Not 
Necessary in Copy 


To the Editor: Your March 7 issue 
prompts two comments. The first is 
on the new Wurlitzer copy in that i 
would criticize the second sample 
offered entitled “Why Worry?” and 
“Pianotosis,” as being too subtle to 
be effective sales argument. An ad- 
vertisement should readily admit of 
an interpretation that could be funda- 
mentally expressed as: Buy Our 
Product, and I don’t think this half 
of the copy is satisfactory for that 
reason. 

My other remarks concern the 
group advocating decency in adver- 
tising in that the last paragraph de- 
stroys the whole forcefulness of the 
issue, makes one question the in- | 
telligence of the student who is being 
quoted, as well as the logic-sense of 
the reporter. The statement is made 
that since advertising based on 
three appeals without exception and 
sex is one of the most prominent of 
these three, it is impossible to clean 
up those advertisements which need 
it. The individuals who subscribe to 


is 


Jefferson College, 


That Long Pull Again 


To the Editor: 
vertising 

The writer has just received a re- 
ply to a sales letter sent out in 1931 
which reads: 

“IT refer 
1931, wherein you enclose illustrated 


It goes to show you that one never 
knows when results will come in. 


St. 
vv, 


Louis, Mo. 


Who said mail ad- 


the duration of the campaign, repre- 
sentation is given on the remaining 
shelves of the display. In addition, 
the Times salesmen solicit tie-ins 
which run in the grocer’s own copy. 


does not pay? 


to your letter of May 15, 


A. WOLFE, 


would be interested in knowing what 
the Portsmouth, 
to build sales for 


Displays of a similar type have been 
created for drug products and placed 
in 11 important drug stores. 

This “point-of-sale” cooperation 
was conceived by C. G. Linham, 


can be directly traced to this un- 
usual merchandising service. 


J. W. 


O., Times has done 


its food and drug CULLEN, JR., 


ad 
4” 


4 


“ 


os 


: 38. 
Ree 


BY NICE TREES 

YOU HAVE IN 
SOUTHERN CALIFORNIA 
--BUT | DONT SEE 


YOU CAN‘T 


~ FOOL ME --OIL COMES 
FROM CANS AND 


WE HAVE THOSE, TOO, 
EDGAR --BUT THESE 
ARE OIL DERRICKS 


« dead 


BUT FIRST IT COMES FROM 
OIL FIELDS --AND OIL FIELDS ARE 
SCATTERED THICKLY THROUGH- 
OUT RICH SOUTHERN CALIFORNIA. 
OIL ALONE BRINGS IN FOUR HUN- 
DRED MILLION DOLLARS A YEAR. | 3 
DO YOU GET THAT, EDGAR -- FOUR {am 


cess look so bright. such reasoning seem to have over- ae 
We could even hold a meeting of tot = yi bars none > oe apie MILLION DOLLARS — 
our club at New Orleans Oct. 10-14,| °°" ee _" cg y" — — at So 
when the 53rd annual convention of be presented hag ‘% pageant that is not y ~e = 
the American Philatelic Society only appropriate and fitting but also sp sats Be i 
~ | decent and moral—even in advertis ¥¥ 


meets in the South’s largest city, and 
several of the men who have written 
me have stated they would be pres- 


ing. 


JAMES R. LYTLE, 


ent if such a meeting could be ar- Chicago. ‘ ‘ WELL, THEN PLEASE 
range . . : 7 * % NOW YOU RE 
_ from all philatel- Student Would Like TALKING MY ‘BEAR ns MIND bye wioebon = THE 


ists in the advertising field will be 


Internship Extended | 


ee) ENTIRE LOS ANGELES MORNING EXAMINER 


welcome, and, my since thanks "| py ye tiie ra sent noae Boe FANGUAGE —URMETPZC CULATION GOES OUTSIDE THE CITY ZONE. 
message to you seantbie, : “lof your famed newspaper, there ap: | s ~ HERE WEALTHY OIL MEN, WEALTHY FARM-® 


JOHN D. STANARD, 


| 


peared an article of interest to most | 
advertising students. I am referring | 


om ERS AND OTHER HIGH INCOME PEOPLE 


President, Advertising Asso- to the article which was headlined | 

ciates, Chattanooga, Tenn.  Per- "20 Advertising Interns Take Lunch- CONSTITUTE ONE OF THE RICHEST 

sonal address: P. O. Box 306, eon Bow.” The originators of the OUT-OF-THE-CITY MARKETS ‘- 

Chattanooga. internship plan, The Chicago Feder- : 
| Beige gga B Ws A IN THE WORLD 

[Editor’s note: While Apverris- ated Advertising Club, should be} kgs id : 


ING AGE is glad to devote this space 
to the worthy project of uniting 
advertising men who are stamp 
collectors in the happy bonds of a 
distinctive A. P. S. chapter, it has 
no other interest in the project, and 
fervently hopes that all philatelists 
who are interested will address their 


praised for their 
vertising students. 

Now that the 
Advertising Club 
plan, I believe it would be a = good | 
idea if other advertising clubs from 
coast to coast would follow them up. 

If this plan not why 
not give this plan a thought? 


efforts to help ad- 


Federated 
has started the 


Chicago 


is feasible, 


SON, YOURE ELOQUENT. 


NO, EDGAR. WHEN YOU WISH Vie 
TO KNOW MORE JusT ASK A Qa 
HEARST INTERNATIONAL ADVER- 


communications directly — to the : Select 
writer of the above letter, and not See ee ee Pe ut TELL ME MORE 4 Sie TISING SERVICE MAN (ONE OF RODNEY 
to the editor.] schools, of your city, and let them ne 5 BOONES BOYS ) TO GIVE YOU ALL 
v v v ‘ > 9rencyv sePtines ‘4 ’ | . 

phe eens hag etueony Birt could a =:: THE FACTS ABOUT THE LOS 
Close Harmony Between give the student some work to do - 

such as layout work or copywriting, | ANGELES MORNING EXAMINER. 
Newspaper and Ice Cream and have the student bring the work | iTS AN IMPRESSIVE STORY 

To the Editor: Enclosed is aj back at the next agency meeting for 4 

Harding Ice Cream advertisement, | criticism. EDGAR,--IMPRESSIVE ! ~ we 
which appeared in a recent issue of This plan would not cost the a . ? 
the Omaha World-Herald. agency a cent. Any young man or 5 


The fact that to our publisher, Mr.| woman who had the chance to attend 
Doorly, goes credit for the concep- | one of these meetings would gladly, 
tion of the “White Spot’ campaign|I believe, give a few hours of his 
now appearing in Time—the fact! time each week for the knowledge, 
that J. M. Harding, former president | experience and benefit he would de- 
of The Harding Ice Cream Company | rive from it. There is also the chance 
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ACID ON THE BOULEVARD 


One rainy afternoon a few years cheered and jeered. Contemporaries said, < 
ago, we drew a map of the North loop dis- c “Impossible! You can’t dump acid in : . 
trict. We found 127 advertising agencies ae Michigan Boulevard sewers, etc. etc.” | v 
doing business with some 21 engravers 4 You engraving buyers know the rest of : 
whose boys walked, ran or rode about 267 CHICAGO the story. Those of you who haven't tried 


miles each day to deliver plates, pick up Collins, Miller & Hutchings, Inc. service 
copy, go to the movies, etc. This was all 
wrong. Why not build a shop right in the 
middle of the agency district? 


When this idea got around it was 


are invited to give us a trial. 
We're etching to get ahead. And we 
know there is only one way to do it. 


Call us sometime. 


COLLINS, MILLER & HUTCHINGS !Nc 


207 NORTH MICHIGAN AVENUE: CHICAGO 
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TIMELY NOTE 


Approach of the baseball season is 

noted by this Liggett & Myers Tobacco 

Company display lithographed by Forbes, 

Boston, which features Harry Danning, 

of the New York Giants, suggesting a 
Granger smoke. 


PROMOTION 1S 
MODIFIED FOR 
USEIN CLASSES 


40 Advertisers Cultivating 
Future Consumers 


New York, March 16.—The task of 
reaching a vast, impressionable child 
market throughout the country by 
preparation of educational material 
for class room use has been accom- 
plished by national advertisers with 
increasing efficiency during the past 
two years, a study of efforts in this 
direction showed this week. 

Recognition that the 30,000,000 
elementary school children and 700,- 
000 teachers jointly present a vast 
specialized market, whose degree of 
acceptance of the material depends 
upon how well it is planned for study 
purposes, has resulted in promotional 
modesty by the advertisers and the 
slanting of material for academic 
requirements. 

General Foods Corporation’s adver- 
tising of Baker’s Breakfast Cocoa is 
a typical example of effective school 
promotion. Single insertions in The 
Instructor and Grade Teacher offered 
teachers a study folder of Jean 
Etienne Liotard’s famous painting, 
“La Belle Chocolatiere” which ap- 
pears on the wrappers of all Baker 
packages. The folder contained a 
complete course of art studies for the 
pupils, using “la Belle Chocolatiere” 
as the subject. 


Popularizing Trade-Mark 
Supplementary art activities, ques- 
tionnaires and completion tests sim- 
plify the teachers’ work and present 
the art study in an exciting manner. 


General Foods received 23,000 re- 
quests for the folders from primary 
teachers in 1937, indicating that over 
700,000 pupils engaged in the art 
study and thus became familiar with 
the Baker trade-mark. 

A classroom map, 53 inches by 39, 
printed in five colors and containing 
all the latest political boundaries, 
was offered to good advantage by the 
American Can Company. Bordering 
the map was a series of pictures 
dramatizing the salmon_ industry, 
while a classroom project was 
afforded by a study booklet on the 
history of Alaska, emphasizing the 
salmon and canning industries. 
Charging 10 cents for the complete 
project, American Can placed its pro- 
motion in over 20,000 class rooms. 


Heinz Takes to Air 

The drama of air transportation is 
currently being used by H. J. Heinz 
Company. Exploiting juvenile hero- 
worship of air-pilots, a_ three-fold 
study plan is being offered the 
schools. 

First, a world map of modern avia- 
tion, printed in 10 colors, shows all 
the principal air routes, details of 
record-breaking flights, and illustra- 
tions of famous planes and pilots. 
Second, two sets of albums, one of 


furnished to all students. 


modern planes and pilots, one picture 
being supplied with each package of 
Heinz Rice Flakes and Breakfast 
Wheat. Third, a teacher’s manual is 
offered for study in tracing aviation’s 
history. The obvious merchandising 
angle of requiring purchases of its 
product in order to complete the 
study books has helped sales consid- 
erably. 
Check on Neatness 


“Neatness charts” are a favorite 
with both advertisers and students. 
A four-week period is usually charted, 
the child being required to keep a 
record of clean face and hands, nails, 
teeth, clothes and shoes. At the end 
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pilots and the other of planes, are| of each chart period, the children are 
In each!| graded and receive prizes from the 
are spaces for full-color portraits of | manufacturers. 


This type of promo- 
tion has been effectively employed by 
such products as Calox, Ipana, Life- 
buoy, and various food products. 

A dramatized study of the story of 
electricity was the offering of Gen- 
eral Electric, while food maps and 
stories received emphasis from such 
companies as Great Atlantic & Pacific 
Tea Company, Quaker Oats Company, 
W. K. Kellogg Company and National 
Biscuit Company. 

The present list of national adver- 
tisers indulging in school exploita- 
tion runs well over 40, indicating a 
trend toward a type of promotion 
that, until a few years ago, was prac- 
tically unknown. 


Binding in Colors 
Spiral Binding Company, New 
York, has introduced a new multi- 
colored Spiral binding. One continu- 
ous piece of wire in all binding 
lengths combining any two jewel 
colors is available. 


Joins Gaess Outdoor 


Stanley W. Clark, formerly with 
O’Mealia Outdoor Advertising Com- 
pany, has joined Gaess Outdoor Ad- 
vertising Company, Union City, N. J., 
as New York sales representative. 


Sets Convention Dates 


National Macaroni Manufacturers 
Association has set June 19-21 as the 
dates for its 34th annual convention. 
The meeting will be held at the Edge- 
water Beach Hotel, Chicago. 


—— 


Poynter Resigns from 
“Minneapolis Star” 


Nelson P. Poynter has resigned as 
business manager of The Minneapolis 
Star to devote his full time to the 
St. Petersburg Times, where he is as. 
sociated with his father, Paul Poyn. 
ter, publisher. 

Samuel G. Howard, who has been 
national advertising manager of the 
Star, has been named advertising 
manager. 


To Badger & Browning 

Berkshire Hills Conference, Inc., 
Pittsfield, Mass., has appointed Bad. 
ger & Browning, Boston, to handle 
its 1938 advertising campaign. The 
1938 budget will amount to $306,000. 
and newspapers and magazines wil] 
be used. 
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Joins French Agency | 
Abbie Caruthers has joined Oak- | 


leigh R. French & Associates, St. New York, has been named to handle 
|the advertising of Mary Sachs Spe- 


Louis, as director of the radio de- 
partment and will handle accounts 
appealing primarily to women. Miss 
Caruthers was formerly stylist for 
Scruggs-Vandervoort-Barney and was 
with KMOX, St. Louis. 


Jelalian Appointed 
Ira Newton Jelalian has been ap- 
pointed general manager of Adver- 
tising Management, Inc., Boston 
agency. 


Booklet for Salesmen 

Standard Paper Mfg. Company, 
Richmond, Va., has issued “Standard 
Blotter-Sales Incubator,” booklet for 


blotting paper salesmen. 


ADVERTISING AGE 


Names Central Agency 


Central Advertising Service, Inc., 


| 


cialty Shops, Harrisburg, Pa. News- 
papers, direct mail and class maga- 
zines will be used. 


Bakers to Advertise 


The Retail Bakers’ Association of 
Fall River, Mass., has voted to con- 
duct a 26-week newspaper campaign, 
featuring the importance of the bak- 
ing industry. 


DeClerque Appointed | 

Henry DeClerque, Inc., Seattle, has 
been appointed Western representa- | 
tive of The Dakota Farmer, Aber- 
deen, S. D., effective April 1. 


BUSINESS SENSE 
MORE IMPORTANT 
THAN TECHNIQUE 


Tatham Gives Qualifications 
of Advertising Manager 


Chicago, March 16.—The measure 
of success of an advertising man- 


lager is the profit of the business re- 


| sulting from the advertising he pro- 
|duces, Arthur E. Tatham, advertis- 
|ing manager of Bauer & Black, as- 
serted in a lecture last night which 
opened the national advertising 
management series under the aus- 
pices of the Chicago Federated 
Advertising Club. 


Series Is Inaugurated 


Too often a good advertising man- 
ager is expected above all to be a 
good technician, whereas, Mr. Tat- 
ham said, the leading qualification 
|is that he should be a good busi- 
|}ness man, then a good manager and 
then a good advertiser. An adver- 
tising manager with qualifications 
in this sequence will direct adver- 
tising with a view to profit for the 


= 


HOLLAND IN SOUTH 


Possibilities of industrializing Arkansas 
were discussed by Byron L. Niemeyer 
(left), manager of Fordyce Bath House, 
Hot Springs; C. E. Ames, Kean, Taylor 


Company, New York broker; G. Van 

Hall, Amsterdam banker representing 

Dutch interests in Arkansas, and Bruce 

J. Brown, Brown-Eaton Services, Hot 
Springs agency. 


company, rather than as a matter 
of producing so much “clever” ad- 
vertising. 

This is the third series of lec- 
ture courses sponsored by the Chi- 
cago club, covering the four major 
subjects of direct mail advertising, 
national advertising management, 
retail advertising and radio adver- 
tising. Each subject will be treated 
by six authorities in their respec- 
tive fields. 

Mr. Tatham, who is president of 
the Chicago Federated Advertising 
Club, and an instructor in advertis- 
ing at Northwestern University, de- 
fined an advertising manager as a 
business man with a_ specialized 
knowledge of advertising, and rated 
his responsibilities in the order of 
(1) administration; (2) creation; 
and (3) production. Thus, he em- 
phasized that the advertising man- 
ager must first establish himself as 
director general of the advertising 
effort and avoid involvement with 
the details and mechanics of pro- 
duction of his department. Above 
all, he cautioned, the advertising 
manager should not compete with 
members of his department and his 
agency for the ideas that go into 
his advertising. Instead, he should 
see that good ideas are developed 
and good advertising done, and in 
a sense act as a purchasing agent 
and coordinator of effective ideas 
and materials which may be applied 
successfully for his company. 


Job of Manager 


Mr. Tatham stressed the necess- 
ity of cooperation between the ad- 
vertising manager and not only 
sales but every other division of 
the company, and declared that bar- 
riers between these departments 
are disappearing with the growing 
realization that their common aim 
is profitable sales. 

In planning an advertising cam- 
paign, the manager should consider 
the mathematics of the activity and 
determine so far as possible 
whether the expenditure is justified 
in relation to the sales possibilities 
of the whole ‘market and that share 
which may reasonably be expected 
to be sold. Mr. Tatham advocated 
pre-testing of advertising when 
practicable and urged that results 
of every advertising campaign be 
checked carefully as it progresses. 


Merrill Promoted 


L. H. Merrill has been appointed 
advertising manager of Golden State 
Company, Ltd., and its subsidiary, 
Golden State Sales Corporation, New 
York, and will make his headquarters 
in San Francisco. He was formerly 
in charge of advertising for the 
Southern California division. 


Majestic Fan Bows 


Majestic Company, Huntington, 
Ind., manufacturer of building equip- 
ment, has introduced a low cost 
kitchen ventilating fan. It is con- 
trolled by a water sealed motor which 
is mounted on an interior grille. 


Banfi Starts Drive 


Banfi Products, Inc., New York, 
will soon start a spring campaign 
for MonteCatini Spa, Italian health 
resort and source of MonteCatini 
salts. Pettingell & Fenton, New 
York, is in charge. 


Bromberg Gets Two 


M. D. Bromberg & Associates, New 
York, has been appointed to represent 
Ahora, San Salvador monthly, and 


Caras y Caretas, Argentine weekly. 
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Bill in House 
to Standardize 
Metal Packages 


Washington, D. C., March 17.— 
That expensive packaging machinery 
would have to be junked under its 
provisions was the plaint of adver- 
tisers today as the House Committee 
on Coinage, Weights and Measures 
held hearings on HR 6964, fixing 
standards of dimension and capacity 
for metal containers for canned milk, 
fruits and vegetables. 

Proponents of the legislation, 
which is sponsored by the Wisconsin 
Department of Agriculture, contend 


that many cans now being used for 
food products give an erroneous im- 
pression of size to the purchaser. The 
bill was introduced by Rep. Sauthoff, 
of Wisconsin. 

The House bill fixes dimensions 
and capacity of containers from one 
gallon to 1/32 of a gallon for the 
products indicated, likewise prohibit- 
ing manufacture, sale or shipment 
of non-standard containers under 
penalty of $500 fine and confiscation. 
The Secretary of Agriculture would 
be in charge of enforcement. 

Chairman Somers, of the House 
committee in charge of the bill, be- 
lieves that the measure will be favor- 
ably reported for passage. However, 
no companion bill has been intro- 
duced in the Senate, suggesting that 
this session of Congress will end be- 


fore the upper branch can act favor- 
ably on the House version. 


Drive for Lawn Mower 


Milbradt Mfg. Company, St. Louis, 
is using magazines and park and 
cemetery publications for Milbradt 
power lawn mowers. The list in- 
cludes American Home, Better 
Homes & Gardens, Country Life, Gar- 
deners’ Chronicle, House & Garden 
and Parks & Recreation. Ross-Gould 
Company, St. Louis, is the agency. 


Wilkie Appointed 

John 

pointed production manager of Al- 

lied Graphic Arts Cooperative Cor- 

poration, New York. He was for- 

merly with Columbia Broadcasting 
System. 
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SEE UPSURGE OF 
ROLL-YOUR-OWN 
COPY APPEALS 


Bull Durham, Others Seek 
Share of Economy Market 
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New York, March 15.—Prosper- 
ity’s orphan, loose tobacco for roll- 
your-own cigarets, is about to 
come into its own once again, ac- 
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cording to the advertising plans of 
the major tobacco companies who 
foresee increased consumption of in. 
expensive brands should unemploy- 
ment continue at its present level, 

The depression of 1930-35 wit. 
nessed a phenomenal increase in 
loose tobacco sales and home cigar. 
et making devices. During the 
recovery period, however, consump- 
tion diminished as consumers were 
once again able to afford packaged 
cigarets. It is toward the low 
purchasing power market that to. 
bacco men are again turning their 
attention. 


Bull Durham Back 


Reappearing this spring will be 
American Tobacco Company’s vener- 
able Bull Durham. The last impor- 
tant appearance Bull Durham made 
was in the fall of 1927 with a 24. 
sheet poster campaign from coast to 
coast, except for an abortive appear- 
ance in 1934. Apparently profiting 
by its failure to capitalize on the 
last depression, the company has 
announced an early entry on the 
advertising scene. While no media 
or copy themes have been set, it 
was said that the campaign will be 
nation-wide in scope. 

Gaining popularity during the de- 
pression was United States Tobacco 
Company’s Model smoking mixture. 
Originally promoted in a roll-your- 
own campaign, Model’s theme had 
been changed during the recent re- 
covery period to give emphasis to 
the aroma and its use in pipes. 
The “Pic & Pat” program, coast 
to coast on CBS, has kept Model 
before the consumer during the past 
few years and should the demand 
grow for loose cigaret tobacco, 
the theme will be changed from 
pipe to cigaret. Two other United 
States tobaccos, Dill’s Best and Old 
Briar, have been promoted recently 
for pipes but will change copy 
theme to include cigarets. 

Brown & Williamson introduced 
a new tobacco this month, Big Ben, 
and will concentrate its promotion 
on the low cost of roll-your-own 
cigarets. Quarter-page insertions in 
black and white will appear in 
The American Weekly, Collier’s, The 
Saturday Evening Post and a list of 
farm and pulp magazines. 


Others Ready 


P. Lorillard Company has_ been 
waging a consistent campaign on 
behalf of Union Leader. Using farm 
magazines, the appeal has been cen- 
tered on price and flavor. Plans 
are under consideration, it was said, 
for a more “embracing consumer 
program.” 

Also studying the business cycle 
and making preparations for loose 
tobacco promotion were Larus & 
Brother Company for Edgeworth 
Junior, and Liggett & Myers for 
Star and Horseshoe. While few to- 
bacco men wished to admit the 
presence of a depression, they indi- 
cated that should unemployment 
continue and consumption increase 
in the lower priced brands, the sum- 
mer would see the launching of 
much “loose tobacco” promotion. 
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INSTITUTIONAL COPY 


ENOUGH TAXES 10 BUILD 
3 NEW SCHOOLS A YEAR 


Eastern Gas & Fuel Associates, a Kop- 
pers affiliate, is running an institutional 
campaign in Boston newspapers. Batten, 
Barton, Durstine & Osborn is in charge. 


CANTOR TO SELL 
CAMEL CIGARETS 
ONCBS MARCH 28 


New York, March 16.—Beginning 
March 28, R. J. Reynolds Tobacco 
Company, Winston-Salem, N. C., will 
sponsor two programs over CBS. 
Eddie Cantor will broadcast Mon- 
days from 7:30 to 8 p. m., and the 
Camel Caravan, featuring Benny 
Goodman's orchestra, will be heard 
Tuesdays from 9:30 to 10 p. m. 
William Esty & Co. is the agency. 

Philip Morris & Co., Ltd., New 
York, will sponsor its third network 
show, “What’s My Name,” over 
three MBS stations starting March 
25 from 8 to 8:30 p. m., for 13 
weeks. Biow Company has the ac- 
count. 

“Get Thin to Music,” women’s ex- 
ercise program sponsored by Gen- 
eral Mills, Minneapolis, for 
Wheaties, will begin March 21 over 
a small MBS network. The pro- 
gram will be heard Mondays 
through Saturdays at 9:30 a. m. 
for 13 weeks. Blackett-Sample- 
Hummert, Chicago, is in charge. 


Renews “Prof. Puzzlewit” 


Gallenkamp Stores Company, San 
Francisco, will renew its “Prof. 
Puzzlewit” show March 20 over ‘a 
split Pacific Red network Sundays 
from 4 to 4:30 p. m. PST. Long 
Advertising Service, Los Angeles, 
handles the account. 

Walt Disney “Mickey Mouse” 
show has been renewed by Pepso- 
dent Company for 26 weeks over 
NBC Red Network, effective March 
“7. The program is heard at 5:30 
D. m. every Sunday. Lord & Thomas, 
Chicago, is the agency. 

Most news broadcasts are too 
long, in the opinion of Mendel 


_ 


PLAY! 


The umpire of business 
's calling “Play Ball!” in 
the Macon trade area-— 
bases loaded—you're up 
—don't pass up the good 
ones—hit a home run by 


advertising now in 


MACON 


GEORGIA 
TE LEGRAPH 
and NEWS 


Representatives: 


THE BRANHAM COMPANY 


count. 
newing its 
program over a 73-station NBC Red 
| network, effective April 7. 


ADVERTISING AGE 


Jones, program director of WCKY,| of the dramatic serial, “Pretty Kit- 


Cincinnati, so news periods on the 
station are being shortened to five 
minutes, and only in the case of 
important news happenings, requir- 
ing detailed explanation, will this 
rule be broken. 


Burns and Allen Continue 


April 4, General Foods 
Corporation will renew the Burns 
and Allen series, heard over NBC 
Red network Mondays from 8 to 
8:30 p. m. The renewal on this 
Grape-Nuts show is for 52 weeks. 
Young & Rubicam handles the ac- 
General 


Starting 


Maxwell House coffee 


April 11 marks the renewal date 


Foods is also re-| 


1 


|ty Kelly,” sponsored by Continental 


Baking Company, New York, in be- 
half of Wonder bread. The series 
is broadcast over CBS, Mondays 
through Fridays at 10 a. m. Benton 
& Bowles is in charge. 

“Heinz Magazine of the Air,” 
broadcast over CBS from 5 to 5:30 


p. m., Sundays, and sponsored by 
H. J. Heinz Company, Pittsburgh, 
will be extended until April 10. 


Maxon, Inc., New York, is the agency. 


Heads B&B Research 


J. Brooks Emory has been appointed 
director of research for Benton & 


| Bowles, Inc., New York. He was for- 


merly with Ruthrauff & Ryan, Ince., 
New York. 


Pay $50 Each 
at ‘Esquire’s’ 
Style Preview 


New York, March 17.—More than 
300 retail store, manufacturing and 
merchandising executives attended 
the second annual Esquire fashion 
forum at the Waldorf-Astoria here 
this week, paying $50 each for the 
privilege of previewing men’s styles 
for next summer and fall, and to 
hear discussions of modern merchan- 
dising developments. 

The show was staged by Jo Miel- 
ziner, scenic designer, who also de- 
livered an address on the importance 


of dramatizing window displays. 
Dale Carnegie discussed personal re- 
lations as applied to the men’s wear 
industry; Albert M. Post, executive 
director, Fashion Originator’s Guild, 
emphasized the need for specializa- 
tion in the men’s apparel field, and 
Prof. Stanley McCandless, Yale 
School of Fine Arts, demonstrated 
how lighting can be used to drama- 
tize show windows. 

The presentation occupied a full 
day, being broken only by a luncheon 
session. 


Best & Co. Named 


Home Style Laundry, Montclair, 
N. J., has appointed Frank Best & 
Co., Inc., New York, as its agency. 
Newspapers and radio will be used. 


atk 


Four thousand music lovers crowded the new Municipal 


—in reader interest 
—in resultful civic service 
—in advertising responsiveness 


Dividend Day, sponsored by the Oklahoman 
and Times for Oklahoma City merchants on 
February 26, saw the above scene reenacted 


i : aa 
Lv > Bac te 


ae 


Auditorium on Sunday afternoon, February 27, for the closing 


day of the Southwest Band Carnival, sponsored by the Okla- 


homan and Times 


The “SRO 


° 


hago ® . 4, 
uid > * an i 
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sign went out early at the Municipal Audi- 
torium on Sunday afternoon, March 6, when Rubinoff and his 
violin occupied the center spot. The sponsor: the Oklahoman 
and Times... profits to Oklahoma City’s Milk and Ice Fund. 


Rabid sports fans numbering 7,300 saw the crowning of 
Oklahoma's Golden Gloves champions on the night of Feb- 
ruary 21. Over 20,000 paid admissions were recorded for the 
six days of the tourney. Again the Oklahoman and Times 
sponsored; the Milk and Ice Fund benefited. 
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The FARMER 
STOCKMAN § 


_ MISTLETOE 
EXPRESS 


KVOR_ 
Colorado Springs : 


yr 


for their readers. 


time and time again in the downtown district 
Merchants in every line reported gains of from 
25 to 200 percent over the same day in 1937 


Se BS 


The circulation leadership of the Oklahoman and Times is an accepted 
fact. The advertising record speaks for itself. But the reason behind this 
acceptance is unmistakably apparent only to those 91 percent of the Okla- 
homa City families who take their Oklahoman and Times with the same reg- 


ularity as their breakfast orange juice or their dinner coffee. 


Swing along behind the Oklahoman and Times for the past thirty days 
. .. orany thirty days. Watch themsponsor three entertainment features for 
the local Milk and Ice Fund and pack the new 7,000 seat Municipal Auditor- 
ium on each occasion. Watch them stop traffic in their annually sponsored 
Dividend Day . . . aregularFebruary business stimulator for Oklahoma 
City Merchants. Watch them dispatch a staff reporter and a staff photog- 


rapher more than 200 miles into a stricken flood area for eye-witness reports 


? 


Without this extraordinary public service the Oklahoman and Times 
could well be ordinary newspapers in a city of 225,000 population. With it 
they becomie a powerful influence in selling a bright-spot market. They cannot 


be ignored on any well-planned advertising schedule. 
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S = SLOAN GIFT TO 
me = BUILD UOF C'S. 


RADIO PROGRAMS 


Chicago, March 15.—The Univers- | 


ity of Chicago, aided by a recent 
grant of $35,330 from the Alfred P. 
Sloan Foundation, today disclosed 


plans for a vigorous expansion of its 
radio activities, embarking on a pro- 
gram certain to be one of the most} , 
forceful ever devoted to the purely 
educational phase of the medium. 

Bulwarking the Sloan grant, which | 
the university will receive annually, 
will be an undetermined increase in 
the university’s own budget for radio. 
Although this budget is administered 
through a somewhat complex setup, 
it was assured that William B. Ben- 
ton, vice-president, would be a key | 
figure in the program. | 

Associated with him will be Charles 
Newton, recently with J. Stirling | 
Getchell, Inc., New York. Mr. New- 
ton recently resigned the agency post 
and, after a short vacation, will step 
into the university job. 

Don Morris, a graduate of the Uni- 
versity last June, has recently been 
appointed to the publicity depart- 
ment where he will devote his atten- 
tion almost entirely to radio activi- 
ties. 


Has Dual Objective 


The university’s objectives, as out- 
lined by John Howe, assistant to Mr. 
Benton, will be the building up of the 
present roundtable program and re- 
search toward new educational pro- 
grams. Mr. Howe’s comments re- 
called other recent increases in edu- 
‘ational radio activity, as reported 
in ADVERTISING AGE, Feb. 14. 

Dominant factors in the picture re- 
ported then were the possibility of 
new educational shows to be aired 
during evening hours in competition 
with sponsored shows and the pro- 
posed creation of a powerful govern- 
ment station, designed to ease the 
“non-educational curse” of radio. 

Mr. Howe emphasized that the uni- 
versity was free to use the Sloan 
gift in any way it saw fit. While 
definite plans regarding the type or 
manner of research toward new edu- | 
cational radio are still in abeyance, | 
the roundtable program has already | 
received substantial aid, he ex-| 
plained. 

This program, incidentally, is far | 
from being a failure at present. 
Broadcast over National Broadcast- | 
ing Company’s Red network under | 
the auspices of the University Broad- | 
casting Counc!], it has an estimated 
audience of 1,000,000. 

“This is somewhat unusual,” Mr. 
Howe commented, “because in past | 
years it has been supported by little | 
actual cash. | 

“Since Feb. 1, however, we have! 
been paying those participating on 
the roundtable $50 per program. This 
will be continued. We also expect | 
to increase outside representation no 
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JOHN L. CLARK, PRESIDENT 
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| the program, with the Sloan fund be- 
|ing used to pay traveling and other 


It was emphasized, however, that | 


University had no 
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increasing talent salaries to figures 
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Enlarge Promotional Effort 


Through expansion of the unive:s- 
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| ity’s publicity bureau, promotion for 
the program has also been increased, 
“At present we are 
than 


400 


Mr. Benton is well remembered for 


radio shows during 


of this great 
construction 
project. --- 


Advertising Representatives: JOHN B. WOODWARD, Inc., New York, Chicago, Detroit, Boston, Los Angeles, 


his 


his success in production of commer: 
‘ial 
with Benton & Bowles in New York. | 
His views on educational radio were 


tenure 


told to ADVERTISING AGE readers last 
fall, when he asserted that educa- 
tional programs had no justification 
simply because they were educa- 
tional, but that they must, in addi- 
tion, have a wide audience appeal. 
The grant of the Sloan foundation 
tothe University has been made with 
an objective differing from that of its 
other recent donation of a similar 
sum to Stephens College. This was 


| for the organization of a National In- | 


stitute for Consumer Education, 
reported in ADVERTISING AGE, Feb. 21. 

Both of these projects, however, 
are reportedly the outcome of a sur- 
vey made for the foundation several 
years ago by the Brookings Institu- 
tion on the most effective media for 


as 


|adult education. 


| 


50 ft. below t 


SUNDAY 


Drive for Paramount 


Paramount Pictures, Inc., New 
York, will launch a national cam- 
|paign for its forthcoming technicolor 
release, “Her Jungle Love,” using 52 
newspapers. Back color pages of The 
American Weekly and This Week 
will also be used. 


| Thiokol Moves 

| Thiokol Corporation, manufacturer 
of oil proof synthetic rubber, will 
move its general offices and labora- 
|tory from Yardville, N. J., to 870 N. 
Clinton avenue, Trenton, N. J. 


WOR Advances Thomas 
| Eugene S. Thomas, formerly assist- 
)ant sales manager, has been ap- 
pointed sales manager Station 
WOR, Newark. 
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kima and other succes 
gation projects. 


George Allen Resigns 


George Allen has resigned as radio 
director of J. Stirling Getchell, Inc, 
New York, to develop a program 
building service for advertisers ang 
advertising agencies. He will be sue. 
ceeded by C. A. Snyder, formerly ag. 
sistant account executive. 


Gets Artloom Account 


Artloom Corporation, Philadelphia, 
has appointed Rohrabaugh & Gibson, 
Philadelphia, to handle its account, 
J. Walter Thompson Company was 
formerly in charge. 


Glaser to Four A’s 


Louis Glaser, Inc., Boston, has been 
admitted to membership in _ the 
American Association of Advertising 
Agencies. 
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no Convention Pie That means more free entertain- Revlon products. R. F. Byers, ex- akes to oa = 
AS ment.” port manager, said that the com- 
——_—_— pany plans to expand sales opera- 
Atlantic City, March 17.—Foreign Janzer Advanced tions in the export field. Chicago, March 15.—Copy is the 
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nt. hotels by taking groups out on ager of Progress Corporation, New Warwick Typographers, has joined Marketing, who talked on that sub- 
vas cruises, where business is joined| York, distributor of Packard Lektro- 


with pleasure but where members 
cannot wander too far from the con- 
vention hall. 

Henderson E. Van Surdam, execu- 
tive secretary of the Hotel Sales 
Managers Association, New York, 
gave this warning at a meeting of 


Shaver and Lektrolite cigaret lighter. 


Reilly to Ahrend 


Ahrend Company, New York. 
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Vincent R. Reilly, formerly with) This new Goodyear sign is illuminated | 
Benton & Bowles, has joined the)! with lamps through flat face raised yel- appointed Kimball, Hubbard & Powel, 
creative sales department of D. H.| low glass letters. The filler edge of the | Inc., New York, as its advertising 


sign is made of stainless steel. 


Ad-Service Engraving Company, St. 
Louis, as director of sales. 


Gets Macbeth Gallery 


Macbeth Gallery, New York, has 


agency. 
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San Francisco — Color Representatives: Sunday Spokesman-Review Magazine and Comic Sections, Associated Weekly 


ject last night before the Engineer- 
ing Advertisers Association. Mr. 
McGraw exhibited a sound slide 
film presentation of “O. K. As In- 
serted,” a monthly feature of the 
publication conducted by “The Copy 
Chasers,” who comment and criti- 
cise current copy in _ business 
papers. —— 
The audience also heard Robert 
N. McMurray, executive secretary, 
The Psychological Corporation, ex- 
plain techniques used in pre-testing 
advertising copy and measuring the 
effectiveness of campaigns. 


Foundation for Copy 


In explaining the basis on which 
“The Copy Chasers” evaluate a 
piece of business paper advertising, 
Mr. McGraw gave the following re- 
quisites of a praiseworthy adver- 
tisement: first, a sound sales idea 
—true to the product, penetrating, 
rememberable; an intriguing head- 
line—not just tricky—indigenous to 
the sales idea, and _ promising 
enough to make reading worth 
while; skilful copy, free from gen- 
eralities, bromides, and insupport- 
able claims; copy expressing the 
product’s qualities in terms of bene- 
fits to the purchaser. 

The sound slide film is being 
shown at other chapter meetings 
of the National Industrial Advertis- 
ers Association including Toledo, 
March 21; Philadelphia, April 8; 
New York, April 11; and Newark, 
April 13. 
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Appoints Freystadt 


A. Schrader’s Son, Division of 
Scovill Mfg. Company, Brooklyn, 
N. Y., has appointed E. M. Freystadt 
Associates, Inc., New York, to handle 
its advertising, effective April 1. Tire 
valves, cores, caps, tire valve acces- 
sories and compressed air equipment 
will be advertised in business, trade, 
farm, industrial and consumer publi- 
cations. 


Merrell to Ronalds 


W. S. Merrell has joined the copy 
department of Ronalds Advertising 
Agency, Ltd., Montreal. He was for- 
merly with Chrysler Corporation of 
Canada, Ltd., and with CKPC, Brant- 
ford, Ont. 


Forker Joins Hackett 


Donald Forker, formerly with 
Lord & Thomas, has joined M. H. 
Hackett, Ine., New York, as account 
executive. 


Agency for Porter 


Porter Chemical Company, Hagers- 
town, Md., has appointed Atherton & 
Currier, Inc., New York, to handle its 
account. 
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his poster on Ballantine's beer. 


wnawts- AMOR LLINAd 


BOWERY SAVINGS BANK 


First prize of $1,000 in the McCandlish Awards for 1938 went to Joseph Binder for 
Second prize of $250 went to Reeve Limeburner, 


New York, for his Bowery Savings Bank poster, and Robert Pettinato, 


mcg in PRIZ) 


: Ei em 


Philadelphia, 


received third award of $100 for his Esso poster. 


G. M. Issues Booklet 


on Automobile Design 
“Modes and Motors” a new book- 
let issued by General Motors Cor- 
poration, New York, describes mod- 
ern methods of industrial design by 
which appearance factors and style 


are being built into manufactured 
products. 

In this new application of artistic 
principles to the manufacture of com- 
mon articles for every day use, de- 
sign and style have assumed equal 
importance with utility, price and 
operation, the booklet points out. 


WALA pom NBC 


Station WALA, Mobile, Ala., will 
join National Broadcasting Com- 
pany’s Southern group June 1, to 
serve as an optional station on either 
the Red or Blue network. The sta- 
tion is owned and operated by W. O. 


bile. 


To Kenyon & Eckhardt 


New York, as advertising agency. 


Pape, and is the only station in Mo- 


Spool Cotton Company, New York, 
has appointed Kenyon & Eckhardt, 


able 


af oh 


SARATOGA colored BOOK gives a two color effect 
in monotone printing at no additional cost. It is avail- 
in English Finish, 
Laid. Here’s real value for your paper dollar, for 


SARATOGA BOOK has been especially developed 


Super Calendered or Antique 


to meet the demand for a low-priced paper which has 


both excellent appearance and fine printing qualities. 


Send for Your Copy 


A request on your business letter- 
head will bring you a copy of this 
new broadside which shows the 
printability of SARATOGA BOOK 
and the attractive tints available. 


Address All Requests to Sales Dept. E 


INTERNATIONAL PAPER COMPANY 
220 East 42nd Street New York, N.Y. 


of lp 7 oa s\ NS 


English Finish 


\ smooth-surtaced paper for the produc- 
tion of economical halftone printing. Seven 
colors and bright white. 


Super Calendered 


A high-finished paper for color and halftone 
work where extra sparkle is needed. Seven 
colors and bright white. 


Antique Laid 


Well-defined laid marks and a fine printing 
surface. Stx colors, exactly matching the 
colors in the other two finishes and bright 
white. 


Insecticides 
Launch Early 
Drive on Bugs 


New York, March 15.—Man’s battle 
with the insect world will again take 
the spot-light this spring as insecti- 
cide manufacturers occupy the ad. 
vertising stage to offer practical sug. 
gestions as to ammunition. 

The two major producers of lethal 
weapons, Socony- Vacuum Oil Com- 
pany, Inc., and Stanco, Inc. will em- 
ploy cartoons and rhyming copy to 
inform consumers of their best de- 
fense. 

Socony- -Vacuum will promote Bug- 
a-boo in half-page two-color inser. 
tions in Good Housekeeping, Liberty 
and The Saturday Evening Post. 
Line drawings of bugs carrying 
picket signs will feature one inser. 
tion. The signs read, “We protest, 
Bug-a-boo is unfair to bugs.” The 
copy will read, 

“In insect town the bugs declare, 
That Bug-a-boo is too unfair. 


But you will greet it as a boon, 
It rids your home of pests so soon.” 


The well known “Dr. Seuss” car- 
toons, employed last year by Stanco 
in its Flit promotion, will not be 
used this year until late summer. 
The campaign will open next month 
with “straight selling copy.” Quar- 
ter-page black and white insertions 
will feature the Flit wooden soldier 
and will appear in American Home, 
Better Homes and Gardens, Good 
Housekeeping, Ladies’ Home Journal, 
McCall’s, Pictorial Review, Woman's 
Day and Woman’s Home Companion. 

McCann - Erickson, Ine. is the 
agency for Stanco; J. Stirling Get- 
chell, Inc., handles the Socony ac- 
count. 


Ramey in New Post 
George C. Ramey, formerly promo- 
tional sales supervisor for Marshall 
Field & Co., has joined Custom Un- 
dergarment Corporation, New York. 


WHAT IS THE 
MOST 
PROSPEROUS 
CITY 

IN AMERICA? 


We're only second best. Ac: 
cording to the Brooke, Smith and 
French survey of 147 markets, Shreve- 
port is now the second brightest spot 
in America. Phoenix leads us; Houston 
trails us. 

But we're not crying, and our adver- 
tisers are jubilant. We may be only 
the second brightest spot in the nation, 
but we doubt if any other hundred: 
thousand city in America has a better 
newspaper. It’s read in 51,063 pros 
perous homes every morning—one of 
those rare markets 
that you can really 
cover with ONE 
paper at ONE cost. 


Sorry! 


outta 


a eu ie WW Sd oP Oo Ee, nas ae ae. . ‘ ® gd i ad 
Bae r LaF, eee ts bre aces a | , ; See <i. bere Tae ark oe ~ : ak bh f e 3 : F q : 
tee A : ’ : : i ay bs 4 2. Mia Pa eS a te dea yer 8 tad is Be et REE lite : ‘ es : 
asi : : 3 as 3 € ri, ap ee ‘en . * ox? 3 da Hy Sane eae Ge a eae al bb. ete oe a wins bi gi ‘ x 
= PN ; ‘ : ‘ oe P f bias : pt eh : 5 ae ot $e ir wy oY. ¢ hy gaat hs f pales gm . ee ) ers eee * ce o 7 
eee" 
~ Ee ee ——— es 
TT | 
FIRST THREE PRIZE WINNERS OF THE McCANDLISH AWARDS FOR 1938 
oe aij Pasar agora 5 | | 
as 4 . ae ie ee a ee cr 
Pin a ate a te cat a a 4 
ae BALLANTINE’S BEER ae a Ri: 
Ae care ;* je et Ys 
sj a y So ‘ i 
te : 4 5 al 1, 
! ' i + Drop by drop..@ oi TOPS i 
i er ' ca Le ——— 
i ye «ee ea opi " . fe a ; 4 
; pg ep ; an ne ‘es /f! , ow, ‘ 
ae” ert . ‘. fit * ai: 
ip per ig: ‘ d bey aa ; eal = om my + te 
pe : ' + ae? 4 a ; : : 
ie , Om esta ‘Ss : ; : ey hi > 
VQ “ii a q b gl vee 
1 “et P “ ¢ Br ae Be . 
y as ee + ‘ ! ; 
“ ee f | Pe ; r 
ant * mM ‘ 
] DD MOY ia MLE 
ae = — . —— —— —— —- ee 
ae , — = TS = = : -—— : — ll OSS a———— 
Re Faas | | 
tenes = 
SS 
ae | 
ee Fae ty } 
Rie 2 Abia gis f 
amen £¥ ots : 
pS ape 
Senin | | ee 
Sec ae | ; 
eee ee | | 
ee : 
— | 
ee =e 5 
ni i 
ree re: ea 
= a = nacaaas tik ¥ Z 9 ee of am sg . 
Pcs “2 ae Puts fe BS 1 TR Se Bt 5 ae re ahh, : ‘ r ; y (aes , OF ee ee EDS ae £2 ae “ae 
ee Whe. os Gilet ee -i Mee eee : ee ais ee en ee Bo ROS % ee B.,  Me ey ge 2 en eramee 4 eo a tat ie Eiking 5 
por -, plist Mg 2! my « « wd “oS aa i™ > 2a i Be nt 4 a th Lae: gs ats: “4 BPE te yee My % vag th aaa’ ke te tg ty : 
Pater, ee al hy , Be hy : : Se ae 2 M a os tad oe ee Sate Ee SL 
Bee o.. hy ee? . 4 d ; . iy i Ee Pi ae . Pata . bay 
Lage ae eee 4 4 Z 2, re ~ * yb 4 ib Bi age te Ms a Sd ee aoa oe, ‘ : * *s 
ah tes é 2 a a a shod 4 ‘ : ’ Bea é i ke oa AS ey eee a8 indy OR? ae Sa 4 
Ls S ; ae igh 9 tos ~ 2 Ba oe: sy i i ¥ es ‘s ome F. q 
~~ ee pe hag Miy Meili, Pig é Oi ¢ _ a: keg + 
ac Co ae ge? 2 a “ < eo so - % ¢ - 
So a x is id ; ae : * hx wae ot Pook e 
eae Tf he 1 co eg ‘ 9 : ¥ ae ve 3 . > 
a ei, tng = eles SA k S ae | 
Bh athe 3 . % aie pe A ae Le 
a ‘ Py , " “Ses Be ¢ . ‘ é } = AS i aa ae pss bg 
ac. . Lee btn ae (Ph an ih ie m BNE OES ig i i oe Ct 
ee 7 £3 if ‘ £ r ‘ Ler : za fe : é Bs 2 ae ts * eRe Sages f ioe 6° a r ; tn 3 Ce, a ar Be rs SS 
Pe aa a oe OD SRS Pease at Re OS oe SU a aay.) 
a - A il 2 : Sy , oh, ay ae sg ee are re re ee et Oe ‘ 
th a _ & Sue ts . pe . TA % 4 he t YA FS ae ea a de LT . a aa Beare, Pe eo ae 
pA Re 4 ; ee eg set 4 2 eh, ae om 9 eA oes 4 : ae erm er) ee ae 
: 7 - i me Bass a ‘. “ igi Pi: hg eae is 2 ya ies we Z 4 A a ee ee iy bi ye fy Shea, er ie aa ‘a 
pas 3 os ae fees eas I a : 
ar : n4 ey : * poet Zoek st ae bs : Po a . ae Be geet ee <a La Ae ‘Abe, e. 
ieee  . J j ha Ay et ee 
ee . ox ; ae i Sain 4 gos A 4 Z Mei ‘ : o a ~g . Bee Ps, $ = € rah ee, 3 
is eae: ie a , ; te ae Se OO a” ek a, Se, SP Lae ‘ ? 
7 = ey ae ; . : ee sme? ; f Ps ee a: Lp ad >. *, re: vo gS a a eas an “a. aut = a bas : é | 
, os ; si 1 is aera Loe Me ig G ats ie woe: 7 A game 4 2 he i YF Boon Tg wt 2) aoe i ‘a eee ingle oe RRR ak Pay teh re of # 
ee ae : eit, ee +. @ Pe eS be i ‘iets get, e at Sh bare i 8 sas P: ta © ii eee) eit se ue bids Bs 4 hae 4 ae Aaa PEK, shige Da of ‘ 
‘eel +? ae 3 . Oh ae Ree oe EN a re Se Pa <9 aks os : ie eg : 
eae SS ate oe ¥ ee, re ae dy oe ee : : : Se eee art 
oe oe A my A ; vy d BS “a —_ A a 
—_—, ee: Pee , 7 | oh * — eee 
Be wee te Se ay : . est a  \Saee 
eL.3- 2 > Knee 3 Nf Pad. : 4 : 7) a. > eae ie «ty Lagegs” ie.” ee 
ig a oss i ogy i > th : ome oak 6 ae q at ie Xs Rs ae Cae ” 
a ee . a ae : ‘a iM Oas Oe Lag % BE Pen ME FE ae AER Se . / ed ae nie, Q 
et 2 Ae Hs ie wee Be bE ts OE ee og i 2 aR eae AS Bi ae a ER NN oe OSs , Pe ~~ 
atin? San SS). Snel Sia: Scans erin TRA AN ag, ON ne ame a ‘ ee et 
ga ac eh rig 8 pS in eh ag yc Ra BER Ee a 
<a ig eS nk > we BP te ti cig rt Egat oe Bs OR Gee Ne Pere << vs ae Men tise he. ox 
Cea ene hee ; as oh eke ie 1g Meee: oem kg te ee ee be Pat ieee oe ate ih : 
page vit wa i oat ap’ ta 785 ‘ $ i . hp im MONS ae Fk as Ll oe ee ae pg OM Pe ie 3 
23 ee ere Ra . sgt aoe ; ? be sar Pye Beet ee ee She; Sea ® 
ie , ie Aa nicl ‘ee % . halle ‘i o oe ae ‘ J cl ay , 4 %. ee rs hi Se * £2 % Ge ie ie my ee ba ad *, Me ‘ shy ae fi 
Pe eS ee a Bt ay iM sratie:. . eg RE Dees te Re PS RTS es ‘ i ge ee ane ae S3.0—0——oo—sSs—{(__—qoSaoo > 
Bie AR Cs oe. - Y igi : y ‘ ae ee’ a aaa + ign, ered ee : Sit 
Rrra ene gta ek dem mT Meee Ore. ce a aN : ee ge Fe he OO eg Te Oh ke el 
Je a seat Bek ie ,. 3 Regent As ed Ne Capea ror io” a awe ae bie 2 Be yeaa es > Fey. a 
“Rohes s oo uh ‘ *% ; feat ai eos "ie as ge Bee” ye R58) a : Ne: Fi pe ile ba ny ee a ‘ Wey i 
eee ERE ne 8 oe ge ee Tey. ck, ee ‘ ¥ Re eB ae Se ae ee 8 PE ; 
<a fe oe ae ‘ . i in <a. is Sey Re eh tp eS. ax ed oie ee 5 aye | es gi Gury age er al Rama aries ome pet ee fo Boo oe Z 
ute Riley id coi! CONS Pe seichyne dR ag EE ee ae _ ag page oe bs ARE eg 8 a 7 
ra. be Le pe ale A aR LO ees ee ree ees Ae A ae eRe eM ERB SNS rue eas pie Sh: ete ESE ie § ‘ 
on Pa DO MRA hie Bibs iin ~~ Saale ety oe eee et im ee eae pe se wine obs SAN eg Ee a ES So ha hs 
ee ee i? 5 ‘aby Ste ae . Ba: Rit re es ets: ss le ey ca Oe? See e co Pipe PS we ih ete rs % gira RAD Oto Phy ‘ 
eee ae ME Se ho peer spe RS RS wa Ce Se? ek es, = se a ee ae 
eee * fie I cso ote Uta ee ch os ae a Pane hy & 
} f Poe ee "OReaiae se 
ee be gS Re Te ae 
ae me nae = co eee es 
pe SRO eee so ieee oe 
‘ Tap ees. it Yass a al : 
et ee 
GN 
Po i 
Pos | 5 
eee rt i - 
ls a 
ne 
va Sites 
o. + aa 
ge ee ad 
i ta. | 
=| y £ 4 . 
ae ie. 
< SCA E 
1 Sieas sane _ 8 
r 3 a, ay i r Po . 
ine oi ame ye et a) 
per aoe t ae 
sy ges : 
ayy LGN if i), POPULATIONS d 
one a Am Lx A i the ein 3 
ff. Sy () = iP , led Sa ° al 
-W Re eZ 4 
| lh g — _- 
. , # rf \\ Ai 2 E 
) rasa uy a r 
ea? * : <Cfou a ie ‘ e Ss, = 
| be a a! A nas : 
aie 9 Qh eC . 
ke abe 9 oe i ; ‘4 , 2 a 
gate S % | 
BANS: ae ie 
iS eR aa ee : i : 
ae bie! : - 
me Bs nk ’ 
‘ ae ui ns ‘ 
fer en. es ARKANSAS Sd 
ili ng 
. TA he \ \.\\ 
ae ¥ = wate ? 
2) ae x / 3 
po as ‘eM //, ; 
a ye vm Representatives: 
Se See _— 
Dae Ree LLM = The Branham Co 
e , NEW ORLEANS? q 
reap “ore 
Sere ies 
‘ 510 
5 tN \ 
a 
: , peg 4 " ; Fer . wes : _ — t s oY, ever? 
in - i. : é ae ert an — a , 3. . 2 & pi N ad 4 a eo “ss a he 4 YS, Ti Lk ARR = ie Time wre ce 
anemne s * ‘ : c : ers Pike ie Se ; » ¥ hae Moe ae Ee oe ROME Meet he MI get Oe evil a bY o24 gC 
Seca a ~ ¢ tae % ; ote me ae erat? Ww ants: Wn 
see. ae es. 
oe, 2 “y sg oP me* 9 00° wart: of* 
Te aoe W yr ‘900 ne 
reas, IRM) = 
1 i ae ww — i give 
Deg s elar {BS and 
2 55 
oe Ee *) on : 
Eater 
293 ae 
He Re 
Sa SR Sage > 
i >i 
PO Dior doc es, 
eee. ee ya 
moe eae ‘2 nae Beene een? PRE PR fame Bee ea areas ed OS Seren pas CPR a caeee sei Qu ee {eae eee se be tee? Puke Pie, ie ob rox Pato : ue > 


March 21, 1938 


pirat is 
499 


ADVERTISING AGE 


——— 


—~_—_— 


hs 


Coming 
Conventions 


4) 
March 21-22—Annual convention, 
Interstate Circulation Managers As- 


Mee sociation, Wilmington, Del. 
take 
ecti- March 22-25—Annual Packaging 
ad- Exposition of American Management 
sug: Association, Palmer House, Chicago. 
April 20-23— Annual convention, 
ethal American Association of Advertising 
Com- Agencies, The Greenbrier, White 
em- Sulphur Springs, W. Va. 
y to March 29—Annual convention, Ex- 
t de- port Managers Club, Hotel Pennsyl- 
vania, New York. 
Bug: March 31-April 1—Annual conven- 
pearl tion, Hotel Sales Managers Associa- 
ae tion, Atlantic City. 
Post. April 26-29—Annual convention, 
ry!ng American Newspaper Publishers As- 
_— sociation, Waldorf Astoria Hotel, 
— New York. 


5 May 3-7—Annual convention, Pre- 
- mium Advertising Association of 
ave, America, Chicago. 


n May 5-7—Annual convention, As- 
soon.” sociated Business Papers, Greenbrier, 
” car: White Sulphur Springs, W. Va. 
tanco Ie May 10-12 — Annual convention, 
ot be fy Lithographers National Association, 
nmer. f The Homestead, Hot Springs, Va. 
nonth & May 13-14 — Annual convention, 
Quar- Advertising Affiliation, Hamilton, 
rtions Ont. 

oldier May 19-21—Annual convention, Na- 
Home. tional Federation of Sales Execu- 
Good tives, Dallas. 

urnal, May 30-June 1 — Annual conven- 
yman’s tion, Southern Newspaper Publish- 
anion. ers Association, Biloxi, Miss. 

s the June 12-15—Annual_ convention, 
g Get- Advertising Federation of America, 
ny ac- Statler Hotel, Detroit. 


June 26-30 — Annual convention, 
International Association of Display 
Men, Mayflower Hotel, Washington, 
st | Dv. ¢. 
promo- June 26-30 — Annual convention, 
arshall Pacific Advertising Clubs Associa- 
ym Un- . tion, Ambassador Hotel, Los An- 
- York. | geles. 

," July 3-5-—Annual convention, Trade 
Association of Advertising Distrib- 
i utors, Detroit. 


Aug. 23-25 — Annual convention, 
Outdoor Advertising Association of 
America, Denver. 
Sept. 19-23—Seventh International 
Management Congress, Washington, 
pC. 
Sept. 21-23 — Annual conference, 
National Industrial Advertisers As- 
sociation, Statler Hotel, Cleveland. 
Sept. 28-Oct. 1—Annual conven- 
) tion, Association of National Adver- 
tisers, The Homestead, Hot Springs, 
vest. Ac fm Va. 


ith and Oct. 8-9—Annual convention, Na- 
Shreve- tional Advertising Agency Network, 
ail spot |. Washington, D. C. 
Houston | _ Oct. 31-Nov. 3 — Annual conven- 
tion, Financial Advertisers Associa- 
ss tion, Fort Worth, Tex. 
3 — 
ie nation, ; ° 
hundred. | Aetna Completes Films 
a . 
“a better | for Safety Education 
063 pros Aetna Casualty & Surety Company, 
,—one of Hartford, Conn., has completed a 


Series of six one-minute safety films 
dealing with the pedestrian in street 
and motor highway traffic. 

The Hollywood production office of 
Industrafilm, Inc., New York, pro- 
duced the film which will be avail- 
able to schools and civic groups. 


a 


“THE ADVERTISING TEST STATION 
IN THE ADVERTISING TEST citys 


" HARTFORD,CONN. 


“Daddy Couch’s 
Young Folk’s Pro- 
_gram” now in its 
ninth year, has a tre- 
mendous listening aud- 
tence—and has proven 
itself a “best” medium 
for advertisers. This 
weekly program is 
now available for 
Sponsorship, 


: BASIC STATION OF — : 

© 

OLUMBIA BROADCASTING = sysyEM 

INTER National Representatives 
NATIONAL RADIO SALES 


Graham in Hartford 


Harold J. Graham, formerly asso- 
ciate manager of advertising for 
James S. Kemper Organization, Chi- 
cago, has been appointed assistant 
manager of the production depart- 
ment in the home office of Hartford 
Accident & Indemnity Company, 
Hartford, Conn. 


Shoes to T & J 


Johnston & Murphy, Newark shoe 
manufacturer, has appointed Thorn- 
ley & Jones, Inc., New York, as ad- 
vertising agency. 


Rozar to Bibb 


M. M. Rozar has been appointed 
sales manager of Bibb Mfg. Com- 
pany, Macon, Ga. 


12-Em Column 


is Adopted by 
461 Newspapers 


New York, March 17.—Acceptance 
of an 8-column, 12-em makeup as the 
standard for daily newspapers 
throughout the country has become 
increasingly evident during the past 
two years, the mechanical depart- 
ment of the American Newspaper 
Publishers Association reported 
today. Increased newsprint prices 
have caused many publishers who 
previously used larger type pages to 
reduce overall dimensions as an 


economy move. Of 519 papers cov- 
ered in the latest survey, 89 per cent 
were found to have adopted this 
format, with the remainder using 11 
other sizes. 

A tendency was also noted in the di- 
rection of favoring the 4-point rule 
between columns in preference to 
wider rules. A saving of almost 
two per cent in paper consumption 
was attributed to the 96 pages that 
have reduced their paper roll widths. 

Complete makeup data, including 
column length, width, rule and type 
of mats used, covering each of the 
519 papers, are contained in the de- 
partment’s new bulletin, 178, which 
supersedes a previous bulletin issued 
in May, 1936. Copies may be secured 
by non-members of the ANPA at 25 


cents each. Headquarters are at 370 
Lexington avenue, New York. 


Campaign for Ambrosia 


Hinze Ambrosia, Inc., New York, 
has started an advertising campaign 
for Ambrosia cleanser, tightener, dry 
skin cream and face powder in roto- 
gravure supplements of 44 newspa- 
pers. Magazines and radio will also 
be used. Monroe F. Dreher, Inc., 
New York, handles the account. 


AGMA Names Two 


William A. Dolan, president of 
Wilbert Products Company, New 
York, and Sumner A. Mead, president 
of Dwinell-Wright Company, Boston, 
have been named members of the 
board of directors of Associated Gro- 
cery Manufacturers of America. 


eee 
THIS PROSPECT OF YOURS! 


Highest editorial standards 
and publishing integrity 


guys”... buy 


whose product can 


business, finds them receptive to his story. 
It isn’t hard to pick the business papers 


He’s probably typical of the pros- 
pects your salesmen describe as “‘sad 
whose perpetual lament 
that ‘“‘business is bad” is frequently no 
more than a mask of sales resistance. But 
when your prospects read their favorite 
business papers, they are plenty alert. 
That is where they look for the progres- 
sive ideas that can help them make busi- 
ness better. That is where the advertiser, 


help them boost 


that are your prospects’ favorites. In every 
field you will find one or more whose edi- 
torial vigor lifts them head and shoulders 
above their fellows. And chances are you 
will find that they bear the twin hall-marks 
of known value:. 
standards; 

est in terms of paid circulation. 

All A.B.P. publications are A.B.C., 
so if you’ll just keep an eye peeled for this 
symbol @ 
ness papers that can help you get back of 
your prospects’ defensive masks! 


The ASSOCIATED BUSINESS PAPERS, Inc. 


369 Lexington Avenue, New York 


4q Look for the twin hall-marksof knownvalue> Q oh 


Proved reader interest in 
terms of paid circulation 


highest editorial 
proved reader inter- 


you'll be sure to use the busi- 
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RADIO JURY IS 
JOHNSON INDEX 
TO FANS’ TASTE 


Racine, Wis., March 17.—After ex- 
perimenting for a year with a radio 
jury made up of several hundred 
women, charged with the duty of 
giving constructive suggestions, Wil- 
liam Connolly, 
advertising man- 
ager of S. C. 
Johnson & Son, 
Inc., today pro- 
nounced the plan 
a success. 

The jury idea 
was conceived in 
connection with 
the Fibber Mc- 
Gee and Molly 
program on the 
National Broad- 
casting Com- 
pany’s Red Net- 
work. While the Johnson Company 
had been receiving a large volume of 
fan mail on this program, Mr. Con- 
nolly said that most of the letters 
were too complimentary to be help- 
ful in moulding the program. What 
was desired was a more judicial view- 
point to reveal weaknesses in the 
program or to silhouette the elements 
which were contributing most not- 
ably to its popularity. 

A nucleus for the jury was found 
in a list of 500 women who some 
years ago had won Johnson Electric 
Floor Polishers in a radio contest. 
Since that time the company had en- 
listed the services of these women as 
consultants and made a practice of 
sending them samples of new prod- 
ucts for their opinions before the 
products were actually placed on the 
market. The comments received 
were often helpful, hence the com- 
pany decided to adapt the plan to its 
radio production. 


William Connolly 


Invitation to Serve 


The letter dispatched by the John- 
son Company to these women said in 
part: 

“We are asking you and several 
hundred other friends if you will 
serve, so to speak, as a radio jury 
and tell us from week to week how 
you like our program. 

“We'd like you to be perfectly 
frank. Praise is always music to 
our ears, but may not be good for us. 
If there are things about our show 
which you don’t like, we want to hear 
them. Tell us the things you like 
best, the things you like least. Then 
we'll do our best to make Fibber Mc. 
Gee and Molly the favorite program 
of the average American family.” 

The letter concluded with the 
promise that the first report would 
be rewarded with a small can of 
Johnson’s Quick Drying Enamel but 
no particular emphasis was placed 
on the offer. 

“The response to our initial letter 
was highly gratifying,” said Mr. Con- 
nolly. “More than 60 per cent of 
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IN SEATTLE THE 
TIMES CARRIED 


When a newspaper leads its competi- 
tors in 19 out of 24 retail advertising 
classifications (as does The Seattle 
Times) there can be only one answer: 


CONSISTENTLY SUPERIOR RESULTSI 
O'MARA & ORMSBEE, Advertising Rep. 


PUBLISHED DAILY AND SUNDAY 


The Seattle Gimes 


O'MARA & ORMSBEE, Advertising Repr. 


those to whom we wrote said they 
would be glad to serve as radio 
jurors, many indicating that no gift 
was expected. We sent these women 
mimeographed report forms with 
business reply envelopes so that they 
would be under no expense. 


Gives Weekly Check 


“Not all our jurors send in a 
weekly report but no week passes 
that we do not receive a hundred re 
ports. The list tended to dwindle as 
time went on largely, we presume, be- 
cause the novelty of making out re- 
ports wore off but we have expanded 
it from time to time with names of 
customers obtained by our demon- 
strators in department stores. Some 
of our jurors also helped to keep the 
list at full strength by distributing 
some of the blanks we mailed them 
to friends and we regularly receive 
letters from people who have heard 
about our radio jury from friends 
and who ask if we would like to have 
them serve on it. The personnel of 


the jury is constantly changing, as a 
result of which we have probably had | 
reports from several thousand women | 
during the past year.” | 

The comments of the jurors played | 
a definite role in the evolution of the | 
Fibber McGee and Molly radio pro- | 
gram, Mr. Connolly asserted. While | 
no radical change has been made in | 


the program at any time as a result | ment of characters on the program. | 


of the jury’s opinions, the consensus 
has been steadfastly borne in mind 
in making changes. 

For example, Mr. Connolly said the 
jurors were recently helpful when it 
became necessary to replace the pop- 
ular orchestra which had been used 
on the program for a long time. 
Jurors were asked to pay particular 
attention to the music of the new or- 
chestra. A great many comments 
were offered by jurors, the net of 
which was that the new orchestra 
and its leader were likely to make 
friends and that the replacement of 
the old orchestra would not weaken 
the program. 


Tone Commercials Down 

“Like all radio listeners,” said the 
Johnson advertising manager, “our 
jurors are outspoken on the subject 
of commercial announcements. They 
make it plain that commercials on 
most radio shows contribute nothing 
to the enjoyment of the listener. We 
had been experimenting with various 
methods of introducing commercials 
casually and even amusingly and the 
comments of our jurors strengthened 
our conviction that commercials han- 
dled in this fashion could often be 
made to contribute to the listener's 
enjoyment. 

“Our radio jurors have also played 
an important part in the develop- 


| 

|Several which we might otherwise 
‘have tried to build into the show, 
after introducing them a few times, 
have been killed because of adverse 
comment. On the other hand two 
characters which have become out- 
standing on the program might never 
have been built up had it not been 
for the encouragement or praise of 
the jury.” 

Mr. Connolly indicated another in- 
stance in which Johnson radio jurors 
had recently been helpful. When 
Marion Jordan (Molly McGee) be- 
came ill and her husband was forced 
to carry On without her aid, he ended 
every broadcast with the farewell, 
“Good night, Molly.” Radio jurors 
from all over the country praised this 
sign-off because of its human touch 
and were quick to ask why Fibber 
McGee stopped using it. Because 
they feared a conflict with an FCC 
ruling, NBC had ordered this per- 
sonal message omitted but so sure 
was the Johnson Company of the 
good-will value of the sign-off, as a 
result of radio jurors’ commendation, 
that it made a strong plea for its 
restoration and was successful in 
getting permission to use it again. 

The jury reports come to Mr. Con- 
nolly at Racine, and then are routed 
to the radio department of Needham. 
Louis & Brorby,- Inc., the Chicago 
agency in charge, thence to the prin- 


|sociation at 


|from the sales 


‘cipal members of the cast. The latter 
modestly ascribe much of the senga. 
|tional success of the program to the 
| guidance of the radio jury. 


Sales Managers Call 
for Contest Entries 


The Sales Managers’ Association 
of Philadelphia has called for entries 
in the annual contest for the Howard 
G. Ford Award for outstanding 
achievement in sales management. 
Entries must be received by the as. 
725 Stock Exchange 
bldg. by April 4. 

Material submitted must emanate 
management of the 
company competing and must show, 
among other things, increased sales, 
reduction in sales costs, increased 
profits, and higher standards in sales 
management in relation to finance, 
production, marketing and merchan. 
dising, research and advertising. 


Names Mackay-Spaulding 

G. Ceribelli & Co., New York, has 
appointed Mackay-Spaulding Com- 
pany, New York, to direct a news. 
paper campaign for Brioschi effer- 
vescent antacid crystals. 


Opens Chicago Office 
The Institute of Public Relations 
has opened a Chicago office at 310 §. 
Michigan avenue, and Lindsay H. 
Crawford has been named resident 
manager. 


AGAIN- 


EINSON-FREEMAN MAKES 
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est technique of reproduction—direct color photography reproduced by deep-etch offset—and each so vivid, &* 
resting and dramatic in appetite appeal that they outsold and outstayed all Schaefer displays yet used. 


GOLD AWARD” 


ALL-AMERICA 


PACKAGING | 
COMPETITION — 


For the first time in the history of the Packaging Competition, TWO displays were jointly awarded 


first prize — both created and produced by Einson-Freeman, both representing the zenith of the ne” 


SEE OUR 
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PACKAGING 
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ADVERTISING AGE 


$200,000 OWED 
HER. SAYS EDNA 
WALLACE HOPPER 


Major Advertisers Named in 
Claim for Services 


March 17.—The promo- 
of Edna Wallace 
Hopper, renowned as the “eternal 
flapper,” finally reached judicial 
ears here yesterday as the District 
Court of the United States heard 
her plea for approximately $200,000 
which she claims is due her from 
several major advertisers in cos- 
metie and beauty preparation fields. 

Miss Hopper, whom the complaint 
reveals as actually being Mrs. Edna 
Wallace Brown, claims that her 
services in advertising and promo- 
tion of these companies’ products, 
beginning as far back as 1922, have 
been an important instrument in 
sales gains scored by the products. 


Chicago, 


‘ional troubles 


| She alleges that she has not re- 
ceived payment for many 
services given, particularly a series 
of radio transcriptions made several 
years ago. 

Defendants in the suit are A. H. 
Diebold; Edna Wallace Hopper, 
Inc.; Kissproof, Inc.; Neet, Ine.; 
Louis Philippe, Inc.; Boals Rolls 
Corporation; Affiliated Products, 
Inc.; American Home Company; W. 
E. Weiss and O. E. Glidden. Mr. 
Glidden is dead and the Affiliated 
Products company has been merged 
with American Home. 


Advertising Debut in 1922 


Miss Hopper’s debut in advertis- 
ing, according to the complaint, be- 
gan March 30, 1922, under an agree- 
ment with Messrs. Diebold, Weiss 
and Glidden and the formation of 
Edna Wallace Hopper, Inc. 

This agreement, it was said, pro- 
vided that Miss Hopper turn over 
to the new corporation all trade se- 
crets held by her and the right 
of using her name in promotional 
efforts for products to be distributed 
under company name. In _ return 
she was to be given a 10 per cent 
interest in the company, plus pay- 
ment for any personal services ren- 
dered. 

Another 


advertising 


| 


of the /|C. 


among the stockholders was Claude 
Hopkins, noted copywriter, and 
at that time acting president of 
Lord & Thomas. Mr. Hopkins is 
said to have held a 20 per cent in- 
terest in the company. 

The beauty preparations § mar- 
keted by the company did not at 
once enjoy a favorable sale, accord- 
ing to Miss Hopper, and it was not 
until she personally staged “Fe- 
male Matinees” that business showed 
gains. In 1927, she adds, the com- 
pany was on a profitable basis and 
she had returned to the stage where 
her performances were bringing her 
from $1,500 to $2,500 weekly. 

She was. still averaging this 
amount in 1930, she related, when 
executives of the company asked 
her again to contribute her personal 
services in promotion for the com- 
pany’s products. 


Cites Substantial Sales Gains 


Miss Hopper said that she ac- 
quiesced to their wishes, returned 
from Paris and began a series of 
radio broadcasts and transcriptions. 
Because of this, she pointed out, 
it was necessary for her to give up 
her work on the professional stage. 

She alleges that her promotional 
efforts were successful in view of 


sales gains scored by the company 


luminary |in 1930 and 1931, estimated by her 


as $600,000 and $1,600,000, respec- 
tively, plus increases in product 
sales of affiliated companies. 

Following this, Miss Hopper 
claimed that executives of the com- 
panies “secretly”’ objected to the in- 
creasing importance of her part in 
promotional and advertising activi- 
ties, and devised various ways and 
means of avoiding payments legiti- 
mately due her. A part of this plan, 
she said, was formation of a new 
enterprise in which she was to be 
a stockholder. 

Organization of this enterprise, 
she related, involved signing over 
by her of all claims for previous 
payments due. Neither stock nor 
money was ever received by her 
from the new company, she added. 

She also alleges that during this 
period her photograph, extensively 
used in advertising copy, was re- 
placed by a picture of someone else, 
although it was still presented as 
being one of her. 

The answer filed by attorneys for 
the companies involved denied sev- 
eral of Miss Hopper’s allegations 
and, in brief, pointed out that too 
long a period had elapsed to give 
these claims, even if true, any 
standing in a court of equity. 

Judge Patrick T. Stone was ex- 
pected to take the case under ad- 
visement late this week. 
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Display Lithography 


LONG ISLAND CITY, N. Y. 
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CHICAGO, 
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CANARY DETECTIVE 
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1 ALWAYS CONSIDERED Be 

@ITONE OF MY MOST [= 
} INTERESTING CASES 
fC) » 


> - 


*THE FAMILY 
SUSPECTED 
FOUL PLAY AND 
CALLED ME IN. 
THEIR CANARY 
HAD LOST HIS 
SONG—WAS 
DROOPY AND 
PUFFED —UP” 
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ee em FO THE STORE — 
SOMETHING 1} 
AROUSED. MY 
THAT NIGHT t 


SUSPICIONS— 


BIRD SEED aad BISCUIT - 


“Charlie Chirp,’ a canary in the role of 

detective, is being introduced through 

a wide list of newspapers, magazines and 

Sunday comic sections for French's bird 
seed. 


Plan Poster Drive 
An extensive campaign using out- 
door posters in the state of Washing- 
ton has been approved by directors 
of the Victoria and Island Publicity 
Bureau, Victoria, B. C. Thirty addi- 
tional outdoor posters will be used 
in Oregon and California. 


PRODUC 


4 


That’s the title of a new 32 
page full color book which you 
may have free for the asking. 
It covers in a most concise and 
comprehensible way the sub- 
ject of how color photographs 
are made and used in modern 
advertising. Your name on 
your business stationery will 
get you a copy - and it’s really 
worth having. 
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MANZ CORPORATION 
4043 Ravenswood Ave. + Chicago 
ANY'SIZE JOB'IS A MANZ SIZE JOB 
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Mm GALAX. VA. 


Galax...a live town. Situated in 
the southwest corner of Virginia. 
Furniture factories, textile mills 
anda milk condensery keep Galax 
families provided with plenty of 
money to spend for nationally 
advertised products. 


White Chevrolet Co. ... this dealer 
accounted for his share of the 481 
sold in Galax. 


new cars 


Families in Galax have a wide 
choice of goods. Retailers arrange 
attractive displays of wanted mer- 
chandise. 


The Ideal Market .. . stocks nationally 
advertised brands of groceries. 


i Bolen Drug Co... . does a splendid 
hats: business on well-known products in the 
: drug and cosmetic fields. 


Vaughn Furniture Co. ... one of the 
many fine industries in Galax 
increases buying power of families 


living in this and nearby towns, 
* 


Galax is but one of 16,000 small 
towns where business is good and 
where GRIT is the dominant sales 
promoting factor. 


576 families live in Galax 
552 read GRIT every week 


To Sell Goods in 
SMALL TOWNS 
Use 


WILLIAMSPORT, PA. 


Conoco Travel Bureau Gives 


What would you think of a manu-} 
facturer who gave away over a 
quarter of a million dollars’ worth 
of service a year, without any as- 
surance that the recipients either 
were or would become customers? 
And what would you think if the 
manufacturer told you it was the 
most profitable promotion activity 
he had ever been able to develop? 

The Continental Oil Company, 
which sells gasoline and oil in 42 
states through 22,000 independent 
retailers, may not agree with this 
statement of policy regarding the 
Conoco Travel Bureau, but anyone 
who has ever contacted the head- 
quarters of the bureau in Denver in 
person or by mail is sure to be im- 
pressed with the extent of its free 
service as well as the advantages 
which flow from it directly and in- 
directly. 

Practically every oil company 
supplies road maps and travel in- 
formation to tourists without 
charge, but the typical service is 
as different from Conoco’s as an ama- 
teur production is from a Broadway 
all-star show. In the nine years 
during which Conoco has been op- 
erating its travel bureau—ever 
since President Dan Moran decided 
that oil companies were missing a 
major opportunity by not handling 
tourist service in a complete, pro- 
fessional style—it has grown from 
a corner in the Conoco building in 
Denver to almost a whole floor, 
with from 80 to 400 employes busily 
engaged in turning out from 600 to 
6,000 “Touraides” every day. 


Glorified Road Map 


The Touraide is the road map 
glorified in the same way that 
Florenz Ziegfeld glorified the Amer- 
ican girl. It isn’t a stock job, but 
each of the 400,000 tourists who ap- 
peal for help each year gets a 
tailor-made production which starts 
with a United States map on which 
the tour is laid out, followed by 
sectional maps in complete detail, 
involving the use of perhaps 40 or 
50 pages of additional information. 

Each of the sections consists of 
a four-page folder, the front page of 
which carries the map proper, the 
two inside pages, printed in color, 
giving detailed information about 
the region, including its scenic and 
historical attractions, while the 
fourth page carries a complete di- 
rectory of hotels, resorts, auto 
courts and trailer camps, with 
prices and other information. 

All of this material is carried in 
a handsome cover with a _ spiral 
binding, and the Touraide is sent 
to the recipient accompanied by a 
personal letter. In addition, Presi- 
dent Moran addresses a warm 
greeting to the motorist in which 
he declares that “the welfare of 
the traveler comes first.” 

Assembling the information re- 
quested by the motorist sounds like 
an easy job, but it isn’t. In the 
first place, it involves having com- 
plete information available regard- 
ing all routes, together with changes 
due to new construction, detours, 
etc. This objective is accomplished 
by close contact with state highway 
departments all over the United 
States, as well as in Mexico and 
Canada, since Conoco service is 
supplied for these countries as well. 

In addition it means the mainte- 
nance of a large and well-trained 
staff, familiar with all of the infor- 
mation which Conoco has _as- 
sembled, and capable of turning out 
and assembling route information 
accurately and at high speed. And 
since touring is a seasonal activity, 
though the minimums are being 
raised to a considerable extent by 
increased motor travel in the spring 
and fall months, the staff must be 
kept flexible, with a minimum of 80 
permanent employes and more than 
300 others added during the three 
summer months when the number 


MANUFACTURING GOOD WILL 


Mail-Order Tourist Service 
BY G. D. CRAIN, JR. 


400,000 Motorists A Unique 


a peak of 6,000 a day. 

The tourist whose trip is planned 
to start only a few days after his 
letter is received gets special service, 
and his card is marked O. T., which 
means “Out Today.” Work on his 
job is rushed so that he invariably 
receives the information in ample 
time for use. This adds to service 
expense on the one hand and pre- 
sumably to the good-will of the re- 
cipient on the other. 

About half of the requests for in- 
formation come to Conoco through 
its own dealers, since they appreciate 
the special facilities of the bureau 
and use it for promotional purposes. 
But the remainder of the inquiries 
are from travel bureaus, hotels, tour- 
ist promotion departments of states 
and cities, newspapers and many 
other varied sources, indicating the 
remarkable recognition which the 
Continental Oil Company has won 
through this service. 

Conoco coupon books are sold by 
dealers, so that a dealer-promoted 
Touraide may easily result in addi- 
tional volume 

business. And 

since the average On Company ton cau 
tour arranged Easton “J 
through the  bu- 

reau covers 4,000 miles, making a 
total mileage of 1,60¢,000,000 serv- 
iced through this means, the poten- 
tial business is not exactly chicken 
feed. 


25% of Business Concentrated 


POSTMASTER, 
DELIVER TO COMTIENT AL 


While Conoco is strongest in the 
Rocky Mountain and Southwest sec- 
tions, in which it is credited with 
25 per cent of the total business, it 
has dealers in 42 states, and thus has 
a chance to get the gasoline and oil 
business of a large percentage of the 
tourists who use the service. And 
in its home country between the Mis- 
sissippi and the Rockies, states and 
cities are very much tourist-minded, 
and are fully appreciative of the 
travel promotion which is being car- 
ried on by the Continental Oil Com- 
pany. 

Another small item of publicity is 
involved in the fact that every motor- 
ist who uses the facilities of the 
Conoco Travel Bureau receives a 
window sticker carrying the words, 
“Conoco Travel Club,” and _ this 
doesn’t hurt any, either. Part of the 
travel club service includes stickers 
which may be put on mail addressed 
to tourists, to be delivered to Conti- 
nental Oil Company for call. These 
stickers are widely used, and of 
course help to make Conoco stations 
tourist headquarters in regions where 
they are sufficiently numerous to 
serve this purpose successfully. 

With public relations problems so 
much in the minds of executives of 
big business nowadays, the Conoco 
Travel Bureau seems to be perform- 
ing the double-barreled function of 
selling gasoline and oil through a 
unique and well-nigh indispensable 
service, and at the same time build- 
good will which should tend to re- 
duce public relations as a problem 
of any great importance. 


Point of Sale Dieoley 
Marks Office Opening 


W. L. Stensgaard & Associates, 
Inc., Chicago, consultant in display 
merchandising, held a preview of 
the newest trends and concepts of 
point of sale promotion in conjunc- 
tion with the opening of its New 
York offices in the RCA bldg. last 
week. 

Among the _ exhibits were the 
Stensgaard - Min- Events, full - relief 
miniature scenes reproduced in ac- 
tual scale in three dimensions and 
full color. Numerous exhibits of 
commercial murals for display back- 
grounds were shown, and _ photo- 
graphs and samples of current itiner- 
ant display promotion were exhib- 
ited. 


Gets Clothes Account 


James M. M. Hyman, New York, 
has been appointed as advertising 
counsel for the A. A. A. Clothes Com- 
pany, New York, women’s wear 
manufacturer. Direct mail and pub- 


of requests for information rises to 


lications will be used. 


HOTPOINT PROMOTERS 


Hotpoint water heater and kitchen sani- 
tation advertising will be directed by 
Norman D. Eckliff (left), formerly in the 
advertising department. Lewis Russell 
will handle the advertising and sales pro- 
motion of Hotpoint washers and ironers. 


W. C Jones (left) will direct advertising 
of Hotpoint refrigerators and Lynn A. 
Saylor, member of Edison General Hec- 
tric Appliance Company's advertising 
department for nine years, will handle 
advertising of the Hotpoint electric 
range and commercial cooking equip- 
ment. 


Publishers to Merge 


The newly organized Bakken & 
Barr Publishing Company is to ab- 
sorb Bakken & Strobel Company, 
present publisher of the Journal, Rio, 
Wis., and the Pardeeville-Wyocena 
Times, Pardeeville, Wis., on April 1. 
Robert T. Barr, publisher of the lat- 
ter newspaper, will continue as ad- 
vertising and circulation manager 
for both newspapers, with headquar- 
ters in Pardeeville. 


Neumark Appointed 


L. W. Neumark, advertising man- 
ager of the Printz-Biederman Com- 
pany, Cleveland, has been given the 
added post of sales manager. In this 
post he sueceeds M. N. Unger, vice- 
president, who will continue to 
handle styling and promotion activi- 
ties. 


Johnny, 10, Discovers _ 
| Premium as Advertised 


Atlantic City, March 17.—Johnny 
Crittenden, 10, son of Mrs. Marie J. 
Crittenden, ran up a long distance 
telephone bill of $5 in talking to 
Quaker Oats Company, Chicago, but 
he, at least, feels that this is a smal] 
price to pay to learn that advertising 
is truthful. 

Johnny had sent some box tops 
from Puffed Rice packages to Quaker 
Oats and understood that he would 
receive a ring and a picture of his 
hero, Dick Tracy, of NBC fame. The 
ring arrived, but the picture failed 
to appear, whereupon Johnny stern); 
put in a call to the premium depart- 
ment of Quaker Oats. 

On talking to Mr. Sanford in Chi- 
cago, he learned that the two gifts 
were combined and that if he would 
examine the ring closely, he would 
find a likeness of his hero thereon. 
Johnny looked, hung up, and re- 
sumed collection of box tops. 


UNUSUAL COVERAGE 
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PR 


Circulation This issue 60,000 


ACTICAL I ‘BUILDER 
Journal! Bevated ta the Practicul a 
Her ee pace aie Manes 


Standard Material in Homes 


Ome 
cary 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 


cost with largest bona fide list. (Adver- | 


tisement). 


a 


De PURSUIT of HAPPINESS 
Leads to this Land of Radiant Health 


The joy of a real vacation plus easy, pleasant treatments 
in the curative waters of these 47 effervescent mineral 

wells- that’s the wonderful new way to banish ills 
and regain pep! Bathe in health-giving thermal 
waters, enjoy every sport and recreation, relax 
and rest! Thousands have found this the ideal 
way to relieve suffering from neuritis, arthri- 
tis, rheumatism and high blood pressure. 


“HOT SPRINGS 


NATIONAL PARK Wf Vi ARKANSAS 
YT 
A The advantages offered by 


eB 


=—s—~ 


| 


this splendid hotel are multi- 
told. Large comfortable rooms, 
and beautifully furnished 2, 3, and 
4 room apartments in quiet, pleasent 
surroundings, convenient to all activities 
Rates surprisingly low - from 12°°. Two 
“ fine restaurants serving excellent food. 


A GRADY MANNING. Write for Free 
President Descriptive Booklet 
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STANDARD OIL. 
10 EXPAND ITS 
CHATTY COMMENT 


New Public Relations Policy 
Succeeds in Test 


New York, March 17.—Following 
several months of experimentation 
with a new institutional advertising 
technique, Standard Oil Company 
(New Jersey), parent corporation of 
»40 subsidiaries, will shortly expand 
its public relations activities to in- 
clude newspapers in a number of key 
cities, ADVERTISING AGE learned today. 

Introduced somewhat as a trial 
balloon last fall, the company’s self- 
interpretation medium has taken the 
form of a 580-line, editorial style, 
human interest feature called, “The 
Steering Column” inserted every two 
weeks in the United States News. 
Under the guidance of Northrop 
Clarey, Standard Oil public relations 
executive, the column has addressed 
its audience informally on a wide 
variety of subjects and has created 
an en rapport between consumers and 
management which the company be- 
lieves is a reflection of the business 
philosophy with which it has con- 
ducted its affairs. 


Covers Wide Range 


In the eyes of Standard Oil offi- 
cials, “The Steering Column” is a 
manifestation of a successful public 
relations policy pursued over a period 
of years, rather than an impromptu 
endeavor to “put across” an institu- 
tional story to the public. The text 
of the fortnightly message to date 
has spanned the interests of the 
most conglomerate body of news- 
paper readers imaginable. Subjects 
have ranged from reckless driving to 
current business woes; from luggage 
compartments to diversion of high- 
way funds; from ditties about back 
seat driving to corporation labor 
policies. Throughout the series the 
least common denominator has been 
the automobile, but beyond that 
topics have cropped up that would 
mark almost any informal chit-chat 
between neighbors. 

Conspicuous by its absence has 
been any attempt by Standard Oil to 
puff out its corporate chest and de- 
clare: “See, what a good boy am I!” 
Instead, an occasional reference to 
specific public services, such as the 
Esso touring guides, or a matter-of- 
fact enunciation of some Standard 
Oil management policy, has been the 
only visible self-advertising. 

In breaking down the ramifications 
of a complex manufacturing and dis- 
tribution business, the series has 
plucked out such elements as the 
promptness with which top execu- 
tives concern themselves with small 
Inatters affecting relations with the 
public; personal letters that go from 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


TWO ADVANCED 


Gordon Cloyd (left) has been appointed 
copy chief of Sidener & Van Riper, Inc., 
Indianapolis agency. Charles A. Barnes 
has been advanced to manager of the 
New York office of Bakers’ Helper. 


the president to every retiring stock- 
holder asking him whether any dis- 


satisfaction with company policies 
caused him to withdraw; personal 
letters to new stockholders welcom- 
ing them into the fold; labor policies 
as reflected in actual wages paid; the 
company’s attitude toward employe 
organization. 

Occasionally, as is the wont in 
neighborly discussions, political sub- 
jects have come in for scrutiny. 
Readers were asked on one occasion, 
“What is the matter with Business?” 
And down came the deluge. On an- 
other occasion the diversion of gaso- 
line taxes from highway to other pur- 
poses was discussed. 

Specific brand names are men- 
tioned infrequently in “The Steering 
Column.” The most liberal promo- 
tion accorded branded products grew 
out of the letters received on what 


ails business. The column observed: 
“That is a cross-section of what 
the public is thinking. We don’t 
know the answer yet. But it is a 
healthy sign when people wrestle 
with the problem and exchange 
views frankly in open meeting. 
“For our part, here at Standard 
Oil, we are going along trying to 
make business better by turning out 
such good gasoline and motor oil, 
Nujol and Flit, wax and fuel oil, Esso 
burners, facial creams, boxes, cans 
and barrels that more and more 
people will use them. We do not re- 
tail much out of the dollars paid for 
our products, but pay out almost all 
to labor, or to those who supply ma- 
terial. The petroleum industry is 
selling gasoline, ex-tax, at half the 
price for which it retailed in 1920.” 


Cannon Elected Head 


of New Georgia Group 


Harry Cannon of the Albany Her- 
ald, has been elected president of a 
new organization formed by advertis- 
ing managers of Georgia newspapers. 
L. P. Luther of Americus was elected 
treasurer. 

Objective of the organization is a 
better understanding between adver- 
tisers and publishers of the newspa- 
pers. Further details are to be com- 
pleted at a meeting in May. 


Calvert Promotes Two 


Calvert Distillers Corporation has 
promoted Ray Ehrlich to field super- 
visor in its Ohio state district and 
Arthur L. Zimmerman to Ohio state 
supervisor of sales. Both men have 
been with the company three years. 
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“*T hree- Months-at-a-Glance” |. **' 
Exclusive “*U-S” Calendar; 
sale restricted to one company 
within an industry or area. 
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tiser is seeking. 


in the public eye. 


To pay its way to the advertiser a calendar 
must be exposed to view—day after day. 
**U-S” Calendars get the top position and 
hold it. Originality of design gives them 
a dominance that every calendar adver- 


Now is the time to call **U-S” in, to sub- 
mit ideas that will keep your calendars 
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STATES PRINTING & LITHOGRAPH COMPANY 
AND DIVISIONS 


HOME OFFICE: 
320 BEECH STREET, 
CINCINNATI, OHIO 


* AMERICAN LITHOGRAPHIC DIVISION = - 
* ATLANTIC LITHOGRAPHIC & PRINTING DIVISION. 


*® DONALDSON LITHOGRAPHING DIVISION 


* ERIE LITHOGRAPHING & PRINTING DIVISION 
‘&* PALMER ADVERTISING SERVICE DIVISION 
* W. F. POWERS DIVISION 


* THEO. A. SCHMIDT LITHOGRAPHING DIVISION 


SALES AND SERVICE OFFICES: 


-_ 
r 


PHOTO-ENGRAVERS 


ATLANTA CINCINNATI LOS ANGELES PHILADELPHIA 
BALTIMORE CLEVELAND KANSAS CITY hig yy - 
IN CHICAGO BOSTON DETROIT MILWAUKEE nr 
BROOKLYN ERIE, PA. MINNEAPOLIS ST. CHARLES, ILL. 
an CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS 


For Products he 


Hella Sell Your Product ces Call a Representative from any “U-F" Division 
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| 
Get G-M Diesel Posts 
George T. Mahaney and James D. | 
Platt have been appointed Eastern 
and Western retail sales managers, 
respectively, of the Diesel engine 
division, General Motors Sales Cor- 
poration. 
Cleveland headquarters of the com- 


pany has reported that distribution 
is rapidly being completed on the 
new light Diesel engine line. 


Appoint K. A. Davis 


K. A. Davis has been appointed 
manager of the Albany, N. Y., office 
of Ross Federal Service, Inc. He 
will direct marketing research and 
motion picture checking activities in 
that district. 


In Atlanta 
THEY LISTEN TO 


 WATL 
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Off-Color? 


Never—with 
Craftsmen Photos! 


Craftsmen's new Color-Glos process 
guarantees accurate, life-like hues 
and shades in your photographic 
display prints. There are no false 
notes. And our specially developed 
enlarging methods assure the re- 
tention of all the quality and detail 
of the original. Quick, economical 
service is another reason why you 
should write or phone now for 
details. 


CRAFTSMEN PHOTO COMPANY, Inc. 
245 W. 55TH STREET, NEW YORK 


Circle 7-1920 


i i | 


ABC TREASURER 


E. Ross Gamble, space buyer for Leo 

Burnett, Inc., who was elected treasurer, 

Audit Bureau of Circulations, at its re- 

cent directors’ meeting. Mr. Gamble, 

who succeeds the late E. R. Shaw as 

treasurer, has been an ABC director for 
four years. 


Buy Old Brand Name 

Automatic Washer Company, New- 
ton, la., has purchased the name and 
good will of the brand name, “Laun- 
dry Queen,” formerly owned by Grin- 
nell Washer Company, Grinnell, Ia. 
Automatic’s machines will hence- 
forth be sold under the name, “Auto- 
matic Laundry Queen.” 


New B&B Products 


Bauer & Black, Chicago, maker of 
surgical products, has broadened its 
line with introduction of sterilized 
adhesive tape and sterilized handi- 
tape. These products, the company 
asserts, are the first sterilized adhe- 
sive bandages to be successfully pro- 
duced. 


Alpers Joins Lighty 
George L. Alpers, formerly asso- 
ciated with Walter Mann & Staff, has 
joined Kent Lighty as a member of 
Medical Publication Associates, New 
York. 


— 


Pd CINCINMAT, 


MARE PATTERNS LOCALLY for convenience 
MAKE PLATES IN CINCINNATI for low prices, 


highest quality and centralized shipping .. . 


For patterns, use RAPID'S local plants in New 


York, Detroit and San F 


rancisco. They are better 


equipped to meet RAPID Cincinnati’s require- 
ments than any other foundry. 


RAPID in Cincinnati is the world’s largest electro- 
typing plant. Huge volume, ultra modern equip- 
ment and low overhead aed p= top quality and 


amazingly low prices — an 


centralized ship- 


ping nets further savings in time and money. 


! ELECTROTYPE CO. 


clUdrdlCUNCUC 


' @ S&S & FT & 


Branch Plants or Offices at 
Atlantic Electrotype & Stereotype Co., 228 E. 45th St., New York 


Northern Electrotype Company 


Hoffschneider Brothers 


Philadelphia Mat & Plate Co., 


Chicago 400 


Atlanta 


47 Burroughs Avenue, Detroit 
500 Howard St., San Francisco 
243 No. Juniper St., Philadelphia 
North Michigan Ave. (Wrigley Bldg.) 


. Rhodes Haverty Bldg., 134 Peachtree Street 
WORLD’S LARGEST MAKERS OF ADVERTISING PLATES 


ADVERTISING AGE 


a 


Getting Personal 


Recent additions to the Chicago Federated Advertising Club’s 
already notable list of speakers for its lecture series are Herbert s. 
Spencer, General Plastics a. m., and A. M. Crossley, president of Cross- 
ley, Inc. Mr. Spencer is billed for the advertising management division 
March 29; Mr. Crossley for the radio series, April 14. . . 

So successful have operators of WEAF been in upholding “The 
Show Must Go On” theory that C. H. Lang, G-E director of public rela- 
tions, recently awarded the station a plaque on behalf of General 
Electric for the best record of an NBC operated station during the 
past year. It was said that the station lost but little more than three 


minutes during the entire year due to failure of technical or man- 
power. .. 
Charles E. Sandinger (Sherman K. Ellis Co.), a. e. on Hiram 


Walker, came forth with a very timely observation this week—March 
17, to be exact. The client has just decided on a new distillery at 
Dumbarton, Scotland, he announced. And that happens to be the 
birthplace of St. Patrick! . 

Determined to do absolutely nothing about many of the pressing 
problems facing civilization, a group of midtown advertising boys have 
formed the Better Mousetrap Foundation. Big Cheese is Fred 
Smith, J. Stirling Getchell; Jim Tyler, Advertising ¢& Selling, is First 
Vice Bait; and a board of eight other cheeses and baits were chosen 
to include: Swiss Ted Patrick, Y & R; Camembert John Caples, 
BBD&O; Roquefort George Bushfield, same; Gruyere Jim Selvage, Na- 
tional Association of Manufacturers; Edam Maury Gaffney, CBS; and 
Pimento Louis Engel, Business Week. All cheeses and others meet 
every Thursday noon... 

It was happy birthday for Harold Wesley (Wesley Associates) last 
Saturday. 

The Edward L. Bernays were hosts at a large dinner this week at 
the Waldorf. The Jade and Basildon rooms were decorated with 
baskets of spring flowers, palms and other foliage. . . 

Salem Baskin, Chicago advertising agent, pulled a new line in in- 
troducing Hal Totten, sports announcer for Station WMAQ, Chicago, 


to Chicago Post No. 170, Ameri- 
CENTER OF ATTRACTION 


can Legion, the other day. Quoth 
Mr. Baskin: “If this guy is good, 
he’ll prove it. And if he isn’t, 
there is no reason why I should 
try to indicate otherwise.” .. . 

Roy S. Durstine, of BBD&O, 
has accepted the chairmanship of 
the advertising committee of the 
New York Citizens Appeal for the 
Salvation Army, and he is now en- 
listing a group of workers to as- 
sist in the campaign for $600,000. 

. Donald H. Halsey, of Stone- 
Stevens-Howcott-Halsey agency, 
is chairman of the publicity com- 
mittee of the New Orleans Com- 
munity Chest for 1938... 

It must have been that Ides 
of March influence. Alexander 
“Tootsie Roll Alex’ Abrahamson, s. m., The Sweets Company of 
America, is recuperating at his home in Wilkes Barre, Pa., from 
a badly injured ankle. And Joel Chandler Harris, Jr., Atlanta agency 
executive, is suffering from a painful injury received in an auto acci- 
dent when he tried to avoid a collision with a “one-eyed” car... 

Charles L. Allen, chairman of the board of Norton Company, Wor- 
cester, Mass., was honored on his 80th birthday by a special edition of 
the “Norton Spirit’ which contained the story of his interesting busi- 
ness career. Mr. Allen was one of the founders of the machinery 
company... 

W. J. Scripps, g. m. WWJ, Detroit, and Educational Director Myron 
Golden told 4,000 students about radio at Wayne University’s all-college 
convocation held earlier this month. . . 


Art Tatham, a. m. Bauer & Black, Chicago, and president of the 
CFAC, has started the ball rolling on an investigation to show how 
much advertising money actually flows out of the Windy City. He 
recently took up the toga trom Ken Laird, v. p. and a. d. of Weco 
Products Company, and that reminds that Ken is around the country 
scouting talent for the ANA convention and he reports that when the 
curtain is raised Mae West would have a hard time dragging even 
the bald-headed row away... 

There’s a newcomer in the household of William Resor, v.p., JWT. 
Her name is Virginia and she made her initial appearance at the Stam- 
ford, Conn., Hospital. . . 


Jack Dempsey visits New England, where 
the newspaper campaign featuring Mc- 
Kesson & Robbins liquor named after 
him was launched. He is flanked on the 
left by Joseph M. Lindsey, New Eng- 
land division manager, and Paul K. 
McGrath, sales manager, right. 


Phil Lukin, Lawrence Fertig Company account executive, has re- 
turned from a jaunt to Bermuda. .. And Alvin Austin just blew in 
trom Los Angeles, where he opened a new office for his agency... 

No sooner had W. C. Alcorn, g.m., WBNX, returned with Mrs. 
Aleorn from a month’s cruise down to Rio aboard the Empress of 
Australia, when Sidney W. Caulfield, treas. of the same station, boarded 
the vessel with Mrs. Caulfield for a West Indian cruise. . . 

After 32 years’ service, L. D. Bert retired March 1 from the West- 
inghouse Electric & Mfg. Company, East Pittsburgh. He is an au- 
thority on commercial art. Friends and associates honored him at 
a dinner in the Penn-Lincoln Hotel, Wilkinsburg. . . 

Happy though he is with married life 
Whitney King, American Can Company, doesn’t let the new status 
interfere with his established tennis routine. It’s still Monday eve- 
ning on the indoor courts and soon it will be ’neath blue skies once 
again. 


(reported here recently), 


“Off to Detroit” will be the slogan of Henry Obermeier, a.m., Con- 
solidated Edison Company, for the next three months. He's just ac- 
cepted the chairmanship of a special committee to drum up interest in 
the AFA convention among New York admen.. . 


Herman Richter, a. m., Lou Bauer, Inc., Cincinnati, has a double 
reason for passing out cigars since the arrival of Lorraine and Janice, 
twins, last week, . 

Add Florida goers: Charles M. Robertson, Jr., radio director of The 
Ralph H. Jones Company, is enjoying a vacation in Palm Beach with 
Mrs. Robertson and their two children. They will return to Cincinnati 
early in April. . 

George W. Bauerlein, of Bauerlein, Inc.. New Orleans agency, en- 
joyed the company of Actress Paulette Goddard on a fishing trip while 
in Florida last week. Miss Goddard came South to acquire an accent to 
go with the Scarlett O’Hara role... 


DISTRICT MANAGERS 


Ray K. Daniel (left) has been named 
district manager in the Atlanta territory 
for Studebaker Corporation. Edward J. 
Grimshaw is Studebaker's new district 
manager in the Cleveland territory. 


Named for Tax Drive 

Kelly Stuhlman & Zahrndt, Inc., 
St. Louis, has been appointed by the 
Citizens’ School Tax campaign com. 
mittee to direct a campaign in favor 
of a local 85-cent school tax. All 
media will be used. 


Consistently 


UPWARD has been the cir- 


culation record of The 


Scranton Times. 


From a 1928 level of 
44,980 net paid, unbroken 
circulation gains have been 
added _year-after-year, 
reaching 53,551 in 1937. 


That is why national adver- 


tisers select this powerful 
newspaper to blanket the 
Anthracite Coal Region. 


Circulation 53,551 


STETSON HATS 


#** Hat Boxes —Designed for John B. Stetson Company 


If your sales plans involve 4 
problem of design, we can help 
you to solve it quickly, effee- 
tively. Fifteen years of experi 
ence have taught us how tt 
weld design with merchandis- 
ing into a forceful selling weap 
on. Packages, labels, displays 
posters and booklets created 
by Gianninoto, are today doin 
a selling job for a diversified 


clientele. 


The Scranton Times ! 
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Family Planned Kitchen 
Devised by Crane Co. 


s. 


3 J “a 
THE TEACHER'S MANDAA S¥8 
THROUGH THE GourteE 


Se pine RMR SS Se ea FIs tet el i we A 


g & PRESENTE 
RE CO., CHICAGE 


nS a OS EE A SI at 


FEELING THAT something human had been left out of the scientifically 
planned kitehen, Crane Company is advancing the “Family Planned 
Kitchen” idea, built around the Crane line of kitchen cabinet sinks. 


ta: DO YOU LIKE TO 


| EAT INTHE KITCHEN? 


THERE'S A PLACE POR HIM IN THE 


Sfamily Harned, 
4 hritehen-w CR : 


: 


4 i 
THEN HAVE YOUR KITCHEN 
; by Planned BY CRANE 


BON creme nt OR 


finish: tes ther siash, on 


eat ic anv practical and 
Kitehoo «but a Crane “FAMILY ; ae 
PLANNED” Kitetow mekes it 
she nt and comptes 


"8 not ae ; 


OF course, hitrhens should be de- plained in this new hook, “Pamily 
signed fur effinieney, bat perhagre Placoed bitchoos” alo vontaiaing 
yours bs a faeeils that likex to wee a 
hitches for other purpuers besides 
crokhing—veur chibiren way want 
te play oe etads there--you may 
eant te sew fe the kitchen or per 
hape you want provision neade for 
tating or entertaining. 

Here ix a new ivan eficient 
kitchen planed for san—voar fam- 
Us your desites-—by Crane. 

How oany it be teehee peer Mhnrh- 
ing Contracter install «a kiteheu 
planned expecially for wou is ex 


= Waswem «ere ee OE PUNO 
east espa MEAT. ROMNS 
Poms tertal esha maton 

th thee haked-on enamel 


WR SESVICH THEGUEN 124 BHERONES 
Sed Wont Than too Wee tte ER 


Company hae 4 what beriine 
Ive a ese 
eee ae bank’ “FAMILY PLANNER KITURENS™ to 
1 help eS a sont team mans os ee Some tie bikes meow. 
es ‘> Nerme s 
effet: aE. “ POEs arr ek: 
am aenet THE CRANE FINANCE PLAN ~OPsEatING wit faa apenevar 
x per! . 
THE KITCHEN is intended for other 
aw to purposes, too. Copy suggests it as a 
; place to play, study or entertain, This 
andis: THE COMPANY fosters the family’s is in striking contrast to the typical 
‘njoyment of kitehen meals with the “kitchen workshop” copy which has 
weap: ‘omfort and convenience of a Family been appearing in much of the kit- 
Planned room. chen equipment advertising recently. 
splays: ——— some 
reatel 


LAYOUTS+-DUMMIES + MASKING 
PHOTO MOUNTING « every paper- 
joining need. 


CURLING TRY BEST-TEST FOR CLEAN, SPEEDY RESULTS 
AT ALL DEALERS 


HR 
7 INKING FOR FREE SAMPLE, WRITE 
NION RUBBER & ASBESTOS CO. rrenton, n.J 


Chenmi. 
WRINKLING 


‘Digest’ Invokes 
77BinaPlan 


to Reorganize 


New York, March 17.—Inability to 
convince advertising agencies of its 
permanence as a publishing property 
was blamed today by the Literary 
Digest for the financial troubles that 
led to its recent suspension. The 
magazine, in a petition filed in U. S. 
District Court, sought permission to 
reorganize under Section 77B of the 
bankruptcy laws. 

Listing assets of $850,923 and lia- 
bilities of $1,589,765, the publication 
asserted it is hopeful of securing 
more working capital, and mean- 
while it expects to continue renting 
its mailing list of 4,000,000 names. 


Lists Assets, Liabilities 


Chief assets listed were: good will, 
$89,883; mailing list, $250,000; furni- 
ture and fixtures, $86,017; subscrip- 
tion accounts receivable, $214,306. 
Liabilities included: to subscribers 
for future issues, $611,769; trade ac- 
counts payable, $136,721; note pay- 
able out of income, $140,500; note 
payable on liquidation after payment 


INVITE PRESIDENT TO A. F. A. MEETING 


Mason Britton, AFA chairman; Lowell Thomas, New York Advertising Club presi- 

dent, and George Slocum, AFA president, on the steps of the White House just 

before they extended an invitation to President Roosevelt to address the Adver- 
tising Federation meeting in Detroit in June. 


to all creditors, $500,000; advertising 
liabilities to Funk & Wagnalls Pub- 
lishing Company, $29,880. The peti- 
tion was filed by George S. Havell, 
as president of Literary Digest, Inc. 

Approving the petition, Judge Rob- 
ert C. Paterson today authorized the 
publishers to continue sale of mail- 
ing lists, but ordered them not to 
resume publication until his ap- 
proval is secured. 


For Babson Institute 


Elliott W. Robbins, formerly pub- 
licity director of N. W. Ayer & Son, 
Boston, has been appointed director 
of publicity for Babson Institute, 
Boston. 


Modern Display Bows 

Modern Display Advertising has 
commenced business in the Holden 
bldg., Vancouver, B. C. 


States. 


covered. 
1936, 1937. 


290 Broadway 


to the fields in which you operate. 


NEW YORK 


REVIEW 


—<.- 


$11 Billion Sales Surveyed 
for Business Trends 


C HE MARCH ISSUE of DUN’S REVIEW 


on business conditions ever undertaken, except as a national census. 


Final report should exceed one-third. 


hblshed by 


DUN §& BRADSTREET, INc. 


ESTABLISHED 1841 


CHICAGO 
228 No. LaSalle Sr. 


CLEVELAND 


M A RCH I 


contains the preliminary report on what is probably the most extensive inquiry 


Survey 


questionnaires were sent to every business concern of record in the United 
This first report covers returns from some 17,000 business enterprises, 


involving in excess of $11,000,000,000 annual sales, or 10% of national totals. 


Most divisions of manufacturing, wholesaling, retailing, and service are 
Figures show sales, inventories, and receivables for the years 1935, 


Varying and revealing conditions are disclosed. 


This study may enable you to apply special sales and advertising strategy 


Copies will be sent to anyone interested. 


DUNS REVIEW 


1635 E. 25th Sc. 
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* 
| Later Holida Ind f Retail Activity in 80 I t 
Hosiery Offer Wins y. ndex of Netall Activity in mportant 
‘ 
for B&B‘s Velure || Causes Dropin 
, | arkets 
Chicago, March 17.—Bauer & | Retail Linage 
Black's offer of a pair of $1.15 | ° es ° P ° 
yf ag / $ Based on total retail advertising volume in all newspapers in each city. 
hose for 50 cents plus a sales - 
st showing wirthare 2 s Chicago, March 18.—Due at least (Copyright, 1938, by Advertising Publications, Inc.) 
arge j 3 81Ze , ) : 
a, : J partially to the fact that Easter fell — 
Velure lotion scored success- br ; ; , % Gai G 
tte cies Git tithe és three weeks earlier last year than : % Gain % Gain 
fully ough 1 0TH =con- this, retail display advertising for 11-Week 11-Week 11-Week or Loss or Loss 
sumers and dealers to warrant | the week B e Period Period Period 1938 1938 Week Week % Gain 
its extension to April 2, com- e week ended March 12 showed a Ended =nded Ended over over Ended Ended or 
pany executives reported ‘eit decline of 16.6 per cent under the City Mar. 14,1936 Mar. 13, 1937 Mar. 12, 1938 1936 1937 Mar. 13,1937 Mar. 12, 1938 Logs 
tel aes ra s: anon wt corresponding week of last year, ac-| Akron, O. ............ 2,773,588 3,178,101 2,453,417 —11.6 —22.8 336,735 227,760 —324 
Best Se SeCtens re cording to the ADVERTISING AGE In-| Altoona, Pa. .......... 1,232,161 1,363,117 1,373,267 +11.5 +0.7 153,209 112,399 —26% 
ported a marked increase in dex of Retail Activity Ieee. Cin acveee ns 2,812,670 2,956,930 2,994,292 + 6.5 +1.3 346,584 318,192 —8.2 
Velure sales during the period, | I h sae a ; Baltimore, Md. ....... 3,893,006 4,299,072 4,062,369 +4.4 —5.5 505,488 442,955 —I124 . 
it was added. | | ees t e 80 major markets included | Birmingham, Ala. ..... 1,995,364 2,457,126 2,475,060 + 24.0 +0.7 251,706 268,758 +6.8 G 
in this Index, retail display linage| Boston, Mass. ........ 3,612,297 3,984,505 3,633,952 +0.6 —8.8 442,050 340,397 —230 
totaled 19,205,805 lines for the week| Bridgeport, Conn. 1,671,020 1,746,164 1,717,576 +2.8 —1.6 195,412 162,176 —17.9 
reported, compared with 23,020,326 | Buffalo, N. Y.......... 2,696,800 3,193,078 3,042,186 +12.8 —4.7 394,324 314,132 —203 a 
“J ”? . ’ 00 : hie ani mip nan we } a aoe : 
ournal Joins N. - aaa -_ : SS Se 727,345 802,660 730,591 +0.4 —8.9 76,371 68,906 —9.8 oe ssh 
B N PA; — = = cage cttns 1937| Gedar Rapids, Ia...... 851,564 946,428 878,640 +32 —7.2 115,108 104.468 —93 
yrnes on Committee 3.814 521 ~ eclme amounting to Chattanooga, Tenn. 1,297,564 1,224,639 1,157,845 —10.8 —5.5 138,721 107,416 —22.4 
Minneapolis Journal has joined the | °’°1* lines. eS eee 5,469,552 6,378,113 6,011,415 +9.9 —5.8 815,949 778,831 —4. ; 
National Newspaper Promotion As- For this year through March 12,| Cincinnati, O. ........ 3,037,050 3,254,690 2,972,020 —2.2 —8.7 416,989 329,937 —185 
sociation. Robert S. Barclay is the | "etail display linage in the meas-| Cleveland, 4 Peererert aSt5,558 1.000, 788 5,566,886 —_, <1 ao cae $45,731 355 
promotion manager. ured cities totals 185,056,261 lines, Columbus, JEETCTCT TT eee ee : :  ... eee __% r - ee a a aa a3 0 = Eee i cha —s The J 
Jerry Byrnes, manager of research | against 200,772,419 for the compar- cameo! a misawakaN pap hag ee Ltt egees: nye ay: hae ppt pope “aii clubs 
: "Ea i aie, i : ’ ln ee eee eecee ’ rt , <,044, ° {| 3. Oe ’ —< 
and promotion, Chicago Tribune, has| able period of last year, a decrease Denver, Colo. ........ 1,921,313 1,989,695 1,850,440 wan? at 224,165 169,958 —249 balls 
been added to the convention com- | of 15,716,158 lines or 7.8 per cent. Des Moines, Ia......... 1,193,472 1,259,842 1,256 128 +5.2 —0.3 133,060 125,138 —5.9 
mittee of the association. The con- Percentage of gain or loss for each| Detroit, Mich. ........ 3,910,622 4,302,939 3,526,725 —9.8 —18.0 461,329 328,094 —289 — 
vention will be held in New York at] ,, thi a7|il Paso, T 215,558 205,310 —4,8 
the Wal 23.9 weekly period of this year over 1937| #1 Paso, Tex........-- seeees ne aes cesses cee va 19,9 31 Se 
1¢ aldorf - Astoria, April 23-28. is shown in the following table: RS cc ain a sa e.b-0 0 1,278,886 1,609,320 1,702,872 +33.2 +5.8 175,798 167,370 —4.3 
‘ Ses Evansville, Ind. ...... 2,440,074 2,092,665 2,382,796 —2.4 +13.9 305,830 264,712 —13.5 
Jan, 1 — 0.g| Fall River, Mass...... 630,277 694,050 609,219 —3.4 —12.2 78,680 59,871 —23.9 
° ° D5 adalah dlteh dateindedal “| Flint, Mich. .......... 1,716,148 1,613,486 1,488,004 —13.3 0 —7.8 181,258 153,332 16.8 
To Aid M r BE iingcardewiauniiaiecs — 3, Ah. ae 
eat Drive ion 38 2.4| Fort Wayne, Ind...... 1,965,446 2,174,571 1,965,250 ve —9.6 256,466 202,328 —21.18 
Panhandle Livestock Association, si <i A aed el ad ed - — 3.7 eS eee 1,008,974 1,354,892 1,056,080 +4.7 —22.0 180,978 130,700 —27.8 i 
meeting recently in Amarillo, Tex., | J@M. 22 ..........cc cece cease — 5.1|/Grand Rapids, Mich... 1,631,854 2,046,114 1,695,488 +89 —7.1 234,934 148,778 ' 
voted full support to the proposed ME ce a a ~— 7.2) Greenville. 8. C......+- 1,038,696 1,262,841 1,192,766 +14.8 —5.6 142,604 129,010 
nation-wide meat advertising drive.|Feb. 5 ...........cccccuee. on’ Ci a ee 2,554,776 3,000,942 3,122,622 + 22.2 + 4.1 307,188 300,496 
The association also voted to double| Feb. 12 ..................... — 7.7| Indianapolis, Ind. ..... 3,138,973 3,514,791 3,096,784 —1.4 —11.9 413,182 312,564 
its 25 cents per car advertising| pep. 19 _ gg| Jacksonville, Fla. .... 1,629,404 1,892,268 1,783,693 +95 —5.7 165,368 167,510 
assessment to the fur > a . rl eer Se ee eee ee : Jersey City, : a ee 449,878 432,344 376,686 —16.3 —12.9 41,588 36,713 
nage re lolli gees Me | | ee -. —11.4| Kansas City, Kans.... 407,015 519,323 552,027 +35.6 +6.3 49,147 54,901 
Board in Ghhenae ’ . uc | rn —14,8| Knoxville, Tenn. ..... 1,755,026 1,863,386 2,013,690 +14.7 +8.1 240,436 201,362 
: , BE OE Gob iad a Koo e kee —16.6) Little Rock, Ark....... 1,787,828 1,809,734 1,784,608 —9.2 —1.5 176,876 151,438 
: - eS Ae eee ee 4,962,761 4,514,574 ines —9.0 561,144 476,745 | appro 
Individual figures for each of the| Louisville, Ky. ....... 9 «...-. 2,599,143 2,742,363 hs +5.5 364,385 280,724 #—22§ matte 
D I Ss P 80 cities measured by the Index are Lynn, eee ee 1,872,654 1,822,492 1,540,882 —17.7 —15.5 199,178 158,872 —20 4 
L A 4 NS) given in the tabulation on this page. | Manchester, N. H.. 623,122 630,456 691,926 +110 +9.8 70,018 65,832 —5 
Designers & Builders Memphis, Tenn. ...... 2,101,110 2,154,378 2,162,300 +2.9 +0.4 248,066 211,428 —14, Mes 
Milwaukee, Wis. ..... 2,353,955 3,371,803 2,923,952 + 24.2 —13.3 373,060 316,750 —15. — 
CONVENTION -EXHIBITS N l Minneapolis, Minn. ... 2,866,245 3,026,145 2,607,820 —§.0 —13.8 314,325 252,766 —19;qqarch 
WINDOW, INTERIOR & TRAVELING DISPLAYS ew Sloan Address New Bedford, Mass.... 635,306 666,708 623,518 —1.9 —6.5 72,996 50,092 —314 explo 
ADVERTISER'S. DISPLAY STUDIOS Charles M. Sloan, Advertising, Chi-| N¢w~_ Haven, Conn..... 1,831,116 1,827,098 1,774,318 —3.1 —2.9 178.122 165,144  —T. Ming, j 
825 So. Wabash Ave. - Chicago Ill.-Webst 4236 cago, has moved to new quarters at New Orleans, La...... 3,857,998 4,019,076 3,575,833 —7.3 —11.0 386,018 $77,731 —?2.! itisem: 
: , ster 540 N. Michigan avenue. The tele.|tNew York, N. Y...... 12,162,699 13,165,225 11,888,535 —23 —9.7 1,497,434 1,188,450 —20) 0c.» | 
phone is Sup. 0011 tBrooklyn, N. Y....... 1,279,878 1,390,677 1,004,290 —215 —27.8 143,725 106,461 —25)qg"" 
sali ; : POPEOUM, VE. cicéscces 1,772,528 1,775,970 1,747,956 —1.4 —1.6 107,016 173,292 +61) ga mer 
=| Oakland, COh. ..cesces 1,434,621 1,410,128 1,392,909 —2.9 —1.2 161,192 117,443 —27 ona 
Oklahoma City, Okla... 2,129,444 2,239,650 2,352,000 +10.5 +5.0 239,554 244,496 +2iMmng <¢ 
ee 2,014,824 2,169,300 1,974,208 —2,0 ey 224,658 193,725 —13\iprice- 
Philadelphia, Pa. ..... 5,578,444 6,100,768 5,383,584 uit mfi Zs 664,187 556,303 —16/m 
Phoenix, Ariz. ........ 1,538,684 1,480,724 1,605,660 +4.4 +8.4 144,116 142,856 0 Mec 
Pitteburgn, FO. 2.205. 4,384,440 5,009,970 4,216,492 —3.8 —15.8 676,018 452,354 —33:! larke 
PORTING, GFO. cocecere 2,197,902 2,349,512 2,163,734 —1.6 —7.9 244,328 222,820 —$§, ooks 
Providence, R. I....... 2,566,536 2,591,247 2,238,592 aa 290,831 246,964 —15 Oo pri 
Reading, PA. cick. s.0s 1,680,384 1,995,602 1,876,017 +11.6 —6.0 247,618 205,912 —16 xpres 
Richmond, VG. .....+. 2,351,440 2,428,020 2,292,626 —2.5 —5.6 291,522 239,694 —17 , x 
§Rochester, N. Y...... 3,311,776 3,670,941 2,786,103 —15.9 —24.1 384,948 264,697 —31: the pl 
Rock Island-Moline 1,618,078 1,731,422 1,813,574 +12.1 +4.7 179,760 165,060 —8! Pines. 
Sacramento, Cal. ..... 1,685,731 1,646,722 1,510,482 —10.4 —8.3 129,318 169,344 +30 Clu 
San Antonio, Tex...... 1,274,973 1,339,037 1,206,330 —5.4 —9.9 160,783 118,897 26.1 @pants 
San Diego, Cal........ 2,797,956 2,867,942 2,445,132 —12.6 —14.8 297,220 208,100 —30. at Ma 
San Francisco, Cal.... 3,005,980 3,149,606 3,063,654 +1.9 —2.7 340,081 287,084 —15.6 ito ‘ - 
Seattle, Wash. ....... 1,962,768 2,056,986 1,788,038 —8.9 —13.1 237,216 218,960 —18 = 
South Bend, Ind....... 1,520,573 1,884,383 1,396,974 ww. nfh.D 198,972 119,944 —39.7)9<? pel 
Spokane, Wash. ...... 1,442,918 1,468,306 1,472,058 + 2.0 +0.3 146,524 134,400 —8.3 ithe fe 
ae | Sree 3,339,770 3,812,355 3,552,130 +6.4 —6.8 427,085 390,440 —8.6 B chases 
St. Paul, Minn........ 2,500,980 2,423,802 2,372,097 —6.2  —2.1 275,574 280,111 +14 § up's 
Syracuse, N. Y........ 2,029,782 2,202,017 1,929,797 —4.9 —12.4 274,040 229,530 = —163 Boao 
*Tacoma, Wash. ...... 1,142,250 1,312,386 1,159,998 +1.6 —11.6 151,228 123,298 —185 — 
Maree. PiA. ......5.% 1,261,682 1,228,640 1,281,938 +1.6 +4.3 138,978 147,042 +53 cent | 
Matede, Of <icesciseccs Beerees 2,651,957 2,445,311 —1.7 = 8 299,523 215,628 —28.0 Braphy, 
Toronto, Ont., Can..... 4,202,889 4,126,027 3,474,340 ATS: ath § 393,534 301,327 —234 Bthoate 
0 2 ae ery 684,544 783,454 677,930 — —1.0 —13.5 94,052 72,800 —22.6 
Taten, Okla. .......... 1,850,814 1,847,734 1,822,626 —15 —1.4 222,782 175,322 21.3 
Washington, D. C...... 6,738,042 7,250,656 6,474, a —3.9 —10.7 772,827 587,729 
Worcester, Mass. ..... 2,080,773 2,121,241 2,136,5 . +2.7 +0.7 263,067 232,501 
Youngstown, ©. .svcec 1,734,306 1,741,749 1,522, +43 —12.2 —12.6 221,571 172,322 
ere eae 178,672,359 200,772,419 185,056,261 —0.5 —7.8 23,020,326 19,205,805 
+New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937 
*Daily Ledger discontinued June 23, 1937. 
New York Advertising 
ese get acing THESE ’STATS 
There are alarge number of concerns that Advertising and Selling Course of \ 
render one type of service and do it well... the Advertising Club of New York Y WHIP PH TOS 
held its 15th annual graduation ex- 
ercises March 15 and 16. Three hun- C 
THE FAITHORN CORPORATION, ai dae and women re- HILE the ‘stat process may not be new to most industrial users, ie 
z , there IS news in GLOSSY ‘STATS so sharp and true as to be mis- € 
however, renders THREE DISTINCT TYPES Foye Mh ce tere Rg 9: taken constantly for photo prints, AND COSTING FAR LESS. That's Ae 
. . . a ~, the kind RAPID COPY SERVICE is making. Here at Rapid you find 112 
of service —ad-setting, engraving and a that Ssgeals eee ck Res kinds and sizes of paper, chemicals and processes unique in this on. 
eT _ ee ele cameras duplicated only in the finest portrait studios—and unmatche oe 
printing —and does them ALL equally a. a ee a experience . . . why use photo prints? Get samples, prices! poe! 
: ‘ a , » SER NSS, i il orders our specialty! ALSO: Save yourself hours an o' 
well — with less effor . ro aoneigg P+ Pniet aca + HK insured mail orde P y 
t effort and less cost fren P cmriggs om Pg t Klaner, $ $ weekly by using verbatim Rapid ‘Stats instead of tediously re-typ- 
- ‘we t ig , i Ea M het — ing, redrawing ALSO: Preserve records, contracts, formulae, statistics, 
- Weston and Kdna M. Whitaker. against fire, flood, theft, by safely filing elsewhere a ‘stat copy of each. 
Get samples, prices! 
FAITHORN Adds New Members 
The Advertising Club of New Or- 
COR P ORATION leans has reported enrollment of 25 
hew members, with the present ros- 
AD-SETTING + ENGRAVING + PRINTING F | ter totaling 75, as a result of a con- 
: certed membership drive. S E G V | C E 
504 SHERMAN STREET + CHICAGO - WABASH 7820 oe . 
ae dade Midis steeses __ Ball Bros. Appoint PHOTOSTATS ... GIANT PRINTS 
er: il Rercnomanad wea ae 4 re 360 N. MICHIGAN AVE. CHICAGO . STATE S977 228.N. LA SALLE ST, CHICAGO ... STATE 5817 
appointed ; sata hm & Si 4 d 110 S. DEARBORN ST., CHICAGO .. STATE 5977 NINTH-CHESTER BLDG. CLEVELAND . MAIN 9335 
fia i aan ‘Saaeaas 173 WEST MADISON ST., CHICAGO STATE 5977 415 LEXINGTON AVE., NEW YORK . . . VA. 3-3680 : 
paper advertising and publicity. 444 MADISON AVE, NEW YORK .... VA. 3-3680 | a 
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GOLF CARAVAN 


I 


sceeeuss CKERS BOE COLD GOLF TaneCen POOR 


The Acushnet caravan will visit 200 golf 
clubs this year to demonstrate its golf 
balls and will run this copy in Esquire 
—5.9 and Golfing. 


FAIRTRADE WAR 
_| FLAMES ANEW ON 
~| EASTERN FRONT 


(Continued from Page 1) 
_15; @approval of fair trade laws as a 
—223 “matter of principle. 


Maintains Prices, But— 


se Meanwhile, R. H. Macy & Co., 
a: arch foe of fair trade legislation, 
—314 “exploded a bombshell by announc- 
—ii “ng, in full-page newspaper adver- 
— ftisements, formation of the Red 
~ 5-, star Book Club, offering consumers 
“61: #4 merchandise rebate of 25 per cent 
—27i “jon a wide selection of titles, includ- 
+2, ng a preponderant majority of 
—l\ @iprice-fixed books. The plan was 
— mMmmediately denounced by Crichton’ 
$8. ‘larke, counsel to the American 
—— ooksellers Association, as a threat 
—15 0 price maintenance. Belief was 
—a xpressed by some observers that 
_41:, »the plan would be extended to other 
—7zi Malines. 
+30 Club membership is free; partici- 
—26.1 “pants are required to buy four books 
“ae at Macy’s within one year in order 
—z7 |p to receive the minimum dividend of 
_397)25 per cent of the total price of 
—8if the four volumes. Original pur- 
I chases are to be made from the 
a1 club’s list of 2,500 titles, which in- 
185% clude practically all current and re- 
4548 @-cent popular works in fiction, biog- 
—28! Braphy, social sciences, fine arts. 
= theater and music. The rebate cer- 
mt meres | 


“THINK OF GETTING THOUSANDS 
OF PERFECT PICTURES OF ALL — 
OUR PRODUCTS ATSUCH > 


| tificate can be used at its full face 
value to buy any one of the 18,000 
active titles carried by Macy’s. 

On the drug front, patrons enter- 
ing stores were requested to sign a 
form reading: 

“Because I am a firm believer in 
the retention of principles of Amer- 
ican democracy, I heartily disap- 
prove of the unfair practice of sell- 
ing below cost. I am in favor of the 
principle of the Feld-Crawford Fair 
Trade Act and the Tydings-Miller 
Enabling Act. 

“Therefore: I am herewith making 
application for membership in the 
Consumer-Distributor Fair Trade 
League.” 

Through its 28 branch offices and 
600 “fair trade captains” in all parts 


of the state, the association urged 
that retailers assist in “creating this 
large body of public sympathizers.” 
Each druggist was provided with a 


book containing 20 membership 
blanks. Expedition in returning the 


signed statements was urged by the 
association which informed members 
that “we may be called on in the 
very near future to demonstrate to 
the legislators of this state the de- 
sires of the public on the subject of 
fair trade.’ Receipt of almost 10,000 
signed forms was reported at asso- 
ciation headquarters today. The goal 
is 100,000. 

According to Milton S. Malakoff, 
executive secretary of the associa- 
tion, inquiries on the consumer en- 
listment plan have been pouring in 


from trade groups in all parts of the 
country, indicating that the proce- 
dure will be followed elsewhere. The 
Metropolitan Council of Package 
Liquor Stores will be the first asso- 
ciation outside the drug field to 
launch the plan. 


Two Name Richardson 

Richardson-Oswald, Inc., Cleve- 
land, has been appointed advertising 
agency for Pump Engineering Serv- 
ice Corporation, and Hill Products 
Mfg. Company, both of Cleveland. 


Williams Leaves Ayer 

Teel Williams has resigned as ac- 
count executive of N. W. Ayer & Son, 
New York, to become vice-president 
of Williams & Saylor, Inec., New 
York. 


Three Name Phelps 


Phelps-Engel-Phelps, Inc., Chicago, 
has been appointed § advertising 
agency for Hill’s Business Univer- 
sity, Oklahoma City; Hollywood Diet 
Corporation, Chicago, and Joseph 
Lemke, Melrose Park, IIl. 


Adams to Jam Handy 

Lee Adams, formerly district cir- 
culation manager, Curtis Publishing 
Company, has joined the executive 
contact staff of Jam Handy Picture 
Service, Inc., Chicago. 


Now Five Editions 
The Providence Tribune is now 
being published in five editions, one 
being a morning newspaper. Owner 
of the Tribune is Providence Pub- 
lishing Company. 


| : G. A. RICHARDS 
PRESIDEN 


CUSTOMER: “'I just heard a swell program on my car redio-—"Mlows comes to Life’.”” 
CLERK: “Yeh! That was from WJR. It sure sells a lot of R.G. Dun’s.”” 


MICHIGANS - GREATEST ADVERTISING MEDIUM 
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ee 
FEBRUARY SALES OF CHAIN STORES 
February, February, % Gain 2 Months 2 Months % Gain 
Company 1938 1937 or Loss 1938 1937 or Loss 
ED ns ace haan a €Gunee $ 861,488 $ 956,142 —9.9 2,097,301 $ 2,233,810 —6.1 
ye eee re 874,116 950,462 —8.0 1,835,128 1,989,896 —7.7 a «+ 
 , cengvinhenea ees 1,385,068 1,237,002 +11.9 2,568,386 2,279,069 +12.6 
i ee oo eabe eee 215,169 217,814 —1.2 412,904 424,276 —2.7 
| ere ee 5,522,508 5,614,526 —1.6 0,850,652 11,240,303 —3.4 VE 
a ih RD. : seb ee oe he we wed 1,780,246 2,019,037 —11.8 3,570,075 4,040,899 —11.6 
2 ns aad waceee be ¥a.b we 9,396,098 9,843,047 —4.5 18,417,843 19,191,897 —4.0 
Re Ee rere e 5,357,798 5,595,093 —-4.2 10,516,387 10,703,907 —1.8 
+Kroger Groc. & Baking Co 17,742,559 19,467,011 —9.0 35,708,193 38,265,338 —7.0 
eee CRS oo isso eae n.es 2,135,524 2,140,303 —0.2 4,129,159 4,231,875 —2.4 
Bietwerey MEOPOS i.ssceccznes 2,640,834 2,661,593 —0.7 5,116,471 5,171,260 —1.0 
DICT OIE BEOTOS 6. ccccccenses 1,184,083 1,248,224 —5.4 2,392,783 2,496,340 —4.2 
ee, es 256 ae.g bain e er 2,488,93 2,551,016 —2.4 4,979,031 5,070,040 —1.8 
I MN ee oy aa eiela 1,125,911 1,186,562 —5.1 2,254,310 2,368,639 —4.8 
Oe SR reer ee 2,775,079 2,833,642 —2.0 5,431,135 5,586,233 —2.8 The rates for this department are as follows: 
ee, POONA inceccc cs ctaceees 13,437,001 14,242,614 5.6 28,700,001 30,170,635 —§.9 “Help Wanted,” “Positions Wanted,” “Representatives Wanted,” ang 
Peoples Drug Stores......... 1,658,153 1,758,227 —5.7 3,409,820 3,550,504 —3.9 “Representatives Available,” 30 cents a line, minimum charge $l. Terms 
SUeseway GtOrese ..ccccevcnrs 27,255,980 27,510,237 —0.9 53,987,504 53,771,431 + 0.4 cash with order. 
tSears, Roebuck & Co........ 30,148,610 30,725,423 —1.9 59,783,386 61,302,266 —2.4 _All other classifications (single insertion rates): % in., $2.75; 1 to 3 in, 
BO eee eucdsbetvei es 2,519,288 2,857,955 11.8 4,239,698 4,698,517 —9.7 | $4.75 per inch. Write for descriptive folder describing discounts for term 
Walgreen Company..........- 5,296,828 5,186,620 +2.1 0,803,769 10,540,556 +85 | Seerwens. - 
Montgomery Ward & Co..... 21,764,505 22,160,565 —1.7 3,604,748 44,738,65: —2.5 -— — 
Western Auto Supply........ 1,741,000 1,785,000 —2.4 3,648,000 3,580, 000 + t HELP WANTED POSITIONS WANTED 
Ww. W, WoolwOrth.«ccccccvves 20,954,283 19,758,433 +1.5 39,211,370 38,408,546 Te. - iness er in 
cqnasniaieneenases smimemmnaneaaeare dione cameos — Cee ee te ence ante cditonar mat |SEASONED ADVERTISING ABILITy 
a a reer a Ae $181,261,063 $184,506,549 —1.7 $357,758, 054 $366,054,690 —2.2 preferably with merchandising back- —FOR SALE 
tCovers four and eight-week periods ended Feb. 19. agg sane pee gy od Fo age ing | Copy es es that sates 
Sates Ka Ao reek or , e > Ve 26 tive complete de s c a syleases clients—a rare co ina- 
+Covers four and eight-week periods ended Feb, 26. camettonak salary requirements, Con- — “or po sa ‘cained trom 


Chains Report 
Sales Off 1.7% 
for February 


New York, March 18.—Major chain 
stores exhibited some improvement 
in February sales compared with the 
previous month although only three 
out of 24 registered higher totals 


decrease of 1.7 per cent from 


in February, 1937. 


cumulative total of $366,054,690 
this point last year. 
Those whose February, 
topped 1937 were Edison 
11.9 per cent; Walgreen, 
and Woolworth, 1.5 per 
green’s total set 
month. 
Others 
were slight included W. 
1.6 per cent; Lerner Stores, 0.2 
cent; McCrory Stores, 0.7 per 
and Safeway Stores, 0.9 per cent. 
Figures for the individual 


cent. 


for the month than in 1937, according 


DELL sTU 


EY BLDG..C 
E SUPERIO 


ing table. 


MONTREAL 


WINNIPEG 
LONDON, Eng 


to reports today to ADVERTISING AGE. 
The group total was $181,261,063, 
the 
$184,506,549 reported by these stores 


The two month total was $357,758,- 
054, a drop of 2.2 per cent from the 


1938, sales 
Brothers, 
2.1 per cent, 


a new high for the 


whose percentage declines 
T. Grant, 
per 
cent, 


com- 
panies are shown in the accompany- 


Contest Facts 


The third annual essay contest sponsored by AD- 
VERTISING AGE is now in full swing. A total of 
$1,000 in cash prizes is being offered by ADV ERTIS- 
ING* AGE to the high school and college students 
writing the best essays on “How Advertising Benefits 
the Consumer.” Salient features of the competition 
are given here, and small leaflets, giving complete 
details, are available on request from the Contest 
Secretary, ADVERTISING AGE, 100 E, Ohio St., 
Chicago. 


The Subject: 
Length: 1,000 words or less. 


Who Is Eligible: All undergraduate day students in high 
schools, colleges and universities in the United States and 
Canada. Evening, extension or correspondence school stu- 
dents are not eligible. 


“How Advertising Benefits the Consumer.’ 


The Prizes: The contest is set up in two divisions, one for 
high school students only, and the other for college students 
only. Prizes in each division are identical, and total $1,000 in 
‘ash, plus two all-expense trips to Detroit, where first prize 
winners in each division will receive their awards during the 
annual convention of the Advertising Federation of America. 
The prizes for each division are as follows: First, $250 in 
cash, plus a trip to Detroit; second, $100 in cash; third, $50 
in cash; honorable mentions (10), $10 each. 


Closing Date: All entries must be postmarked not later than 
midnight, April 17, 1938. 


Judges: Prof. Fred E. Clark, head of department of market- 
ing and management, Northwestern University, and _presi- 
dent, American Marketing Association: Dr. Herbert W. Hess, 
professor of marketing, Wharton School of Finance and 


ager, Sales Promotion Division, National Retail Dry Goods 
Association; Mrs. William Dick Sporborg, chairman, con- 
sumer educational committee, General Federation of 
Women’s Clubs; G. D. Crain, Jr., publisher, ADVERTISING 
AGE. 


Other Special Conditions: There are none. There is nothing 
for entrants to buy, no entry blank to fill out, and no special 
conditions to be met, except those embodied in the very 
simple rules. 


Commerce, University of Pennsylvania; Thomas Robb, man- - 


Survey Reveals 
Best Strategy 


in Hotel Field 


New York, March 17.—Importance 
of the hotel restaurant market as 
an outlet for nationally advertised 
products and as a _ repository for 
point-of-sale material, is emphasized 
by a study released today which 
points out the concentration of the 
market and the “radiating” influ- 
ence on home food habits of food 
dishes introduced and _ popularized 
by hotels. 

Prepared by the 
ing Company, the report said that 
with 26 per cent of the hotels ac- 
counting for 83 per cent of hotel- 
restaurant food sales, the problem 
of selling and servicing the lead- 
ing outlets is relatively simple. 
However, it points out the stum- 
bling block heretofore has been the 
individual pride of chefs which has 


Ahrens Publish- 


caused them to disdain prepared 
foods of national advertisers and 
refuse to give public credit to 
branded products used in creating 
their chef @oeuvres. 

The survey said that these diffi- 
culties can be overcome by _ pre- 


senting to hotel operators “such a 
strong selling story that the profit 
angle of the merchandise cannot be 
overlooked and by backing it up 
with aids enabling operators to in- 
crease their sales.” Recognizing 
that “one would hardly expect to 
enter a Longchamps restaurant or 
the Waldorf-Astoria and be greeted 
with a huge poster advising him to 
try ‘X’ brand corn flakes for break- 
fast,” the study suggests, instead, 
that manufacturers furnish opera- 
tors with menu tip-on cards, ‘‘attrac- 
tive, unassuming” posters advertis- 
ing special dishes, window displays, 
and encourage them to cooperate 
with other forms of promotion such 
as sampling, premiums, contests, 
and demonstrations. 

The study reports that meal sales 
in hotels increased 13 per cent in 
1936 over 1935 and 8 per cent in 
1937 over 1936, with total meal sales 
for 1937 amounting to $282,713.166, 
representing about 383 per cent of 
all hotel operating receipts.  Indi- 
cative of the concentrated nature of 
this field, the report said that dur- 
ing 1936 the Hotel Astor, New York, 
served 1,180,295 meals, or an av- 
erage of 3,234 daily and that the 
hotels operated by the National Ho- 
tel Management Company served 
more than 5,500,000 meals. 

Recommending that manufactur- 
ers develop “special but simple 
quantity dishes” in which their 
product is an ingredient, the study 
goes on to suggest that the selling 
and advertising departments then 
proceed to show hotel operators 
how the dish can be displayed, pro- 
moted and merchandised to the 
guest. It asserts that the sale of 
any given dish can be stimulated 
75 to 150 per cent by means 
fective point-of-sale suggestion. 


Gets Partnership 
Murray E. Williamson has become 
a partner in the 
& Advertising Company, 
Dp: ©. 


of ef- | 


fidences rigidly observed. 
Box 1397, ADVERTISING AGE, Chgo. 


High grade 
who 
wanted by established 
in Middle West. 


advertising 


trade paper 
Please do not an- 
swer unless you have demonstrated 
that you can sell space. Write in 
confidence experience, age, salary and 
background. 

Box 1398, ADVERTISING AGE, Chgo. 


‘POSITIONS WANTED _ 


ACCOUNT EXECUTIVE 
Seasoned by over 20 years newspa- 
per, manufacturer and 4-A Agency 
experience and the important part 
played in plan, copy and visualization 
of household appliance, food, automo- 
bile, jewelry and wearing apparel na- 
tional magazine, newspaper and radio 
campaigns. Have been cited nation- 
ally several times for results in get- 
ting new dealers for various indus- 
tries through direct mail, national 
and trade paper promotion. Thor- 
oughly capable of both contacting and 
writing. Pleasing personality. Quick 
to make friends and keep them. Sal- 
ary secondary to opportunity. Mar- 
ried. No children. German descent. 
Presbyterian, 

Box 1390, ADVERTISING 


AGE, Chgo. 


|years in 4A 
| tising 

| smaller 
salesman 
is willing to travel extensively | 


| ployed, 


agency, 1 year as adver. 
manager, and 1% years ip 
agency. Energetic and eo. 
operative personality. Sound knowl. 
edge of agency procedure. Age 31, 
college graduate. Married. Now em. 
Agency or manufacturer. 


Box 1392, ADVERTISING AGE, Chgo, 


REPRESENTATIVES AVAILABLE 
GOOD ADVERTISING SALESMAN 
wants to represent large magazine or 
newspaper in New York. Write 

Box 13638, ADVERTISING AGE, N. Y,. 


If you need 
in state of 
Box 1389, 


effective representation 
Washington write 
ADVERTISING AGE, Chgo, 


BUSINESS OPPORTUNITIES 


SMALL ADVERTISING AGENCY DE. 
sires to combine with another agency 
to cut operating expenditures or affil- 
iate with agency handling industrial 
accounts. 
tive 
plete 


layouts, 
campaigns. 


Box 1396, 


HAVE YOU 
young man? 
publicity; 


AN OPENING FOR THIS 

Handled manufacturer's 
wrote two house organs, 
catalog and mailing piece copy and 
layout. Part-time research exp., has 
free-lanced to trade journals. B.S. in 
engineering & journalism, grad. work 
at «6M. WW. Seeks opportunity with 
agency in copy or research or with 
mfgr. Salary secondary. 

Box 1394, ADVERTISING AGE, 
ARTIST—ART DIRECTOR 
CHICAGO artist, 14 years’ practical 
application. Effective layouts; plan; 
visualize; contact. Capable illustrator, 
designer, colorist. Understand photog- 
raphy, reproduction processes. Mer- 
chandiser. 4-A agency experience. 
Exp. magazine, newspaper, poster, 

lisplay, direct mail. 
Box 1395. ADVERTISING AGE, 
APRIL 1ST 


AVAILABLE 
Mer. College 


Advertising 

Now employed by nationally 
known Industrial concern. Prefers 
connection with manufacturer or 
agency. Salary secondary to oppor- 
tunity. 

30x 1393, ADVERTISING AGE, Chgo 


A YOUNG LADY WITH 14 YEARS 
experience—11 in secretarial and 3 in 
publicity and agency work is ready 
to do a real job for the Chicago or- 
ganization that can cash in on her 
unusual background. A fifteen min- 
ute interview is all she asks—or 
needs, 

Box 1391, 


Chgo. 


Chgo 


Young 
trained. 


ADVERTISING AGE, Chgo. 
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Amalgamated Sales | 
Vancouver, 


| 


DUPLICATOR SUPPLIES 


WE OFFER YOU 
low prices on all duplicator supplies 
Inks, Stencils, etc. Repro-graph Dup 
licators from $9.95 up. Everything 
for the stencil duplicator—‘the bes 
for less since 1929.” 


Stowe Novelty Sales 


Box 463AA 


MISCELLANEOUS 


SPRING IS MONEY SAVING SEASO) i 


for Executives who take advantagi 
of Photo-offset process for reproduc 
ing illustrated advertising materia 
catalogs, 
pieces, 
without 
costs. 


reprints, dealer 
typesetting or engraving 
Short runs no disadvantage! 
300 COPIES (8%x11"”) $2.50 
Additional hundreds only 25c 
Even lower prices for larger 
quantities 
Any size furnished. Free informative 
booklet on request 


Laurel Process, 480 Canal St., N. v.¢} 


NEW SELLING IDEAS FREE 


Let us show you how other firms® 
are getting orders with our new 
PHOTO AD-CARDS. Most effective 


business producers ever devised. Write 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


— ——— 


3000 ROOMS 
WITH BATH 
FROM $3.00 


OTTO K. EITEL 
Managing Director 


Writes copy—creates effec] 
plans and executes com-§ 


ADVERTISING AGE, Chgo@ 


Bartlesville, Oka @ 


fashion bulletins, direct-mal® 
helps, etc. 


> || = 


Free literatun ae 
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Kind Words by 
Travelers Used 
In Frisco Copy 


INTERPRETATION. 
OF AMENDMENTS 


ean 
THE FRISCO eer 
iS A GREAT 
RAILROAD— 
WHETHER 
YOU'RE 
TRAVELER OR 
SHIPPER 


sEsESREES © 


+. 


‘ 
yi 


i \ 
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[ST.LOUIS-SAN FRANCISCO R 


MOTHER. CAN'T WE tusar Boy's 
RIDE ON A FRISCO GooD- 
TRAIN AGAIN™ ne oENDABLE, TOO 
yOU KNOW, THE 
cai wird THObE DUST LIKE A 
TR FRISCO.TRAINI 


SPECIAL MENUS 
FOR CHILDREN? 


NC aT 
= 


Sa ae —— 

} LINES f) LINES 
ST.LOUIS SAN FRANCISCO RV CT (QUIS SAN FRANCISCO RY 
Frisco Lines copy appeals both to 
H mothers and children by featuring spe- 


A cial menus for children and dependabil- 


ity of its trains. 


t ria. ~ 
etmallll 1 LIKE TO RIDE YES, MA’AM 
tage: TB AL THE CARS ARE © ORDERED IS 
2c] AIR-CONDITIONED cALRERDY HERE. 
oe ial) AND THAT MEANS bbe saat “ye 
yrmatiy 

|) THEY'RE CLEAN 

N. ¥. Of FRISCO FLASH 

REE [| 

er firms 

ur neve 

effective 

d. Writ 

-R VICE 

‘ Ohio 
The railroad line uses the health angle, 
too, showing the cleanliness of air-con- 
ditioning. Freight receives special men- 
tion, the salesman emphasizing the speed 

with which goods is shipped. 
Sponsor Basketball 

Ooms a rocky Mountain region Chevrolet 

ATH “alers will again sponsor play-by- 
hg accounts of games played dur- 

3.00 “Se the National A. A. U. Basketball 
,thament. The broadcasts will be 

. ‘ited over Station KLZ, Denver. 
EITEL 
Director Cleaners Stage Drive 


Reatiter the name “Cleen Craft,” 150 
the lars eaners have cooperated in 
‘ion cleaning campaign ever 
bosters aged here. Newspapers, radio, 
vith “ogg car cards are being used, 
* izzard Company in charge. 
=—. 


“OST AUTHENTIC AUTOMOTIVE 


ADDRESSING SERVICE 


t 


MOTOR 
Sag Ww w 


39,604 Car Dealers, 62,313 Inde- 
pendent Shops, 12.517 Fleet Own- 
ers, 6,509 Automotive Jobtiers. 


WRITE 


SERVICE MAGAZINE 
ASHINGTON BLVD., CHICAGO, ILL. 


NOW BIG ISSUE 


(Continued from Page 1) 


| said, provided there is some flexibil- 


ity shown in its 
the commission. 
Retail advertising will be vitally 
alfected, the National Retail Dry 
Goods Association predicted, warning 
members that promotion in any me- 
dium that crosses state lines will 
automatically subject them to FTC 
jurisdiction. It is not necessary for 
the retailer to be engaged in actual 
interstate commerce, the association 
pointed out, for any advertising in 
newspapers, magazines or by direct 
mail, when state boundaries are 
crossed, will be subject to FTC 
authority. 

Retailers were consequently urged 
to “avoid any misrepresentation or 
any lack of representation of a ma- 
terial fact which may indicate a de- 
sire to mislead, and should carefully 
check such advertising.” A check 


interpretation by 


was also recommended on point-of- 
purchase material used in stores. 

As an indication of the “close con- 
trol which will mark FTC policy,” 
retailers were advised they could not 
escape responsibility on the plea that 
they relied on statements made by 
the manufacturer. 


Barton Calls 
New FTC Act 
a Good Move 


(Continued from Page 1) 
newspaper, magazine, periodical, or 
publication could object to.”” He then 
went on to point out that the act 
will raise the general level of adver- 
tising ethics and business practices 
in these spots where abuses have so 
long existed and which have cried 
for correction. 

Inasmuch as the bill specifically 
provides that advertising agencies 
and publishers are exempt from re- 
sponsibility for the wording of ad- 
vertising so long as they do not 
hesitate to furnish information as to 
the name and addresses of the adver- 
tiser to the Federal Trade Commis- 
sion, Rep. Barton did not anticipate 
that any agencies or publishers 


would be extensively troubled by the 
act’s provisions. 

This attitude was not held by all 
key trade association representatives 
who had appeared before the House 
Interstate and Foreign Commerce 
Committee in February, 1937, when 
hearings were held on the measure. 
As the measure was finally passed, 
however, there seemed to be general 
agreement that its provisions were 
reasonably fair. The manner in 
which the FTC administers the act 
will be the controlling factor, in the 
opinion of many observers. 


Raise Apple Budget 


The British Columbia apple cam- 
paign, inaugurated last fall in East- 
ern Canadian and prairie markets, 
has been supplemented by a further 
$8,000 campaign in the prairie mar- 
ket. The British Columbia Fruit 
Board is supplying $5,000 of this, 
with the balance to be contributed 
by the government. 


Baseball on KMOX 


Station KMOX, St. Louis, plans 
radio coverage of training camps of 
the St. Louis Browns and Cardinals 
by direct wire from San Antonio, St. 
Petersburg and other points. Hyde 
Park Brewing Company will sponsor 


these training camp broadcasts of 
France Laux, station sports an- 
nouncer. 


Department. Store Economists 30,000 controlled. circulation 
offers you the largest coverage among retailers in thir field 


| Merchants Launch | 


Consumers’ School 

Atlantic City, March 17.— 
| The retail merchants’ division 
|} Of the Atlantic City Chamber 
of Commerce has launched a 
consumer’s school broadcast 
| series Station WPG 
| which local merchants will | 
| give factual information 
toward better buying knowl- 
| edge. This series, it was pointed 
_ out, has enabled the C-C to 
| again voice its protest against 
| 


over in | 


the alleged “gyps” along the 
auction shops of the Board- 
walk. 


Birge to Vars 


M. H. Birge and Sons Company, 
manufacturer of wall paper, has 
placed its account with Addison 
Vars, Inc., Buffalo. 


A substantial majority of the buying of merchandise 
for department stores is done by multiple buyers— 
that is, by people who buy for more than one depart- 
ment. Not only is this true of Main Street, but also it 
runs up through the field to Fifth Avenue, New York, 
and to State Street, Chicago. 

Multiple buyers are interested in merchandising as 
a whole—in the multiple angles that their multiple 
duties entail. That is why they read DEPARTMENT 
STORE ECONOMIST—because it covers the impor- 
tant developments and the wide variety of informa- 
tion they need to operate their departments at a profit. 


To sell your merchandise to the buyer is the first step 
—an important step, but only the first. The top of the 


flight is still a long way off. 


To put your line across instead of just putting it in 
requires the co-operation of others—the merchandise 
manager, the advertising manager, and the display 
manager, as well as the buyer. 

The advertiser in DEPARTMENT STORE ECONO- 
MIST tells his story not alone to the buyer, but also 
to the executives whose co-operation is the essential 
which makes the difference between putting your 


line in and putting it across. 


at the lowest rate por page por thousand 


DEPARTMENT STORE ECONOMIST 


239 West Thirty-Ninth Street* New York City 
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LEADING IN TOTAL ADVERTISING GAINING IN RETAIL ADVERTISING LEADING IN GENERAL ADVERTISING 


1936 ts 1935 196 1937 4 1938 1936 1937 


17,000,000 16,199,737 BE 5,000,000 EE 4,000,000 
LINES i ren 3,263,154 
3,278,148 ye. . LINES 
nee 
ac a 1,139,146 520,243 New 
LINES LINES GAIN sah 
15,000,000 g 


pret § 
1,830,034 : LM a OVER 1935 
LINES GAIN a 


14,000,000 B OVER 1935 


16,000,000 


es in 
grein 
pe 


12,000,000 


11,000,000 


LEADING IN TOTAL DISPLAY F LEADING IN CLASSIFIED e LEADING IN CIRCULATION 


1935 1936 1935 1936 1931 1935 1936 1937 


11,779,468 [| [Mf 4,000,000 
LINES 
2,225,024 


12,000,000 


3,759,295 
LINES 


927,963 
270,224 
GAIN 


1,015,110 i. S 
on © » LINES GAIN J OVER 1935 - 
ous OVER 1935 BD sore 

newspe¢ 
coldes 


391,101 
113,135 
GAIN 
OVER 1935 


REMARKABLE GAINS IN 1937 OF THE PHILADELPHIA INQUIRER MI 


© 1,559,000 lines gained in advertising 
in 1937 over 1936. 


® Surpassed in advertising gain every Che 


newspaper among the first 25 in the 
country. 


® Hit new circulation highs with gains 


em cclaton ae wt ets Philadelphia 
. a from 16th to 10th in adver- UNguirer 


tising volume among all newspapers 
in the Nation. . 


® Topped by 3,750,000 lines the next 
Philadelphia newspaper im advertis- 
ing volume. 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


FAIRBANKS, MORSE DISPLAY SHOWS PRODUCT FUNCTION 


New display room of Fairbanks, Morse & Co., Chicago, was designed purely for function or purpose, G. T. Senseny, archi- 
tect, said. Columns are oversized to harmonize with heavy motors and other industrial equipment and convey a feeling of 
mass. The general effect was subdued somewhat for display of household equipment. 


HOW IT'S DONE IN JAPAN SANOVAN JINGLE 


THE “SEVEN SEAS” IN MIAMI BASIN 


The first chance for a picture like this is often the last chance. You take it and then go on, hoping 
got what you wanted, . 

To guard against disappointment, load your camera with Agfa Plenachrome Film. 
tt will help you get defter pictures under ordinary conditions, surprisingly good pictures 
even under difficult conditions. 

Try Agfa Plenachrome. We know you will be pleased with the results. That's why 
Plenachrome is offered with this guarantee: “Pictures that satisfy or a new rol! free.” 
Made by Agfa Ansco Corporation in Binghamion, New York, PARR : 


AGFA rie 


This dominant illustration, titled "The ‘Seven Seas’ in Miami Basin," was made by 
Agfa Ansco Corporation and will run in spring issues of magazines for Agfa film. 


RAILWAY EXPERTS IN PARLEY 


Two little letters, Pand U, 
May come to mind 

when smells you rue. 
But horrid smells 

need shame you never, 
For SANOVAN 

ends P-U'’s forever! 


Shame on P-U's from hathroom, 
kitehben, all other household 
odors! Kill them at once with San- 
ovan, marvelous, odorless house- 
hold deodorant and cleaner, 101 
uses, Oniy 49¢ for big combination 
special at drug and department 


More than 170 Japanese advertising men are seen in front of every large stores. Money back guarantee. 


newspaper office and store in Tokio for two nights annually during the country's 
coldest season. They are crack space sellers of Nippon Dempo Agency, Tokio. 
Hoshio Mitsunage, agency president, is at the right. 


CASH PRIZES for Sanovan jin- 
gles! Send today for Joliy Jingle 
folder giving full details. Cosmos 
Chemical Corporation, Dept. B-2, 


41 Washington St., Boston, Mass. 


SANOVAN 
KILLS ODORS 


LEAVES NO ODOR 


t. < 
ae es 


Public relations and advertising experts of the Association of American Railroads 

who staged a preliminary conference in Chicago last week included: (Seated) 

George Conn, public relations staff; Col. Robert Henry, assistant to the pres- 

ident of the association, and Holcombe Parkes, associate director of public 

relations; (standing, left to right) B. E. Young, H. F. McLaury and C. J. Corliss, 
all public relations staff members. (Story on Page 2.) 


ADVERTISING MODELS WILL PUT ARIZONA SUN TAN IN COPY 


Cosmos Chemical Corporation, Boston, 
uses this effective copy for Sanovan, the 
household deodorant. 


These agency men headed by their executives are leaving their office for 
the long procession to promote business relations. 


Te demo 
Witting 


nstration is also held for health's sake. On this occasion, the 
. men wear thin snow-white cotton clothes, cotton towels on their 
Small ringing bells on their sides and carry paper lanterns with the names 


Sunning themselves at the Arizona Biltmore Hotel pool in Phoenix are Doris Orrill (left), assistant to Don Wallace, photog- 
of their agencies in big letters. 


rapher (standing); Ruth Rowe, Chicago; Ruth Stephens, Los Angeles; Alice Anderson, Marie Kelly and Louise Butler, Chicago. 
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